


The Fourth International Conference on Entrepreneurship | Book Two 

IX 
 

TABLE OF CONTENTS 
 1

Michelle Clarizza,  2
J.E. Sutanto 

 

The Influence of Product, Price and 
Promotion Toward the Satisfaction of 
Business Customers of Toko Naga Emas 
Surabaya Branch 

1 

1Sassia Gezzari, 2David 
Sukardi Kodrat 

Study of Business Feasibility of Gezzari 
Dental Clinic in East Jakarta 

12 

1
Andre Prima Suranta 

Surbakti, 
2
Denny 

Bernardus 

Marketing Mix Strategies in Influencing 
Cutomer Satisfaction and Loyalty at Cv 
Anugrah Jaya 

27 

1Miftakhul Arifin, 2Tina 
Melinda 

Analysis of Importance – Performance 
Attributes on the Housing Project of PT. 
Mitra Cipta Property as Input for the 
Development of Customer Value 
Orientation Housing Concept 

35 

1Hermand Michael 
Tulung, 2Denny Bernardus 
 

Analysis the Effect of Compensation 
and Motivation on Employee 
Performance Through Job Satisfaction 
in PT. Bersih Bijak Sejahtera 

44 

1Evi Thelia Sari 

 
Create Wealth Like a Marketer and Maintain 
it Like A Manager: Intrapreneurial Spirit in 
Practice 

52 

1Wike Laurenzia Warrauw 
 

Kedai Notjap Business Plan With Canvass 
Business Model 

64 

1Geovanni Garias 
Pradhana, 2Christina 
Whidyautami 

Feasibility Study of Extra Neutral Alcohol 
Development at PT. Energi Agro Nusantara 

69 

1Maya Ida Kesumawatie, 
2Miya Dewi Suprihandari 

 

Role Stress And Work-Family Conflicts in 
Life Satisfaction Among Fishermen in East 
Java Province 

76 

1Mira Farina Kusuma 
Dewi, 2Tina Melinda 
 

The Effect of Products, Services Quality And 
Price on Consumer's Purchase Intention on 
Mellocreme Clothing Product of Online Shop 

82 

1Mohammad Habibul 
Ghoni, 2J.E.Sutanto 
 

Feasibility Study Vannamei (Litopenaeus 
Vannamei) Shrimp Farming Business 
Establishment in Rembang 

88 

1Nanik Kustiningsih 
 

Optimazing Accounting Information System 
by Using Six Sigma Dmaic Method  to get 
Financial Benefit (Case Study PT. Philips 
Indonesia - Surabaya) 

100 

1Stephanie Lauren Tessie, 
2Denny Bernardus 

 

7p Marketing Strategy Towards Customer 
Satisfaction And Loyalty at Fitness Center X 
on Surabaya 

112 



The Fourth International Conference on Entrepreneurship | Book Two 
 

X 
 

1Didit Setyo Nugroho, 
2Tommy Christian Efrata 

Marketing Strategy Design in PT. Mitra Jasa 
Engineering Using Swot And Qspm Methods 

124 

1Eni Wuryani 
 

The Ability of Cash Flows Statement in 
Predicting The Profit of the Go-Public 
Companies 

132 

1Mohammad Idhom, 
2Ronggo Alit 

 

The Development of Final Exam Registration 
Information System (Sipuan) as The Idea of 
Entrepreneurial Information Technology 

148 

1Rheza Fernando 
Wibisono, 2Charly 
Hongdiyanto 

The Marketing Strategy for the Growth of Beu 
Photography and Videography Using 7p 

154 

1Sherly Wijaya, 2Tommy 
Christian Efrata 
 

Determining Sop in Billing System and 
Receivable Payment Based on Customer 
Relationship Management Strategy With 
Qspm Method For UD Semangat Baru 

162 

1Sugiarto,  2Chrystia Aji 
Putra 
 

Developing Information Research System 
And Community Service (Sirip) Using Lean 
Startup Approachment 

