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ABSTRACT  

 

The origin of Panji Foklore Stories, a romantic tale between Panji Asmorobangun and Dewi 

Sekartaji.  Panji Stories tells the story about Kadiri Kingdom get rapid developed in the Majapahit 

times. This story then spread out to various regions, begin from Nusa Tenggara, Bali, almost all 

Java, and Sumatera region, Kalimantan until to Malay Peninsula, Malaysia, Thailand, Myanmar, 

and Philippines. Unrealized then at last Panji Stories become the bigger challenging tales in 

wayang stories, Ramayana and Mahabharata. 

  

The Various of Panji Culture expression in the form of oral literature, visual literature, 

performance art, and values of life.  Panji Culture has many variants derived from Java, is properly 

be packed as a museum. In Tumpang, Malang, East Java, has stood up Panji Museum Inggil 

Foundation-owned. Statement of the problem in this study is how the museum packing based on 

Story Panji? This article aims to provide inputs of thematic museum-based Panji Story. 

 

Indonesia museums has it own uniqueness, in addition to the large number, evenly spread out in 

many regions, also has multiform types of collection.  But, the essential problem is not solved yet, 

both from internal or external side, that leading museum has not attracted by the tourists. The 

strategy of Panji story based museum development that described through this study expresses the 

importance opportunity of museum management modernization to increasing the museum 

attractiveness in Indonesia. 
 

Keywords: museum, Panji culture  

 

INTRODUCTION  

 

Panji is a culture that has long rooted since Indonesia kingdoms times, especially in East Java. In 

the banner story itself there are so many versions that are displayed, such as Marrying Panji Story 

which tells the romantic story of Panji Asmorobangun and Dewi Sekartadji, Panji's story as a 

qualified musician playing musical instruments and drama art, Panji story in Jago Temple, Panji 

story in Penataran temple, and many more. Of the bunch of Panji stories, the most popular and 

admired is the story of Panji Asmorobangun with Dewi Sekartadji. 

 

From the building side, Panji is shown in many reliefs on the temples, historic inscriptions showing 

the journey of Panji's story. There are also Panji stories in other areas, where Panji is an exemplary 

and wise man. One of Panji's identities is from his hat called "tekes". All the reliefs, buildings, 

statues, masks that depict the Panji must wear tekes. 
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Dwi Cahyono, Inggil Foundation owner, built the Panji museum located in Tumpang. Previously, 

he founded Tempo Doeloe museum located on Gajah Mada Street, Malang where the museum has 

been established since 2012 and there are also Inggil restaurant which has culture and Dutch 

colonial era atmosphere. 

 

Malang is a historic city in East Java, Indonesia which is the second largest city after Surabaya. 

The total area of Malang is 252.10 km2. In this city there are many historic relics such as 

inscriptions, temples, and historic museums. The city with a population of 820,243 (2010) is 

located on a fairly cool plateau, located 90 km south of the Surabaya city, and its territory is 

surrounded by mountains. Museum is one of the important tourist destinations for the Indonesia 

culture development, because in the museum there are collections of historical objects, sculptures 

or miniatures that are designed in such a way as to be able to conserve and communicate and 

exhibit the culture to the public for study tours, entertainment and can be a documentation of the 

development of antiquity. The statement of this research problem is, is how the museum packing 

based on Panji Story? 

 

METHODOLOGY 
 

This research is a descriptive qualitative research which is combination of library research with 

field research. Literature study through desk review secondary data sources are real time and valid 

in museums terms, as well as other literature related to research topics (Kusmayadi, 2008). 

 

LITERATURE REVIEW 

 

Museum 

The International Council of Museums defines museum as a permanent, nonprofit institution, 

serving the public needs, with an open nature, by collecting, conserving, researching, 

communicating, and exhibiting real objects to the public for study and pleasure. 

 

According to Government Regulation Number 19 of 1995 Article 1 paragraph 1 concerning to the 

Maintenance and Utilization of Heritage Conservation in Museums, museums are institutions, 

storage, maintenance, security and utilization of material evidence of human culture and nature 

and environment to support protection and preservation of the nation's cultural wealth. 

