





98

Baumeister, R. F. (2012). Need-to-belong theory. In P. A. M. Van Lange, A. W.
Kruglanski, & E. T. Higgins (Eds.), Handbook of theories of social
psychology (pp. 121-140). London: Sage Publications.

Baumeister, R. F., & Leary, M. R. (1995). The need to belong: Desire for
interpersonal attachments as a fundamental human motivation. Psychological
Bulletin, 117(3), 497-529. https://doi.org/10.1037/0033-2909.117.3.497

Baumeister, R. F., Tice, D. M., & Hutton, D. G. (1989). Self-presentational
motivations and personality differences in self-esteem. Journal of
Experimental Social Psychology, 57(3), 547-579.
https://doi.org/10.1111/j.1467-6494.1989.tb02384.x

Casale, S., & Fioravanti, G. (2018). Why narcissists are at risk for developing
Facebook addiction: The need to be admired and the need to belong.
Addictive Behaviors, 76, 312-318.
https://doi.org/10.1016/j.addbeh.2017.08.038

Clark-Carter, D. (2004). Quantitative psychological research: A student’s
handbook. New York: Psychology Press.

Collins, W. A., & Van Dulmen, M. (2006). Friendships and romance in emerging
adulthood: assessing distinctiveness in close relationships. In J. J. Arnett & J.
L. Tanner (Eds.), Emerging adults in America: Coming of age in the 21st
century. Washington DC: American Psychological Association.

Constine, J. (2018, June 1). How Instagram’s algorithm works. TechCrunch.
Retrieved from  https://techcrunch.com/2018/06/01/how-instagram-feed-
works/

Denissen, J. J. A., Penke, L., Schmitt, D. P., & Van Aken, M. A. G. (2008). Self-
esteem reactions to social interactions: Evidence for sociometer mechanisms

across days, people, and nations. Journal of Personality and Social
Psychology, 95(1), 181-196. https://doi.org/10.1037/0022-3514.95.1.181

DeSouchet, J. (2018). I'm addicted to Instagram and now i know how it happened.
Retrieved from https://medium.com/re-write/im-addicted-to-instagram-and-
now-i-know-how-it-happened-e3a8b3198c0d

Dinas Komunikasi dan Informatika Kota Surabaya. (2016). Profil kota Surabaya
2016. Retrieved from
https://surabaya.go.id/uploads/attachments/2016/10/13986/profil_surabaya 2
016 vfinal ar compressed compress.pdf

Donnellan, M. B., Trzesniewski, K. H., & Robins, R. W. (2015). Measures of self-
esteem. In G. J. Boyle, D. H. Saklofske, & G. Matthews (Eds.), Measures of



99

personality and social psychological constructs (pp. 131-157). Amsterdam:
Academic Press. https://doi.org/10.1016/B978-0-12-386915-9.00006-1

Donnelly, E., & Kuss, D. J. (2016). Depression among users of social networking
sites (SNSs): The role of SNS addiction and increased usage. Journal of
Addiction and Preventive Medicine, 1(2), 107.

Elphinston, R. A., & Noller, P. (2011). Time to face it! Facebook intrusion and the
implications for romantic jealousy and relationship satisfaction.
Cyberpsychology, Behavior, and Social Networking, 14(11), 631-635.
https://doi.org/10.1089/cyber.2010.0318

Ershad, Z. S., & Aghajani, T. (2017). Prediction of Instagram social network
addiction based on the personality, alexithymia and attachment styles.
Journal of Sociological Studies of Youth, 8§(26), 21-34.

Field, A. (2013). Discovering statistics using IBM SPSS statistics (4th ed.).
Thousand Oaks: Sage Publications.