171 

1Lavinia Nova Lukito, 
2Trianggoro Wiradinata 

Penerapan Strategi Aida Berbasis Online 
Terhadap Penjualan Produk Crispymunch 

178 

1Lucya Kumala Sari, 
2Hermeindito 

Determining A Suitable Promotional Mix For 
Silk- Printing Industry R-R to Raise the 
Business’ Turnover 

187 

1Erine Raharjo, 2Tommy 
Christian Efrata 
 

The Effect of Brand Image, Perceived Product 
Quality and Recommendation (Electronic 
Word- Of-Mouth) Toward Purchase Intention 
Of X Designs’ Wedding Invitations Products 

192 

1Ambrosius Wishaldi 
Limiadi, 2David Sukardi 
Kodrat 

Descriptive Analysis of Job Satisfaction, 
Employee Engagement, and Organizational 
Commitment in Xmg Real Estate Broker 

202 

1Eduardo Sugiarto 
 

The Effects of Product Quality and Service 
Quality on Loenpia Nyonya Giok’s 
Consumers Satisfaction In PTC 

209 

1Alexander Wirapraja, 
2Imam Wijoyo 
 

Risk Management Analysis in Determining 
the Level of Trust of the Clients Who Uses 
The Delivery of Goods Through Online 
Application. (A Case Study of Delivery 
Service Using Go-Send) 

218 

1Handy Aribowo, 2Erni 
Halim 

The Implementation of Knowledge 
Management for the Profession of Management 
Consultant 

228 

1Arya H. Satmata, 2Tommy 
C. Efrata 

 

The Effect Factors of Attitude Toward 
Behavior, Subjective Norm and Perceived 
Behavior Control on Intention of Stock 
Investment By Individual Investor in Jakarta 

236 



The Fourth International Conference on Entrepreneurship | Book Two 

XI 

1Kartikasari Gunawan,
2Thomas Stefanus Kaihatu 

Factor Analysis of Student’s Startup Business 
Execution in Ciputra University 

244 

1David Sukardi Kodrat Balancing Business Dimensional and Family 
Dimensions in Family Business: Ownership 
Approach 

256 

1Laksa Adi Hanom 
Tengtarto, 2Trianggoro 
Wiradinata 

Effect Of Employee Motivation, 
Organizational Culture and Leadership on 
Employee Performance PT. L 

262 

1R.M Moch Wispandono, 
2Makhmud Zulkifli, 3Eni 
Sri Rahayu N, 4Deni Setya 
Bagus 

Analysis of International Migrant Workers 
(Case Study of Worker of Madura Origin) 

269 

1Randi Andika Hutama, 
2Denny Bernardus 

Feasibility Study of Human Resources 
Information System Application in Pmc 
Hospital Jombang 

280 

1Reynaldo Febrianto 
Iskandar 

Feasibility Study of Establishing Re:Do 
Architect Firm in Surabaya 

286 

1Kadek Ayu Windasari Market Segmentation Analysis With Cluster 
Analysis Approach of Cuci House Laundry 

296 

1Khusnul Qotimah, 2Tina 
Melinda 

Formulation of Good Family Business 
Governance for Company Sustainability (Case 
Study on Cv K) 

