
Proceeding. International Seminar on Industrial Engineering and Management 
Aston Hotel, Manado, Indonesia, February 14~ - 1ft", 2012 ISSN: 1978-774X 

THE EFFECT OF PRODUCT VALUE AND STORE IMAGE INTENTION TO� 
BUY CAR (A case study of visitors In Surabaya OTO Seller)� 

, 
J.E. Sutanlo 

Faculty of Economics Ciputra University Surabaya 
je.sutanto@ciputra.acjd 

ABSRACT 
This study is aimed to measure how far the influence of a product value and a store 

image in the intention to buy car in Surabaya Oto Seifer. The popu lation in this study is a 
Jist 'Of visitors of Surabaya Oto Seller from period June 2009 until April 20 10. The sample 
in this study is 55 people. Theresults show the product value has a significant influence 
in the intention to buy, 8 store image has a significant influence on intention to buy, the 
product value and store image togelher have signirlcant effect on intention 10 buy. 
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I, INTRODUCTION 

The number of dealer competition 
makes SOS increased its services , this 
condition results in changes in business 
strategy , in offering its services 50S 
always consider the ever-changing 
consumer needs by continuing to refine 
eam service has. For product value, 50S 
always strive to provide complete 
information about the condit ion of used 
cars to visitors who come and sell used 
cars that have excellent conditions in terms 
of exterior, interior to the engine. Existing 
facility is currently still a little, not as 
complete as any other showroom. But 
gradually the SOS will seek to improve 
existing facilities in the showroom so that it 
can attract more consumers to buy cars. 
According to Kunkel and Berry in Chih and 
Chia (2007) present the application of 
learning theory and theories on the store 
image is used as a material relationship 
between consumer behaviors with the 
store image. Image is different stimuli and 
it was taken in the same situation that 
obtained effects can be anticipated . 
Furthermore Chih and Undquist in Chia 
(2007) add: "The functional qualities 
should be induding commodity choice, 
price scope, credit policy, commodity 
layout and more objective quality aspect 
store factors and aura of psychological 
attributes should be including the sense of 
belong , warm or the kindness feeling or 
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exciting and the aura of psychological 
attributes all were used plural. It was meant 
all of these were operated by above one 
d imension and the customer used these 
functional and psychological dimensions 
from the store image-. 

Can be delivered thaI the quality 
function should indude the choice of 
commodities, scope pricing , credit policies, 
layouts commodities and objective aspects 
of quality of other stores as well as 
psychological aura of curiosity should be 
included in the visitors coming back, spare 
the air and the various attribute s of the 
other plural. 

This may imply that operated above 
all, functions and visitors use a 
psychological dimension of store image. It 
seems that the store image is able to 
produce a sense of belong (nostalgia) for 
the shop, where the sense of belong is one 
indicator of customer loyalty . It seems that 
the store image is able to meet the 
expectations of consumers will be able to 
also bring a sense of klng ing for the return 
visit and create loyalty . 

Purchase intention is the determinant 
of the buyer to perform an action sum as 
buying a product or service or services 
(Mowen, 2005) . Acrording to Kotler (2005), 
the intention is the tendency to take action 
or behavior or something that immediately 
precedes the actual purmasing behavior. 

Based on the opinion Ja-Shen Chen, 
Russell KH Chinq-Tal Huang and Tsou 
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