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ABSTRACT 

 

The high figure of obesity in Indonesia underlies the development potential of the 

healthcare business. EASECOX company has excellent products such as underwear 

clothing for health with the trademark Amylinear. In addition to help the user to gain the 

ideal body shape, Amylinear underwear can also improve the health condition of the 

wearer. The purpose of this study was to analyze customer satisfaction towards Amylinear 

products. Research with the title EVALUATION OF CUSTOMER SATISFACTION 

Towards AMYLINEAR PRODUCT, is using a qualitative approach through interviews with 

four informants, among others are: 1 user of the Amylinear product with duration of use 

more than one year and re-purchase, 2 users of the Amylinear product with duration of use 

more than one years and has been re-purchase who also become a re-seller or distributor 

of Amylinear products, 1 general practitioners . The data obtained will be applied to the 

theory of Customer Satisfaction, Quality of Products, Quality of Service, and Emotional 

Factor to analyze customer satisfaction towards Amylinear product. From these results we 

concluded that the goods are said to be good not only seen from the quality of its products, 

but also of the quality of service after the purchase, and how well and successful 

distributors gain emotional factors of their customers. 
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INTRODUCTION 

In Indonesia, obesity rates continue to rise. Based on Riskesdas (2013), in adult men increased from 13.9% 

in 2007 to 19.7% in 2013. While in adult women there is a very extreme increase reached 18.1%. From 

14.8% in 2007 to 32.9% by 2013 (Riskesdas, 2013). The World Health Organization (WHO) has declared 

obesity as a global epidemic.  

Obesity has a multifactorial etiology that involves genetics, metabolism, culture, psychosocial factors and 

lifestyle changes resulting in increased food intake and reduced energy expenditure (Fontaine et al., 2003; 

Sebastian, 2012) resulting in an accumulation of excess body fat. Whether you realize it or not, more and 

more people are found to be overweight or obese. According to the Central Bureau of Statistics (BPS) in 

2014, the number of fat men six times more than 10 years ago. While for women is 3.5 times compared 

with 2004.  

Based on basic health research (riskesdas) 2013, the increase in true obesity rates occur in men and women. 

The male obesity rate in 2010 is about 15 percent and is now 20 percent. In women, the percentage increase 

to 35 percent from 26 percent in 2010. In fact, this year the figure of obesity in women in East Java above 

the national figure of the percentage of 32.6 percent. Andriyanto explained, one indication to measure 

obesity is the circumference of waist. Normal waist circumference in males is 90 cm and women 80 cm. 

Riskesdas 2013 also mentions, the percentage of population of East Java (women and men) whose stomach 

circumference above the normal limit reached 27 percent.  
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