301 



The Fourth International Conference on Entrepreneurship | Book Two 
 

154 
 

THE MARKETING STRATEGY FOR THE GROWTH OF BEU 
PHOTOGRAPHY AND VIDEOGRAPHY USING 7P 

 
1Rheza Fernando Wibisono, 2Charly Hongdiyanto♠ 

 
Ciputra University Surabaya  

INDONESIA 
Email: 1 rhezafernandowibisono@gmail.com, 2charly@ciputra.ac.id 

 
ABSTRACT 

 
BeU Photography and Videography is a photography and 
videography business that provides services for pre-wedding, 
wedding, company profile, music video, and live event.  The 
company is established by Rheza Fernando in 2012.  The company is 
currently facing profit decline which is caused by a low market price 
in Surabaya and the business needs to renew the marketing strategy 
to increase the sale.  From the two reasons stated before, the 
researcher is now focused to decide the marketing strategy using 7P 
for the business.  The purpose of this research is to fully understand 
and acquire information to make a marketing strategy using 7P.  The 
research uses qualitative method and in-depth interview & 
documentation as its data collection method.  Research result as 
follows, deep understanding about 7P in service industry and 
decides what the marketing strategy for photography industry in East 
Java.  Research result is 7P in photography industry is important 
except place component.  And the marketing strategy to face price 
problem in East Java is written in this research. 

 
Keywords: Marketing Strategy, 7P, Photography and Videography, 
Surabaya, Indonesia 

 
 
 
INTRODUCTION 
Growth of business in the service sector is increasing.  As we can see, so many service 
businesses fill the activity of economy, hospitality, tourism, pleasure service business, including 
photography and videography business. The photography and videography business is growing 
rapidly in all forms such as pre-wedding, wedding, music videos, and profiles. In 2016, the 
number of weddings in Surabaya is almost up to 3,000. (BKKBN, 2016).  Based on an 
interview, request for wedding photography and videography is in a high number. In 2014, the 
number of exhibition halls for wedding is almost 1,000 (Ayu, 2014). Data from BPS Indonesia 
said that in 2016, the percentage of service business in Indonesia is 14,71% (BPS, 2016).  Even 
the percentage in creative economy, manufacture, and construction is lower than the percentage 
of service industry. The percentage of service in industry in 2016 is increasing 10% from 2015 
(BPS, 2015). 
BeU Photography started to operate in 2012. In two years, BeU Photography and Videography 
operated and grew independently to become a new business. In 2014, the owner of BeU 
Photography and Videography named Rheza Fernando joined a workshop in Singapore held by 
D’zign for You which is one of the most popular photography and videography company in 
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Singapore.  Noticing that this thing will be opportunity to grow the company, the owner of BeU 
Photography and Videography made good impression to the CEO of D’zign for You.  This 
became the reason that D’zign for You asked the CEO of BeU Photography and Videography to 
become the crew for D’zign for You. In November 2015, CEO of D’zign for You appointed the 
CEO of BeU Photography and Videography to become branch manager of D’zign for You in 
Indonesia. 
BeU Photography and Videography is a company in the middle up class market.  It is important 
to know excellent strategy at facing the competitors in Indonesia. Marketing is one of the most 
important things in a strategy, so marketers should pay attention on the supporting components 
in marketing mix in 7P, which stands for place, price, people, process, physical evidence, 
product, and promotion.  Marketing mix is a set of controllable marketing tools used by a 
company for creating a desired response in the targeted market. (Khan, 2014). 
BeU Photography and Videography’s experience, customers from Jakarta and Bali were willing 
to pay more than the customers from Surabaya, while the company’s main office in Indonesia is 
located in Surabaya.  To collect more data about the problem, the researcher conducted an 
interview with couples who want to take the pre-wedding package and to the photographers. 
From the interview, we found out that people in Surabaya tend to give price to service products 
lower than the quality of the product.  People in Surabaya tend to less appreciate products of 
service. And by showing the website and the portfolio, the participant rates the price for the 
product much cheaper than the standard price for BeU Photography and Videography.  This 
means that the quality and the price are not adequate. 
With the problem found, the researcher formed a research with the title “THE MARKETING 
STRATEGY FOR THE GROWTH OF BEU PHOTOGRAPHY AND VIDEOGRAPHY 
USING 7P”. 
 
