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CHAPTER I 

INTRODUCTION 

1.1 Background 

Creative economy in Indonesia continues to experience rapid growth, 

including the fashion industry. Fashion has become a part of life for many people. 

Knowing that the trendiest fashion is important, some people would say that 

fashion is a reflection of one's personality. Therefore, Indonesian fashion products 

such as textiles and accessories are being increasingly in demand by fashion 

lovers. Figure 1.1 explains that the turnover from the fashion industry is always 

increasing from year to year. This provides a positive impact on the growth of the 

fashion industry's turnover in Indonesia. 

 In 2010, sales in the fashion industry in Indonesia reached 

Rp.127.817.500.000. Followed in the year 2011 where it increased to 

Rp.147.503.200.000. Then in 2012, sales increased to Rp.164.538.300.000, and in 

2014, sales of the fashion industry also increased towards Rp.181.570.300.000. 
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Figure 1.1Fashion Industry Turnover Growth 2010-2013 (Billions) 

Source: Central Bureau of Statistics, processed by researchers 
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This is a great opportunity, but it also means that competition in the business areas 

of the fashion industry is getting tougher. Seeing this opportunity, a business was 

found which is engaged in the fashion industry called Emaline. 

 Emaline is engaged in the production of fashion accessories made from 

genuine cow leather which passes the test of chrome trivalent (chemicals for 

leather tanning. If used in excess, then the waste from the tanning process and the 

skin results from the tanning process will be very dangerous for the environment). 

So, the production of Emaline can be exported. Emaline has several product 

variants, namely women handbags, men's bags, and wallets. Value offered by 

Emaline lies in terms of design and quality of the skin that are comparable with 

foreign products. To maintain customers, Emaline also provides warranty for the 

products to maintain consumer relationship. Emaline’s target market are men and 

women aged 18-45 years whose income level are in the middle and upper classes. 

To reach the intended target, Emaline performed various selling methods, 

especially offline sales. 

Emaline was established in 2014. In their very first year, the sales reached 

93 units. It turned out that the sale of Emaline in 2015 decreased dramatically to 

52 units. In the year of 2016, the sales also decreased to 23 units. This sales data 

can be seen in Figure 1.2. 
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 In 2014, Emaline often participated in national exhibitions such as Jatim 

Fair, and such. As for international exhibitions, Emaline have joined several in 

Jakarta, Indonesia (Inacraft) and Kuala Lumpur, Malaysia (Intrade). The 2014 

period is a glorious time for Emaline. In 2015, Emaline was more focused in 

online sales, since it was estimated to be more effective when making sales online 

using social media or online stores. Mid-2015, Emaline opened a store in 

Pakuwon Trade Center, Surabaya due to the many prospective customers who 

were asking where they could make a warranty claim for the products supplied by 

Emaline, but the sales decreased dramatically. In 2016, Emaline returned to 

offline sales and the results are not as good as expected. In 2016, Emaline 

changed the brand to de Cheval, because it was estimated that the Emaline name 

was too feminine. Also in the end, Emaline could only sell 23 units. 

The cause of the decline in sales is still unknown, which pushed Emaline 

to do a small survey to both consumers and non-consumers. 
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Figure 1.2 Sales Data of Emaline 2014 – 2016 

Source: internal data, processed 
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 Table 1.1 Consumer Expectations Towards Emaline 

Respondent 

Question:What do you expect from Emaline product? 

Answer Percentage 

1 Unique form (Product Design) 
  

2 

Premium quality product (Product 

Quality) 
60% 

3 

More attractive design (Product 

Design) 

Product 

Design 

4 

Looks like the famous brand (Product 

Design)   

5 Looks like Bottega (Product Design) 20% 

6 Cheap (Price) Price 

7 

More Simple and trendy design 

(Product Design)   

8 Light weight (Product Quality) 20% 

9 Not so expensive price (Price) 

Product 

Quality 

10 Up to date design (Product Design) 

   Source: internal data, processed 

 Table 1.1 shows some consumer expectations to Emaline in the future. The 

data was collected by spreading an online survey to the consumers of Emaline. 