 

Ardiwidjaja (2008) classifies the problems facing museums in the country in two domains: internal 

and external. On the internal side, there is complexity of the museum function that is not balanced 

by the human resources professionalism, has not optimized the utilization of information 

technology, demonstration of museum collections are not arranged in the modern style, has not 

developed as a comfortable and fun place for the community, low creativity of programs and 

museum activities, inadequate data and information related to collections, and not yet integrated 

museums in our national education system. On the external side, the public perception about the 

museum has not been well established, the lack of expert role on the role of the museum as part of 

social institutions, the low interest of the community to visit museum compared to the developed 

countries, the absence of synergism from tourism stakeholders to put museum as an object and 

prime attraction, and the lack of interest the tour operators sell museums in the tour packages. 

The establishment of a museum has a legal reference, namely: 
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1.  Law of the Republic of Indonesia Number 5 Year 1992 on Heritage Objects 

2.  Government Regulation No. 10/1993 on the Implementation of Law No. 5 of 1992 

3. Government Regulation Number 19 of 1995 concerning Maintenance and Utilization of 

Heritage Conservation in Museum 

4.  Decree of the Minister of Culture and Tourism No. KM.33 / PL.303 / MKP / 2004 on the 

Museum 

 

According to its collection, museum is divided into two types. First, the public museum whose 

collection consists of a collection of human and environmental material evidence relating to 

various branches of art, disciplines and technology. Second, a special museum is a museum whose 

collection consists of a collection of human or environmental material evidence relating to a branch 

of art, a branch of science or a branch of technology. 

 

Museum based on its position, composed of national museums, provincial museums, and local 

museums. The museum is based on its organization, consisting of government museums and 

private museums. 

 

The requirements of the establishment of a museum are: 

1.  Location of the museum. The location should be strategic and healthy (not polluted, not muddy 

/ marshland). 

2. Museum building. The museum building can be either a new building or utilizing the old 

building. Must meet the principles of conservation, in order to keep the museum collection 

sustainable. The minimal museum building can be grouped into two groups, namely the main 

building (permanent exhibition, temporary exhibition, auditorium, office, conservation 

laboratory, library, and preparation workshop and storage space collection) and supporting 

buildings (security post, museum shop, ticket box, lobby, and parking). 

3. Collection. Collection is an absolute requirement and is the spirit of a museum, then the 

collection must: (1) have historical value and scientific values (including aesthetic value); (2) 

shall be explained its historical, geographical and functional origins; (3) shall be a monument 

if the object is in the form of a building which means also contains historical value; (4) can be 

identified about the form, type, style, function, meaning, historical and geographical origin, 

genus (for biological), or period (in geology, especially for natural objects); (5) shall be 

documents, if they are in the form of documents and may be used as evidence for scientific 

research; (6) must be an original, not an imitation; (7) shall be objects has beauty value; (8) 

must be a unique object, priceless. 

4. Museum equipment. Museums should have facilities and infrastructure closely related to 

conservation activities, such as vitrin, collection maintenance facilities (air conditioning, 

dehumidifier, etc.), security (CCTV, alarm system etc.), lamps, labels, and others. 

5. Organization and manpower. The establishment of a museum should be legally established. 

Museums must have organization and personnel in the museum, which consists of at least 

museum heads, administrative sections, collection managers (curators), conservation 

(maintenance) sections, preparation sections, community service and education counseling, and 

library management. 

6. Sources of permanent funds. Museums should have a permanent funds source in the 

organization and museum management. 
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Panji 
Kieven (2014) in his analysis presents a new understanding about narrative relief of pictorial cap-

headed figures and Panji story, which adds new understanding of the religious practices and 

functions of the temples in Majapahit era. Come to this understanding, an iconography analysis of 

a cap-headed figure depicted in the reliefs of the temple was selected as a sample. The analysis 

resulted in the conclusion that the cap-headed figure prepares and guides pilgrims to a meeting 

with the sacred area of the temple. 

 

Manuaba et al (2012) in his study concludes, first, the Panji story is viewed by the ideal reader as 

a source story that has an important role for the art and culture development in Javanese society. 

Second, inspired forms of art and culture were born as a result of the reader's society perceiving 

the Panji story, its form varies. There are tangible literary works (folklore and classical literature), 

relief artworks in temples, dance works, performing arts (wayang and staging), and painting. 