LITERATURE RIVIEW 
Marketing 
Marketing is a comprehensive concept that involves various marketing activities included in the 
marketing system.  Marketing is one of the main activities carried out by the employer to 
maintain their life, to grow, and to gain profit.  Marketing is a process that aims to satisfy the 
needs and desires of consumers.  Marketing has been seen as an important element in 
establishing and building companies.  With the business environment and the increasingly 
competitive nature of the market, it changed from a sales market into buyers in market.  
Marketing is not limited to the business world, because in fact every relationship between 
individuals and organizations, or between individual and individual that involve the exchange 
process, is a marketing activity (Kotler, 2012). 
Kevin Kane Keller said, marketing is about identifying and meeting human and social needs. 
One of the shortest good definitions of marketing is “meeting needs profitably.” (Kotler, 2012). 
According to Andrew Whalley, marketing is commonly misunderstood as an ostentatious term 
for advertising and promotion. In reality it is far more than that. This perception is not in many 
ways unreasonable, advertising and promotion are the major way in which most people are 
exposed to marketing.  Andrew Whalley wrote that marketing has three levels. First, marketing 
is everything. Marketing is not a function anymore. It is a way of doing business. It is the 
process by which a company decides what it will sell, to whom, when & how and then does it. 
Then, the second level is marketing as strategy. The second layer is about segmenting the 
market, deciding which customers to target, and deciding what message you want the targets to 
associate with you, it is called positioning.  The third level of marketing is about the day to day 
operational running of marketing. It encompasses the control of the marketing mix and the 
processes within a business that help create and deliver that company’s products and services to 
the customer (Whalley, 2012). 
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Marketing Strategy 

1. Product 
Product can be defined as to satisfied necessity and need, include physical goods, service good, 
idea, products, organization, and information. (Greg, Mark, 2011). 

2. Place 
Ketler and Armstrong said that place is activities that companies produce products for target 
consumers (Kotler, Armstrong, 2012).   

3. Price 
Price is everything that must be paid by consumer in exchange for products (Grewal, Levy, 
2011). 

4. Promotion 
Promotion is the design and dissemination of persuasive communication about a product to 
attract consumers (Tjiptono, 2015). 

5. Process 
The process of service is the way in which the service is delivered to the end customer (Shah, 
2012) 

6. People 
People are becoming an important factor in the service industry because the people who 
activating interaction service processes (Shah, 2012) 

7. Physical Evidence 
Oesman said, the physical evidence is an environment where the service is delivered and the 
place where companies and customers interact and physical components, performance and 
communication facilities (Oesman, 2010). 
 
RESEARCH METHODS 
Research Design 
The research is using the qualitative method to approach the survey.  Qualitative research is 
especially effective in obtaining culturally specific information about the values, opinions, 
behaviors, and social contexts of particular populations.  The strength of qualitative research is 
its ability to provide complex textual descriptions of how people experience a given research 
issue. It provides information about the human side of an issue (Edward, Holland, 2013). 
The main reason on why the researcher uses qualitative method is to obtain deeper and more 
details about the company reason problem. The problem is the product and the quality for 
photography in Surabaya is not worth the price. 
 
Research Object and Research Subjects 
Research subject is a single member of selected group of people, events, or things of things of 
interest that the research wishes to investigate (Sekaran, Uma, et al, 2013).  Research object has 
particular variable to be learned and to get conclusions (Sugiyono, 2013). 
The subject in the study will be explained table 1.  The subject is divided into three categories.  
First category will be the consumer candidates in Surabaya, the second category will be the 
photographers in Surabaya, and the third category will be the expert in marketing strategy. 
The criteria to choose the subjects will be explained in table 3.1. Criteria will be explained on 
each subject categories. 

Table 1 Subject Criteria 
 Criteria 
Photographers - 5 years minimum in opening Photography Company. 

- Middle high level of economy. 
- Price range between Rp 10,000,000 – Rp 25,000,000. 
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- Pre-wedding, wedding, and company profile photography 
and videography. 

Candidate 
Consumer 

- Couple who are going to marry. 
- Middle high level of economy. 