According to the pre-survey that was conducted which involved 10 respodents, 

product design, pricing, and product quality are the things that are became the 

consumer expectations for Emaline for the future. 6 of the respondents said that 

they hope Emaline could make more eye cathing design, and also some of them 

said that Emaline should make the design simpler. In addition, respondents also 

expect Emaline to create a design that is nearly equal to well-known brands.  

Followed by the answer of 2 respondents, Emaline should lower the price, and the 

other 2 respondents said that Emaline should improve the product quality and also 

make the product lighter. Based on the pre-survey that was conducted, 

respondents' expectations for Emaline is to improve the product design. Relating 

to price, respondents expect Emaline to bring down the price. Relating to product 
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quality, respondents expect Emaline to make lighter products and improve 

product quality. Then Emaline did a small survey to prospective customers. 

Table 1.2 Respondents Hope Towards Local Leather Crafts with New Brand 

 

 

 

 

 

 

 

 

 

 

 

Table 1.2 shows non-consumer expectations of a new local product such 

as bag and wallet with genuine leather material. The data was collected by 

spreading an online survey to random people. The table shows that 6 of the 

respondents expect a nice and attractive design. In addition, 3 of the respondents 

also expect a cheap price because the brand is still not known. The rest of the 

respondents expected the product to be of good quality and is not easily damaged. 

 Quality is the totality of features and characteristics on a product or service 

that has the ability to satisfy or meet a need (Kotler and Amstrong, 2012: 254), 

price is the amount of money being exchanged for products or services (Fure, 

2013: 275). While the product’s style and design describes the appearance of a 

Respondent 

Question: What do you expect from a new local 

product such as wallet and bag with genuine leather 

material? 

Answer: Percentage 

1 Cheap (Price)     

2 

Cheap, because it has a new brand 

(Price) 
60% 

3 
Cheap (Price) 

Product 

Design 

4 Good Design (Product Design) 
  

5 Good Design (Product Design) 30% 

6 Attractive Design (Product Design) Price 

7 Good Design (Product Design) 
  

8 Durability (Product Quality) 10% 

9 

Good and impressive design (Product 

Design) 

Product 

Quality 

10 Trendy design (Product Design)     

Source: internal data, processed 
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product. Style can be eye catching or yawn producing. A sensational style may 

grab attention and produce pleasing aesthetics, but it does not necessarily make 

the product perform better. Unlike style, design is more than skin deep, it goes to 

the very heart of the product. Good design contributes to a product’s usefullness 

as well as to its looks (Kotler and Amstrong, 2012: 254). 

 From the results of both the pre-survey, Emaline realized that the design 

used had not been changed so that the impression gained by the people is that 

Emaline is outdated. On this, Emaline is also aware of the importance of design, 

quality, and price. The price given was also quite expensive for a new local 

product, and Emaline also needed to consider their product quality. 

 This needs to be investigated further to determine what designs, quality, 

and price that become the consumers’ interest at the moment, so Emaline can 

improve the design elements based on consumer interest. Based on the existing 

background, the research will take the title "Consumer Expectations Towards 

Product Quality, Product Design, and Price of Emaline". 

1.2 Research Issues 

 The formulation based on the problem above is to know “what is the 

expectations of consumers about product quality, product design, and price-of  

Emaline?” 

1.3 Research Goals 

The purpose of this study is knowing the expectations from consumers 

about product quality, product design, and price of Emaline 
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1.4  Research Advantages 

1.4.1 Theoretical Advantages 

 The benefits of this research is to gain scientific insight and make a 

positive contribution to the students of Management in the University of Ciputra, 

associated with product quality, product design, and price. 

1.4.2 Practical Advantages 

 
1. For Authors 

This research is the application of science that has been obtained from the 

college and as an application of management science in the public sphere directly. 

In addition, researchers are also biased in acquiring new knowledge and 

experience directly through phenomena or events that has passed in the research 

process 

2. For Readers 

Researchers have enormous expectations in this research in order to 

become a source of reference for all people, especially for people who just started 

to develop their business by knowing the design of products that match customer 

interest. 

3. For further research 

This study will be of reference when dealing with the theme of the present 

study, in order to complement the things that might have become a deficiency in 

this study. 

  


