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Abstract 

 

One of the programs that is being promoted is a tourism village development program as a 

destination of tourist destinations. The development of this tourist village is guided by 

developing an area that has the atmosphere of rural authenticity in social, economy and culture. 

In Indonesia a lot of areas that have the potential as a tourist village that can be developed. One 

of them that can be developed is batik tour village, because Indonesia was awarded Masterpieces 

of the Oral and Intangible Heritage for batik products from UNESCO in 2009. The purpose of 

this study is to find the factors that influence the decision to choose a tourist village. The 

research approach used is quantitative approach, using multiple regression analysis, with 100 

samples and using SPSS software for data processing. Free variables used are quality destination, 

location, promotion, and technology, while the dependent variable is the decision to choose a 

tourist village. The result is that four variables significantly influence the decision of choosing 

the village of tourism to be visited, so the advice to the local government that will sell the tourist 

village is to pay attention to the comfort, location, promotion and technology in the tourist area. 
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1. Introduction 

Tourism has an impact on the economy of a country because tourism is one of the contributors to 

economic growth both internationally, domestically and regionally. This impact is underlined by 

statistical evidence (World Travel and Tourism Council, 2004) which shows the importance of 

tourism in terms of Gross Domestic Revenue, as tourism opens employment and also increases 

economic development. 

Tourism by Gunn, 2002: Inskeep, 1991, is an activity from a tourist destination to an out-of-the-

road tourist destination and a residential neighborhood for a temporary stopover, fueled by a 

number of purposes such as getting fun, and accompanied by a variety of entertainment which 

can release tired and produce a travel experience and hospitality service. 

The tourism industry can be seen as one of the first business sectors where business functions 

almost exclusively use information and communication technology (ICT) (Garzotto et al., 2004). 
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