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CHAPTER III 

RESEARCH METHODOLOGY 

3.1 Type of Research 

A scientific research is a research that is done and written formally and 

systematically from scientific methods that have previously existed and can be 

accounted for. The method used in this research is qualitative, because a 

qualitative research is not intended to test certain hypotheses, but rather to explain 

a situation as it is. Through qualitative research, the researcher can get detailed 

answers and opinions from the informants that can be very useful for this 

research.   According to Sarwono (2013:191), a qualitative research is about (1) 

understanding the means that underlie a certain act, (2) describing backgrounds 

and interactions, (3) exploration and identification of new information, (4) 

understanding limited situation and wanting to know more in depth and detail, (5) 

describing the phenomena to create a new theory, and (6) focusing on human 

interactions and processes that they use. In this research there will be a descriptive 

exploratory research using an in-depth interview. 

3.2 Subjects and Objects of Research 

3.2.1  Subject of Research 

To decide the informants, the technique used will be non-probability 

sampling that is purposive sampling method. Purposive sampling method is a 

technique of selecting samples with certain considerations, and in a qualitative 
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research the samples chosen should be those who have power and researcherity in 

the social situation or object that is being studied, so they are capable of leading 

the research in the data collection (Sugiyono, 2013:293). For this research, the 

considerations in selecting the informants are: 

1. Little Snaps’ customers that made more than one purchases. These 

informants are chosen based on the theory of Sangadji and Sopiah 

(2013:181) that suggested satisfied customers will make repeated 

orders because satisfaction build loyalty. From these informants 

the researcher would like to get insight concerning their 

satisfaction of Little Snaps’ services, whether their satisfaction 

affected their repurchase decisions or not, and how can Little 

Snaps services be improved. Since there are only three customers 

that have ever made more than one purchase, there are three 

customers that made more than one purchase chosen to be the 

informants: 

Table 3.1 Informants That Made Repeated Purchases 

Name Age Occupation 

Lina Agung Kiyarto 36 Housewive 

Diana Purwanto 28 Housewive 

Indah Krisnawati G. 32 Employed 

Source: Processed, 2014 

2. Regular customers of Little Snaps. The customers that have only 

made one-time order. The informants chosen for this categoryare 

the regular customers that in the researcher’s opinion had the least 

pleasant experience with Little Snaps’ services. From these 
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informants, the researcher would like to get insight concerning 

their satisfaction of Little Snaps’ services, the reason why they 

have not come back to Little Snaps, and how can Little Snaps’ 

services improve to meet their expectations. The informants chosen 

are the ones that the researcher know. The informants are: 

Table 3.2. Informants That Made One-Time Purchase 

Name Age Occupation 

Yenny Tjiu 28 Housewive 

Sheila Junniar 32 Housewive 

Fonny Aprilia 28 Housewive 

Source: Processed, 2014 

3. Photography expert. This informant is chosen based on the 

consideration that the expert is very experienced and can give 

insight concerning the satisfaction of photography service 

customers from an expert’s point of view. The informant is: 

Table 3.3. Expert in Photography Informant 

Name Age Occupation 

Ferry Deriawan 36 Photographer 

Source: Processed, 2014 

This research uses seven informants that consist of three customers that 

made repeated purchases and three customers that made only one purchase of 

Little Snaps, and one photography expert. Based on the considerations above, the 

researcher will choose seven people that fit the considerations, and the data will 

be gathered through in-depth interview. 
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3.2.2 Object of Research 

 According to Sugiyono (2013, 229), one of the objects of a qualitative 

research is where the interactions and situation happens. In this research, the 

object is Little Snaps company. 

3.3  Data Collection Method 

 The data collection method in this research is using interview. According 

to Sarwono (2013:205), interview is like when people are having a conversation. 

It starts with a general topic to help the interviewer understand the perspective of 

the respondent, and then it leads toward more details until the information 

obtained is enough. In this research the researcher uses structured and in-depth 

interview, which is done through the prepared questions concerning the problem 

being researched. This interview is important because it is treated as a 

communication medium with the customers of Little Snaps in order to gain 

explanation and information about their experience with Little Snaps’ services. 

The questions asked in the interview will be based on the indicators in Chapter II. 

3.4  Validity and Reliability 

 According to Sarwono (2013:273), validity is related with the accuracy in 

measurements, while reliability is the consistency and stability of the results of the 

instruments used as the measurement tool. In testing the validity and reliability of 

the data, the researcher uses triangulation technique. The researcher uses source 

triangulation because this research obtains data from various sources that are 

related directly with the research topic. 
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3.4.1  Source Triangulation 

According to Sugiyono (2013:241), triangulation is a data collection 

method that gathers from several different data collection method and sources. By 

doing so, researcher then have data collected and at the same time have the data 

credibility tested. Source triangulation is used in consideration that this research 

needs to obtain data from various sources that are directly related with the 

research topic, which in this research are Little Snaps customers that made 

repeated orders, customers that made one-time order, and a photography expert. 

3.5 Data Analysis 

 The data analysis used is a descriptive method that is a procedure for 

problem solving that explains the situation of a subject or an object in research. 

The steps taken for data analysis are: 

1. Choosing sources based on the considerations. 

2. Preparing the questions that will be asked to the sources in order to 

gain data that later on will be processed. 

3. Making appointments with the sources to do the interview. 

4. Interviewing all of the sources to get needed information. 

5. Separating every answer based on the indicators in Chapter II using 

descriptive coding based on the theory of Saldana (2012:3).  

6. Formulating conclusions from the interview results. 

 


