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 A B S T R A C T  

This study examined the effect of entrepreneurial action for the performance of the 
next generation using the sample of students who joined the Family Business Com-
munity. In this study, there is a high contribution given by the role of entrepreneur-
ship education in preparing the next generation in the family business. In addition, 
entrepreneurship education is considered possible through the process of internaliza-
tion of the leaning process that is going on. For example, it is noted that entrepre-
neurial action can have a significant effect on the performance of the organization. 
In the context of the family business and entrepreneurial education at the Universi-
ty of Ciputra, both variables (entrepreneurial action and individual performance) 
are necessary to be tested and therefore, the researcher finds it possible to carry out a 
research that is supposed to have a contribution to the family business. This study 
uses a hierarchical regression analysis, to test the stages of the mediation process. 
The results showed that most of relationships mediate internalization entrepreneuri-
al action and individual performance.  
 

 A B S T R A K  

Penelitian ini akan menguji pengaruh entrepreneurial action pada performance 
generasi penerus dengan sampel mahasiswa kelas family business yang tergabung 
dalam Family Business Community. Peran pendidikan entrepreneurship dalam 
mempersiapkan generasi penerus pada bisnis keluarga memiliki kontribusi yang 
tinggi. Melalui pendidikan entrepreneurship dimungkinkan terjadi proses internali-
sasi dalam proses learning yang terjadi. Misalnya saja, dinyatakan bahwa entrepre-
neurial action dapat memiliki pengaruh utama di dalam kinerja organisasi. Pada 
konteks bisnis keluarga dan pendidikan entrepreneurial di Univesitas Ciputra kedua 
variabel tersebut perlu diuji dan oleh karena itu peneliti mengujinya karena bisa 
memungkinkan memberikan kontribusi pada penelitian bisnis keluarga. Penelitian 
ini menggunakan hierarchical regression analysis, untuk menguji tahapan proses 
mediasi. Hasil penelitian menunjukkan bahwa internalisasi memediasi sebagian 
hubungan entrepreneurial action dan individual performance.  
 

 
1. INTRODUCTION 
Family company is the term coined by many people 
referring to a company owned by a family or it is 
controlled, operated, and managed by a family 
member or a few family members. In connection 
with this type of company, Poza (2007) in (Lily 
2014), stated that the family business is a unique 
combination of several factors: first of all, the con-
trol of ownership (15% or more) is by two or more 
family members. Secondly, corporate strategies are 

influenced by family members who are actively 
involved in the management to be able to continue 
the establishment of a family culture within the 
company, serving as an adviser to the company, or 
act as an active shareholder. Thirdly, it is concerned 
with family relationship, and the fourth these fami-
lies have a dream to continue the business into the 
next generation. 

The important factor is that the company's 
achievement of success of actions is carried out as a 
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