Forest, A. L., & Wood, J. V. (2012). When social networking is not working:
Individuals with low self-esteem recognize but do not reap the benefits of
self-disclosure on facebook. Psychological Science, 23(3), 295-302.
https://doi.org/10.1177/0956797611429709

Gil-Or, O., Levi-Belz, Y., & Turel, O. (2015). The “Facebook-self”:
Characteristics and psychological predictors of false self-presentation on
Facebook. Frontiers in Psychology, 6, 1-10.
https://doi.org/10.3389/fpsyg.2018.00652

Goodman, A. (1990). Addiction: Definition and implications. British Journal of
Addiction, 85(11), 1403-1408. https://doi.org/10.1111/j.1360-
0443.1990.tb01620.x

Green, S. B. (1991). How many subjects does it take to do a regression analysis.
Multivariate Behavioral Research, 26(3), 499-510.
https://doi.org/10.1207/s15327906mbr2603_7

Griffiths, M. (2005). A ‘“components” model of addiction within a
biopsychosocial framework. Journal of Substance Use, 10(4), 191-197.
https://doi.org/10.1080/14659890500114359

Griffiths, M. D. (2013). Social networking addiction: Emerging themes and
issues. Journal of Addiction Research & Therapy, 4(5), 4-5.
https://doi.org/10.4172/2155-6105.1000e118

Hawi, N. S., & Samaha, M. (2017). The relations among social media addiction,



100

self-esteem, and life satisfaction in university students. Social Science
Computer Review, 35(5), 576-586.
https://doi.org/10.1177/0894439316660340

Herman, J. (2014). The ultimate beginner’s guide to Instagram. Retrieved from
https://jennstrends.com/wp-content/uploads/2014/05/The-Ultimate-
Beginners-Guide-To-Instagram.pdf

Hinton, P. R., Brownlow, C., McMurray, [., & Cozens, B. (2004). SPSS
explained. London: Routledge.

Ho, S. S., Lwin, M. O., & Lee, E. W. J. (2017). Till logout do us part?
Comparison of factors predicting excessive social network sites use and

addiction between Singaporean adolescents and adults. Computers in Human
Behavior, 75, 632—642. https://doi.org/10.1016/j.chb.2017.06.002

Instagram. (2018a). About us. Retrieved from
https://www.instagram.com/about/us/

Instagram. (2018b). Welcome to IGTV. Retrieved from https://instagram-
press.com/blog/2018/06/20/welcome-to-igtv/

Jasso-Medrano, J. L., & Lopez-Rosales, F. (2018). Measuring the relationship
between social media use and addictive behavior and depression and suicide

ideation among university students. Computers in Human Behavior, 87, 183—
191. https://doi.org/10.1016/j.chb.2018.05.003

Kaplan, A. M., & Haenlein, M. (2010). Users of the world, unite! The challenges
and opportunities of social media. Business Horizons, 53(1), 59-68.
https://doi.org/10.1016/j.bushor.2009.09.003

Kircaburun, K., & Griffiths, M. D. (2018). Instagram addiction and the big five of
personality: The mediating role of self-liking. Journal of Behavioral
Addictions, 7(1), 1-13. https://doi.org/10.1556/2006.7.2018.15

Koc, M., & Gulyagci, S. (2013). Facebook addiction among Turkish college
students: The role of psychological health, demographic, and usage
characteristics. Cyberpsychology, Behavior, and Social Networking, 16(4),
279-284. https://doi.org/10.1089/cyber.2012.0249

Kuss, D. J., & Griffiths, M. D. (2011). Online social networking and addiction-A
review of the psychological literature. [International Journal of
Environmental — Research and  Public  Health, 8(9), 3528-3552.
https://doi.org/10.3390/ijerph8093528

Lau, W. W. F. (2017). Effects of social media usage and social media



101

multitasking on the academic performance of university students. Computers
in Human Behavior, 68, 286-291. https://doi.org/10.1016/j.chb.2016.11.043

Leary, M. R. (2012). Sociometer theory. In P. A. M. Van Lange, A. W.
Kruglanski, & E. T. Higgins (Eds.), Handbook of theories of social
psychology (pp. 141-159). London: Sage Publications.

Leary, M. R., Kelly, K. M., Cottrell, C. A., & Schreindorfer, L. S. (2013a).
Construct validity of the need to belong scale: mapping the nomological
network. Journal of Personality Assessment, 95(6), 610-624.
https://doi.org/10.1080/00223891.2013.819511

Leary, M. R., Kelly, K. M., Cottrell, C. A., & Schreindorfer, L. S. (2013b).
Individual differences in the need to belong: Mapping the nomological
network. Journal of Personality Assessment.