 

DISCUSSION 

 

The Ministry of Culture and Tourism of Indonesia proclaimed 2010 as the Visit Museum Year 

which became part of National Movement of Love Museum (GNCM) until 2014. This program is 

to encourage public awareness toward the importance of the museum and increase Visitors 

numbers come to the museum. Currently public visits number to 275 museums throughout the 

country is about 4.2 million every year. This Visit Museum year activities are principally 

implemented in museums throughout Indonesia, but are prioritized in seven provinces: DKI 

Jakarta, Yogyakarta, West Java, Central Java, East Java, Bali and North Sumatra. 

 

The museum has an important and strategic significance for the nation today and in the future. The 

importance of museum as a container to maintain the sustainability of history, the integrity of 

knitted nationalism and nationality, need to become a destination of Indonesian citizens. But the 

fact is, the willingness and interest of the community (domestic tourists) to visit museum is not as 

interesting as the interest and the desire to visit modern tourist attractions such as malls, amusement 

centers and so forth. 

 

Former Minister of Tourism Jero Wacik at the time of giving APWI 2009 award to the press people 

who contributed to Indonesia tourism expressed optimism 90% on the museums condition in 

Indonesia are improperly visiting, and in 2014 reached 50% properly to visit (budpar.go.id). 

 

Faced with two museum problematics put forward in the introduction, it is important to look for 

problem solving solutions from the management side of Museum management. First, the showbiz 

concept to be one alternative to refresh the Museum in the stages of promotion, events packaging 

and tourist visits management. 

 

Concerning to the problems, Bernd H. Scmitt in his book, There is No Business That's Not Show 

Business (2004) states that customers now assess a product, brand, and organization as a whole 

based on experience offered by the company to him. But not just any experience that can be 

appreciated by consumers. This experience, must be entertaining, engaging the consumer, giving 

something more than the customer expected (boundary breaking), and at the same time creating 

value to the business.  So, according to Scmitt, all businesses (including Museums) must now be 
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managed as show business that make everybody happy (happy appealing). 

 

Furthermore, Hermawan Kartajaya stated that many misunderstandings about show business are 

considered only belong to the entertainment industry in which there are sing and dances. Most 

importantly, should be able to attract audience’s attention, interesting and the event is always 

memorable. Show business is increasingly important because consumers today are not rational. 

Price-based, but emotional purchases (Mix Magazine, No. 05/09 June - 12 July 2005, pp. 12-13). 

 

Promotion to stimulate tourist arrivals (domestic and foreign) to the museum can be done in this 

business show context. Just for example, the special category museum, House of Sampoerna in 

Surabaya, provides free city tour service with the Surabaya Heritage Trail bus every Tuesday-

Sunday. The availability of such facilities provides experience and benefits to tourists. Not only 

that, the museum is located in East Java for example, as also applies in other areas, with free tariff 

visit up to the range of Rp 2,500, need to be taken in the experiential direction where tourists can 

be active (involved) according to the theme of each museum . 

 

Through efforts to synergize the trends and issues of world tourism within modern management 

packageing in the museum, there will undoubtedly be more passion and dynamic life in our 

museums. Until we can judge, tourism in the museum is like buying a product with the price of 

street hawkers but the quality (benefit) like a five star hotel. 

 

Successful museums able to leave a false paradigm as non-profit institutions proving to be a 

museum that is progressing without losing its identity as a community servant. Data obtained from 

the website shows that in 2004, the British Museum earned over £ 20 million. The Museum of Art 

in France generated about US $ 13 million in 2006, while the Smithsonian Museum raised a profit 

of US $ 167 million in 2007 (Museografi, October 2008). 

 

Parallel with the contemplation of Hermawan Kartajaya (in the book of Ubud the Spirit of Bali, 

2010), a trip to the museum can sharpen the Intellegence Quotient (IQ) because it is conducive to 

exploring and finding new ideas that we never imagined before. Ideas derived from learning about 

the glory, the prosperousity, the golden age and even the pain, collapse, and the decline of a nation. 