Marketing 
Expert 

- Expert in marketing. 
- University Lecturer in marketing major 
- Or has experience in marketing over 20 years and already 

has own company over 10 years. 
 Source: Processed Data 
 
Data Collection Method 
This research is using two data collection methods, which are face to face interview and 
documentation as secondary data. Face to face interview has a distinct advantage of enabling 
the researcher to establish rapport with potential participants and gain their cooperation.  This 
interview yield highest response rates in survey research.  They also allow the researcher to 
clarify ambiguous answer and when appropriate, seek follow up information.  Disadvantages 
include impractical when large samples are involved, time consuming, expensive in terms of 
training the interviewer to minimize bias, and geographical limitations. 
In this research, the researcher would use interview as the primary data and documentation as 
the secondary data. This research is using semi structural interview.  This type of interview has 
advantage because semi structural interview is recommended when the researcher has 
developed enough of an understanding of a setting and the topic of interest to have a clear 
agenda for the discussion. 
 
DATA ANALYSIS AND MARKETING STRATEGY 
DATA ANALYSIS 

1. Product 
In the photography industry, product is important to focus on.  Quality must be maintained to 
stay in premium product by selecting the customer segmentation.  If photography company 
takes all segments in production, middle high customer would dismissive the premium 
product.  Marketers or company also needs to know what the market needs and what the 
market wants. 

2. Place 
In a photography industry or media art industry, place is not that important, because marketing 
tools for photography industry, is more important in social media and word by mouth.  If 
Photography Company wants to expand their market, the company does not need to open 
marketing office to another city, but it is better to make relation or partnership with another 
photography company in another city or another country.  Photography Company needs to 
come to “jemput bola”, it means that the company needs to actively come to the customer. 

3. Price 
It is important to have research in the market before setting the price for the product.  But the 
main problem to photography companies in East Java is the price in East Java which is too low 
for premium quality. One of the factors of this problem is customer in Surabaya tend to push 
the price.  The customers in Surabaya want to have premium quality for the product but with 
cheap price. 

4. Promotion 
Promotion is also important in photography industry.  Physical promotion like exhibition is not 
efficient anymore.  In photography industry, promotion by social media like Facebook, 
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Youtube, Instragam, etc, are much more efficient and more low cost.  Another promotion tools 
for photography industry is using word of mouth. 

5. Process 
Every company needs to give the best service, both in process or after sale.  Every company 
needs to predict who the customer is and what the customer want.  After sale process is 
important. Good relation with customer after sale also can be the tools and good strategy for 
the promotion to the company. 

6. People 
Companies should treat customers, employees, and all stakeholders fairly with high ethical and 
integrity norms.  It is important to share the company vision and value to the employees to 
make them loyal to the company, and it is important to teach honesty to the employee. By 
giving the value and teaching the employee honesty, employees also give the company 
advantages in the process and the outcome. Employees can work with their heart and 
employees can make the name of the company become positive to the customer or to the 
customer candidate. 

7. Physical Evidence  
Physical evidence is important for the customer candidate. One of the factors on why 
customers want to choose Photography Company is because of the company’s portfolio and 
the company’s track record.  Excellent track record is important because by having good track 
record, the name of the company would be positive. 
 
Marketing Strategy 

1. Product 
BeU Photography and Videography will maintain the product in premium quality.  By being 
stable in premium quality, BeU Photography and Videography can maintain the segment in 
middle high and can maintain premium both in product and the name of the company. 

2. Place 
BeU Photography and Videography will not concentrate to open or relocated the office, but 
instead make relation with another photography company in another city or another country.  
By having relation, the company can have advantages in marketing, sales, and physical 
evidence. 
 

3. Price 
The strategy to give worthy price to the customer is, to make a good relationship with the 
customer first, tell them about the process to make good photography product, then tell them 
about the price.  But if the customer cannot be affected by telling the process, photographers 
will have to give the worth quality according to the price. 

4. Promotion 
One of the strategies for promotion, word of mouth for photography industry is having good 
relation to the customers in process and after sale. A good relationship will make the customers 
promote the company to their family or even their friends. 