Lumley, T., Diehr, P., Emerson, S., & Chen, L. (2002). The importance of the
normality assumption in large public health data sets. Annual Review of
Public Health, 23, 151-169.
https://doi.org/10.1146/annurev.publheath.23.100901.140546

Marazziti, D., Presta, S., Baroni, S., Silvestri, S., & Dell’Osso, L. (2013).
Behavioral addictions: A novel challenge for psychopharmacology. CNS
Spectrums, 19(6), 486—495. https://doi.org/10.1017/S109285291300104 1

Media sosial. (2016). In Kamus Besar Bahasa Indonesia. Retrieved from
https://kbbi.kemdikbud.go.id/entri/media sosial

Nadkarni, A., & Hofmann, S. G. (2012). Why do people use facebook?
Personality and Individual Differences, 52(3), 243-249.
https://doi.org/10.1016/j.paid.2011.11.007

Neuman, W. L. (2011). Social research methods: Qualitative and quantitative
approaches (7th ed.). Boston: Pearson Education.

Pelling, E. L., & White, K. M. (2009). The theory of planned behavior applied to
young people’s use of social networking web sites. CyberPsychology &
Behavior, 12(6), 755-759. https://doi.org/0.1089/cpb.2009.0109.

Perguruan tinggi. (2016). In Kamus Besar Bahasa Indonesia. Retrieved from
https://kbbi.kemdikbud.go.id/entri/perguruan tinggi

Pusat Data dan Statistik Pendidikan dan Kebudayaan Kementerian Pendidikan dan
Kebudayaan. (2016). Indonesia educational statistics in brief 2015/2016.
Jakarta. Retrieved from
http://publikasi.data.kemdikbud.go.id/uploadDir/isi AA46E7FA-90A3-



102

46D9-BDE6-CA6111248E94 .pdf

Rashid, U. K., Ahmed, O., & Hossain, M. A. (2019). Relationship between need
for belongingness and Facebook addiction: Mediating role of number of
friends on Facebook. International Journal of Social Science Studies, 7(2),
36—43. https://doi.org/10.11114/ijsss.v7i2.4017

Riana, F. (2016, January 14). Pengguna Instagram di Indonesia anak muda mapan,
terpelajar. Tempo.co. Retrieved from
https://nasional.tempo.co/read/736014/pengguna-instagram-di-indonesia-
anak-muda-mapan-terpelajar

Robins, R. W., Hendin, H. M., & Trzesniewski, K. H. (2001). Measuring global
self-esteem: Construct validation of a single-item measure and the Rosenberg

self-esteem scale. Personality and Social Psychology Bulletin, 27(2), 151—
161. https://doi.org/10.1177/0146167201272002

Rosenberg, M. (1965). Society and the adolescent self-image. Princeton: Princeton
University Press.

Rosenberg, M. (1989). Society and the adolescent self-image (Revised ed).
Middletown, CT: Wesleyan University Press.

Royal Society for Public Health, & Young Health Movement. (2017). Status of
mind: Social media and young people’s mental health and wellbeing.
Retrieved from https://www.rsph.org.uk/uploads/assets/uploaded/62be270a-
a55f-4719-ad668c2ec7a74c2a.pdf

Salkind, N. J. (2010). Encyclopedia of research design. Thousand Oaks: Sage
Publications.

Schatschneider, C., & Lonigan, C. J. (2010). Misunderstood statistical
assumptions undermine criticism of the national early literacy panel’s report.
Educational Researcher, 39(4), 347-351.
https://doi.org/10.3102/0013189x1036993 1

Shifron, R., & Reysen, R. R. (2011). Workaholism: Addiction to work. Journal of
Individual Psychology, 67(2), 136—146.

Sofiah, S., Omar, S. Z., Bolong, J., & Osman, M. N. (2011). Facebook addiction
among female university students. Revista De Administratie Publica Si
Politici Sociale, 2(7), 96—109.

