DAFTAR PUSTAKA

APJII (2016). APJII Hasil Survei Internet 2016. https://www.apjii.or.id/ Akses
7.2017

Anwar L.Ph., Wadjiz, 1980, Filsafat Estetika, Nur Cahaya, Yogyakarta.

Business Dictionary (2015). What is visual communication? Definition and
meaning. Available at http://www.businessdictionary.com/definition/
visualcommunication.html. Accessed 25.1.2015.

Craig, R. T. (1999). Communication Theory as a Field. Retrieved from
http://onlinelibrary.wiley.com

Crow and Crow. (1972). Educational Psychology. New York: American Book Co.

Cyber Media College (2004). Desain Komunikasi Visual
http://www.cybermediacollege/akses 17 April 2004.

Davis, F. D. (1989). Perceived usefulness, Perceived Ease of Use and User
Acceptance of Information Technology. MIS Quarterly.

Eysenck, H. J. (1972). Encyclopedia of Psychology 2. New York: Harder &
Harder.

Digital (2017). Digital in 2017: Southeast Asia.
https//www.slideshare.net/wearesocialsg/

Eysenck, H.J.dkk. (1972). Encyclopedia of Psychology 2. New York: Harder &
Harder

Fahmy,S., Bock, M. & Wanta,W. (2014). Visual Communication Theory and
Research. New York: Palgrave Macmillan.

Fishbein, M. and Ajzen, I. (1975). Belief, Attitude, Intention and Behavior: An
Introduction to Theory and Research. Addison-Wesley, Reading, MA.

Forman, J., Argenti, P. (2005) How Corporate Communication Influences

Strategy Implementation, Reputation and the Corporate Brand: An
Exploratory Quialitative Study. Corporate Reputations Review, 8 (3)
pp245-266

Hamidi. (2004). Metode Penelitian Kualitatif: Aplikasi Praktis Pembuatan

Proposal dan Laporan Penelitian. Malang: UMM Press.


http://www.businessdictionary.com/definition/%20visualcommunication.html
http://www.businessdictionary.com/definition/%20visualcommunication.html
http://www.cybermediacollege/akses

Hanna, R., Rohm, A. & Crittenden, V. (2011). We’re all connected: The power of
the social media ecosystem. Business Horizons. Vol. 54, p.265-273.

Hanggono, Handayani dan Susilo. (2015). Analisis Praktek TAM (Technology
Acceptance Model) dalam mendukung Bisnis Online dengan
memanfaatkan jejaring sosial Instagram. Jurnal Administrasi Bisnis. Vol.
26, No.1. Diakses 27Juni 2017.

Instagram. (2011). About Us. Available at: https://id.wikipedia.org/wiki/Instagram
Diakses tanggal 27 Juni 2017.

Instagram. (2015). Content Strategy Tips. Available at:
http://business.instagram.com/gettingstarted/ (Accessed 28.6.2017).

Jamieson, H. (2007). Visual Communication: More than meets the eye. Bristol:
Intellect Books.

Kaplan, A. & Haenlein, M. (2010). Users of the world, unite! The challenges and
opportunities of Social Media. Business Horizonz. Vol. 53, p.59-68.

Moleong, Lexy J. (2012) Metodologi Penelitian Kualitatif, Penerbit: PT. Remaja
Rosdakarya Offset, Bandung

Merseth, K.K. (2014). Drawing is my life.
http://candralivia.blogspot.co.id/2014/04/pengertian-gambar-menurut-
beberapa-ahli.html. (Accessed 28 June 2017).

Mitchell,A. & Olson, J. (1981). Are Product Attribute Beliefs the Only Mediator of
Advertising Effects on Brand Attitude? Journal of Marketing Research.
Vol.18, p.318-332.

Nasution. (1988). Metode Naturalistik Kualitatif; Tarsito, Bandung 1988

Pintrich, R. P dan Schunk. D. H. (1996). Motivation in Education, Theory
Research and Application. New Jesney. Prentice Hall.

Read Write (2012). 8 Things Instagram Did Right. Available at:
http//readwrite.com/2012/04/11/8-things-instagram-did-right.(Accessed
29.6.2017).

Rossiter, J.R. (1982). Visual imagery: applications to advertising. Advances in
consumer research. Vol.9, no.1, p.101-106.

Simply Measured. (2015). Simply Measured Q4 2014 Instagram Study. Available
at: http://get.simplymeasured.com/2014-g4-instagram-study.html.
(Accessed 25.6.2017).



https://id.wikipedia.org/wiki/Instagram
http://business.instagram.com/gettingstarted/
http://candralivia.blogspot.co.id/2014/04/pengertian-gambar-menurut-beberapa-ahli.html
http://candralivia.blogspot.co.id/2014/04/pengertian-gambar-menurut-beberapa-ahli.html
http://get.simplymeasured.com/2014-q4-instagram-study.html

Smith, K., Moriarty, S., Kenney, K. & Barbatsis, G. (2005). Handbook of Visual
Communication: Theory, Methods, and Media. New York: Routledge.

Sojka, J. & Giese, J. (2006). Communicating through pictures and words:
Understanding the role of affect and cognition in processing visual and
verbal information. Psychology and Marketing. Vol. 23, no.12, p.995-
1014.

Sugiyono. (2013). Metode Penelitian Kuantitatif Kualitatif dan R & D. Bandung:
Alfabeta

Walter, E. & Gioglio, J. (2014). The Power of Visual Storytelling: How to use
Visuals, Videos, and Social Media to Market Your Brand. USA: McGraw
Hill Professional.



