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ABSTRACT  

 

The aim of this research is to test the variables formers of tea products’ branding in 

Surabaya. The investigated variables in this research are packaging variable (X1), 

product quality variable (X2), and price variable (X3). The packaging variable has four 

indicators such as materials, logos, colors, and sizes. The product quality variable has 

four indicators such as product durability, product conformity, design variation, and 

comfort of use. The prize variable is also has four indicators such as prize affordability, 

prize conformity with the quality, prize conformity with the benefit(s), and prize 

competitiveness. This research uses a confirmatory factor analysis as the measuring 

instrument. The populations of this research are Surabaya citizens who consume 60 teas. 

There are 53 respondents as the samples taken by non-probability sampling techniques 

by using purposive sampling method. The analysis result shows that the biggest 

determinant indicator of the prize variable is the prize conformity with the benefits, 

followed by the biggest determinant indicator of the packaging variable which is colors, 

and the biggest determinant indicator of the product quality variable is comfort of use. 
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INTRODUCTION 

Advertisement is a promotional program to inform any information regarding a product to costumers which 

has to be done effectively and efficiently because it would be one of the determinants in increasing selling 

besides product quality, price, customers service level and seller capability. The way to delivers 

advertisement to customers can utilize some media such as printed media, television, radio, billboards or 

banners. Advertising is one of the ways where a brand can be seen and will be impacted on a tendency to 

be bought. 

In Indonesia, there is an institution that surveys brands and determines the top brand award, which given to 

the best brands based on customers’ choices. According to the Top Brand Award official website in 2016, 

the top brand award for food and beverage category such as ready to drink packaging teas are given to Teh 

Botol Sosro in the first position, then followed by Teh Pucuk Harum as the second position, and Teh Gelas 

as the third. The criteria determination to win the Top Brand is the customers’ choices through the survey 

by looking at the three parameters such as Top Mind of Share, Top of Market Share, and Top of 

Commitment Share. In 2012, still in the Top Brand Award official website, Sariwangi wins the food and 

beverage category for tea bag by 81% and becomes the only one top brand in this category at that time.  

Akar Pulung is one of the companies which produces food and beverage products. Akar Pulung started to 

produce food and beverage since 2010. Akar Pulung produces new product that is fragrant tea shaped in 

tea bag and brewed. This product is produced to meet the market’s demand that does not prefer the herbs 

flavour which is contained in the previous herb tea product.  
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