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THE EFFECT OF ENTREPRENEURIAL ATTITUDE AND MANAGER'S
BUSINESS ABILITY ON SMEs ORGANIZATIONAL PERFORMANCE

Liliana Dewi1* and Sonata Christian2

Ciputra University, Surabaya

Abstract: This study aims to explain (1) the effect of entrepreneurial attitude of SME managers on
SME organizational performance and (2) the effect of business manager’s ability on SME organiza-
tional performance. Data are collected using questionnaires with a sample size of 35 respondents. The
data come from the respondents as SME owners or representatives who are familiar with the SME
operational and management activities. Research data are processed using multiple regression
analysis. The results show that entrepreneurship attitude has an effect on the performance of SME
organization, while business ability has no effect at all.
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In this global era, business competition in the
global era is growing very rapidly and has

affected this country too. Industrial companies,
including small and medium-sized industrial
companies, will compete for existing markets.
Business competition occurs due to the invasion
of products from overseas countries, resulting
competition among companies that produce
similar products. Besides increasing communi-
ty’s selectiveness in preferring the product, this
also requires small and medium entrepreneurs
to change their business orientation to be com-
petence-based to make them able to compete in
the global era.

SMEs are one sector that becomes this
country’s main concern in order to accelerate
economic growth and resilience. The growth of
SMEs has been increasingly fertile since the
monetary crisis that hit Indonesia in 1997. Small
industries as one of SMEs are often the choice
for many people who intend to open their own

business, therefore entrepreneurs are often iden-
tified with small-scale businesses (including
micro). The scale of business is relatively small,
both in terms of employees and in terms of
production capacity so the capital needed to
start this business is not large. Therefore, small
industries are often viewed as flexible and easy
to do. According to Isyanto, et al. (2003), the
contribution of large small industries includes
its ability to create jobs, reduce poverty, and
increase income and welfare.

Small-scale enterprises (including micro)
in 2010 looked as a very passionate business,
since it involved women as the second motor to
improve family economy. According to Chotimah
(2010), based on the survey conducted, the
number of entrepreneurs in Surabaya reached
362,000 units, where 98.5 percent of them
were micro and small. The empowerment of
micro, small and medium entrepreneurs through
“Economy Heroes” program is needed to reach
economic growth in Surabaya. According to the
mayor of Surabaya, Tri Rismaharini, micro, small
and medium business actors as economic he-
roes and are expected to become lord and lady
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