5. Process 
BeU Photography and Videography must put attention in process with the customer and after 
sale process. A good process in doing the project and after sale, the customer will appreciate 
what the company did for them and the customer can recommend the company to their friends 
or family. 

6. People 
The researcher as the CEO of BeU Photography and Videography must give comfort work 
zone and work procedure to employees.  In photography industry, employees are really 
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important to maintain.  Excellent employee’s skill determines excellent product.  The company 
should teach the employees about the value of the company, the value of loyalty, and honesty. 

7. Physical Evidence 
BeU Photography and Videography must be selective with customers and the product.  By 
being selective, the company will have an excellent and premium portfolio. Perfection in 
processing until finishing should be done by the company.  Being stable in making an excellent 
product will influence the decision from the customer. 

Table 2. Managerial Implication 
No. Before After 
1 BeU Photo and Video sometimes 

accepted production lower than the 
company standard. 

The Company will be stable to do 
premium quality and selective the 
customer and the product. 

2 The researcher as the CEO of BeU 
Photography and Videography 
would like to relocate the 
marketing department to another 
city because of pricing problem. 

BeU Photography and Videography 
does not need to relocate the 
marketing department to another city, 
but make a relationship with another 
photography company in another 
city. 

3 The company is facing price 
problem. Consumer in East Java 
tend to price photography too low. 

BeU Photography and Videography 
will not tell to the customer about the 
price first. Instead, BeU Photography 
and Videography will tell about the 
value of the process and the premium 
quality photography. 

4 BeU Photography and 
Videography is concerned to do 
promotions just in exhibition and 
social media. 

The company will use customers as 
an unofficial sales marketing by 
making a good relation after sale. 

5 BeU Photography and 
Videography is always concerned 
about giving best service in 
process. 

The company will increase and 
maintain the value of the company by 
giving the customer the best service 
both in process and after sale process. 

6 The company did not give the 
exact value and vision of the 
company. 

BeU Photography and Videography 
will not only hire the employee, but 
the company will also teach them 
value, vision, and honesty. 

7 BeU Photography and 
Videography will be stable to 
maintain good physical evidence 
as the portfolio. 

The company will increase the 
quality of the portfolio and be more 
selective in making the physical 
evidence. 

 Source: Reseacher Data 
 
CONCLUSION 
Conclusion 
Marketing strategy is important to run a business, in service, trading, or manufacture 
business.  7P which stands for product, place, price, promotion, process, people, and 
physical evidence, are important factors in marketing strategy. Each component of 7P is 
connected to each other and one component will support another component.  If one of the 
components cannot be used to increase the sale, the companies will try to increase the sale 
by using other 7Ps’ component. But in photography or media art industry, the component 
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that is important to be used in marketing strategy are product, price, promotion, process, 
people, and physical evidence.  Place is not that important because in an industry like 
photography or media art, it is more efficient to use social media and word of mouth as the 
type for a company’s marketing.  Unfortunately, the main problem for photographers in East 
Java is the low price for photography and videography.  Customers in East Java tend to push 
the price lower. The customers want premium product with lower price.  This problem 
makes photographers in East Java compete in price, setting aside the other components of 
7P. 
 
Suggestion 
Having good relationship with customers and having an excellent product is really important 
in the photography industry.  The strategy to give worth price to the customer is build 
relationship with the customer first, and then give the customer value of the product and the 
value of the process in making the product, then photographer will be able to tell the 
customer about the worth price for the product.  To maintain continuous buying, 
photographers should build a good relationship with the customer after sale. By building 
good relationship with customer, photographers can use customers as their marketing or 
promotion, which is called word of mouth.Next researcher should focus on each single 
component from 7P to provide more marketing strategy in photography and media art 
industry.  Research for marketing strategy from photographers in another city should be 
done to compare with the market for photography in East Java. 
 
Research Limitation 
The researcher only managed to conduct interview with photographers in East Java. It is 
also important to conduct interview with photographers from another city or country, so that 
the research and the problem can be comparable. 
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