 

The museum also trains Emotional Quotient (EQ) of youth generation as the heir of a nation that 

now lives in modern times, with no feeling lower in association with the global community. How 

our nation is rich in history, flora and fauna, art, and religiosity that should enable us to be 

determined to be confident and optimistic about building the future. And of course, museum is the 

ideal place to build the inner Spiritual Quotient (SQ). Not in the sense of religious spirituality, but 

the consciousness of our identity as human beings, as one of the chain of generation of a nation. If 

IQ is mindware, EQ is heartware, then SQ is soulware. All of them called humanware. The 

museum holds that potential. 

 

The Proposal of Panji Museum Concept 

Proposed tagline of Panji Museum: The Heritage of East Java, shows that the Panji culture Heritage 

has long roots in the ancient community needs to be grown and preserved, because Panji culture 

is typical of East Java where the beauty of the stories has been much forgotten community. 
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The proposal of Zone 1 stores historic heritage objects equipped with unique wallpapers so that 

people who come in seem to be in the atmosphere. In this area there are also sculptures created to 

support the real atmosphere. There are also Panji objects, where the object is allowed to be a photo 

object. The distinctiveness of this first area concept is on the rocky floor that shows the traditional 

side of this museum. The purpose of placing articles, historic objects and sculptures in this first 

area is because the first time that we expect to come to the museum is to see a collection of objects 

that are supported with a supportive atmosphere and articles that explain about the object. 

 

The proposal of Area 2 is made of a large lake or pond, where in this area we advise visitors to 

board a traditional boat that has been provided, and for people who prefer to walk or elderly we 

provide a path that circles the lake and bridge to the island is in the middle of the lake. The specialty 

of this area is the lake concept where in the middle of the lake there are miniatures about the 

various Panji stories. On the island there are also people who play the typical Panji traditional 

instruments. On the wall of this second area also tells the life of Panji in the form of reliefs under 

which there are also miniatures and cultural statue of Panji. The purpose of this area 2 is to devote 

to study and relax. 

 

The proposal of Area 3 is a Panji Dimension Room, in which all walls and floors will be made 3 

Dimensions. Visitors who enter this area will feel the atmosphere is really real. This area is devoted 

to the area of unique photographs. The purpose of area 3 is to make visitors more comfortable to 

be in this museum. 

 

In this museum is also proposed there is a theater area, where at certain hours there are the dancers 

who perform a typical dance culture of Panji and his story. Not to forget the dining area and 

souvenirs in the museum is made as interesting as possible so that visitors can spend time there. 

In the food court at this museum there is a traditional musical performances in the middle of the 

diners, while the souvenirs in this museum right next to Inggil Café, where the concept at this café 

is taken from Inggil Restaurant adjacent to the Tempo Doeloe Museum, Malang. There are various 

merchandises in this souvenir area, such as key chains, mugs, and clothes written Panji Museum 

on it. 

 

This program takes inspiration from various tourist attractions, such as the Tempo Doeloe Museum 

(at Area 1), the Floating Market at Museum of Transport (on Area 2), 3D Museum in Thailand (on 

Area 3) and Dufan (on Food Court section). The purpose of taking inspirations from these touris 

destinations because those places are well known to the public for the uniqueness and marketing 

they use is good for cultural development in the tourism industry. 

 

CONCLUSIONS AND RECOMMENDATIONS 

 

Conclusion 

1.  Museum Panji which established in Tumpang, Malang, East Java, has been running the concept 

of an entertaining museum. The suggestions are presented in this article to improve the Panji 

museum quality. 

2.  The Panji Museum needs to be packed with increasingly engaging consumers, delivering 

something more than the customer expected (boundary breaking), and at the same time creating 

value to business (value creating), and make everybody happy (happy appealing). 
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3. Through the Panji museum that pleases everyone, Panji Culture is expected to be more known 

and popular in the current and future generations. 

 

Suggestion 

1.  The importance of the tourism industry attention, especially travel agents, to the museum to 

dare to try to make travel packages to the museum, both for foreign and domestic Tourists 

market share. 

2.  Need to build a harmonious communication with related parties, especially business and 

industry, to build intensive relationships that depart from the initiative and the pro-active 

attitude of the museum management. 
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