Statistics Netherlands. (2018). More and more young adults addicted to social
media. Retrieved from https://www.cbs.nl/en-gb/news/2018/20/more-and-
more-young-adults-addicted-to-social-media



103

Tafarodi, R. W., & Swann Jr., W. B. (1995). Self-liking and self-competence as
dimensions of global self-esteem: Initial validation of a measure. Journal of
Personality Assessment, 65(2), 322-342.
https://doi.org/10.1207/s15327752jpa6502

The most addictive socmed. (2018, March 12). Jawa Pos. Retrieved from
https://www.pressreader.com/indonesia/jawa-pos/201803 12/textview

Tim Penyusun Kamus Besar Bahasa Indonesia. (1990). Kamus besar bahasa
Indonesia. Jakarta: Balai Pustaka.

Undang-Undang Republik Indonesia nomor 12 tahun 2012, pasal 13 (2) tentang
pendidikan tinggi. (2012). Retrieved from
http://sumberdaya.ristekdikti.go.id/wp-content/uploads/2016/02/uu-nomor-
12-tahun-2012-ttg-pendidikan-tinggi.pdf

Undang-Undang Republik Indonesia nomor 12 tahun 2012, pasal 14 (1) tentang
pendidikan tinggi. (2012). Retrieved from
http://sumberdaya.ristekdikti.go.id/wp-content/uploads/2016/02/uu-nomor-
12-tahun-2012-ttg-pendidikan-tinggi.pdf

Utz, S., Tanis, M., & Vermeulen, 1. (2012). It is all about being popular: The
effects of need for popularity on social network site use. Cyberpsychology,
Behavior, and Social Networking, 15(1), 37-42.
https://doi.org/10.1089/cyber.2010.0651

Valkenburg, P. M., Peter, J., & Schouten, A. P. (2006). Friend networking sites
and their relationship to adolescents’ well-being and social self-esteem.
CyberPsychology & Behavior, 9(5), 584-590.
https://doi.org/10.1089/cpb.2006.9.584

Wardani, A. S. (2017, July 26). Indonesia pasar terbesar Instagram di Asia dengan
45 juta user. Liputan6.com. Retrieved from
https://www.liputan6.com/tekno/read/3036304/indonesia-pasar-terbesar-
instagram-di-asia-dengan-45-juta-user

We Are Social, & Hootsuite. (2018). Digital in 2018. Retrieved from
https://www.juancmejia.com/wp-content/uploads/2014/02/Estudio-de-
estadisticas-de-Internet-y-Redes-Sociales-WeAreSocial-y-Hootsuite.pdf

Weinstein, A., & Lejoyeux, M. (2010). Internet addiction or excessive internet
use. American Journal of Drug and Alcohol Abuse, 36(5), 277-283.
https://doi.org/10.3109/00952990.2010.491880

Weiten, W. (2008). Psychology: Themes and variations (7th ed.). Belmont:



104

Thomson Wadsworth.

Wilson, K., Fornasier, S., & White, K. M. (2010). Psychological predictors of
young adults’ use of social networking sites. Cyberpsychology, Behavior,
and Social Networking, 13(2), 173-177.
https://doi.org/10.1089/cyber.2009.0094

Wolniczak, I., Caceres-DelAguila, J. A., Palma-Ardiles, G., Arroyo, K. J., Solis-
Visscher, R., Paredes-Yauri, S., ... Bernabe-Ortiz, A. (2013). Association
between Facebook dependence and poor sleep quality: A study in a sample
of undergraduate students in Peru. PLoS ONE, §8(3), 1-5.
https://doi.org/10.1371/journal.pone.0059087

Yen, J. Y., Yen, C. F., Chen, C. C., Chen, S. H., & Ko, C. H. (2007). Family
factors of internet addiction and substance use experience in Taiwanese
adolescents.  CyberPsychology &  Behavior, 10(3), 323-329.
https://doi.org/10.1089/cpb.2006.9948

Young, K. S. (1998). Internet addiction: the emergence of a new clinical disorder.
CyberPsychology & Behavior, 1(3), 237-244.
https://doi.org/10.1089/cpb.1998.1.237



