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CHAPTER III 
 

RESEARCH METHOD 

!

3.1 Research Description 
!

 This research was deemed as qualitative. In a qualitative research, social 

situation is used instead of population (Sugiyono, 2013). A qualitative research 

helps the researcher to make and understand a process using theory and analysis. 

According to Boejie (Analysis in qualitative Research, 2010:6), a qualitative 

research generally starts with the assumptions that individuals have an active role 

in the constriction of social reality, and the research method that can capture this 

process of social construction was required.  

The researcher chose this method, because the researcher wants to 

determine the right brand awareness strategy to be implemented in Adamar 

brand.The researcher think that qualitative method is correct. The researcher will 

dig into many strategies and compare them with Adamar problems and needs to 

have a conclusion on new brand awareness strategy for Adamar. 

3.2 Research Subject 
!

 According to Hamidi (2010:74) in learning language essentially, a subject 

refers to the person who does something. In this research the author used the 

informant as the subject of the research. The research used non-probability 

specifically purposive sampling method. According to Sugiyono (2015), non-

probability sampling is a technique that does not give the same probability for the 

population to be chosen as a sample. The criteria for the subject are: 
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1. Customer  

a. Who likes buying bags  

b. Age 20 – 30 years old 

c. Woman  

d. Quantity: 4 respondents  

2. Marketing expert 

a. Practitioners for min. 5 years 

b. Teaching for min. 5 years 

c. Quantity: 1 respondent 

3. Business owner of a local brand in manufacturing 

a. Has ran the business for min. 5 years 

b. Located in Surabaya or Makassar 

c. Is in the manufacturing industry, especially in fashion 

sector.!

d. Quantity: 1 respondents !

!

3.3 Data Collection Method 

3.3.1 Interview 
 The primary data in this study were collected through interview technique. 

Estberg (2002, in Sugiyono 2011:231) defines interview as “a meeting of two 

persons to exchange information and ideas through questions and responses, 

resulting in communication and joint meaning about a particular topic”. 
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 The type of interview used in this research was in-depth interview. In 

depth interview was conducted on unique individuals or a small number of people 

for about one to two hours period (Lapan,et al, 2012). This method usually 

addresses a specific topic, moving from less sensitive and more descriptive to 

more sensitive and more focused on personal meaning and feelings of the 

interviewees. The interview session will be conducted verbally using Bahasa 

Indonesia for all of the informants. 

 The steps involved in conducting in depth interview in this research were: 

1. Plan which the people are going to be involved and the information 

needed. 

2. Develop an interview protocol, rules for guidelines and implementation of 

the interviews. 

3. Preparing the equipments such as recorder, notes and stationaries. 

4. Conducting and documenting the interview. 

3.3.2 Documentation 
 Documentation was needed to be carryied out for this research in order to 

complete the necessary data and information. In this research, the documentation 

used was Adamar’s internal progress reports such as marketing and sales reports. 

3.4 Validity and Reliability 
!

Validity can be examined by extension of observation, amplified 

persistence, triangulation, negative case analysis and member checking 

(Sugiyono, 2015). This research used Triangulation techniques. Triangulation is 

the use of different types of methods, researchers, and theory in a study in an 
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attempt to maximize the validity of the study (Major & Baden, 2010). The 

triangulation technique used in this research used sources triangulation, which 

utilized the data collected from different categories on informants as the source 

and analysis using the theory. 

Reliability refers to the stability and consistency of the researcher, 

research tool or method over time (Sugiyono, 2013:268). Reliability means the 

consistency and the accuracy level of the research result (Sujarweni.W 2014). In 

this research, the researcher will show the research process, interview recording, 

transcript, documentation, and research result to the thesis lecturer as the auditor 

that assesses the research and make sure that it is reliable.!

3.5 Analysis Method 
!

The data in this research will be analyzed based on componential analysis by 

Bungin (2012) it is completely collected and tested. Data analysis is a systematic 

process of transcribing interview, field notes and other materials that have been 

collected to improve understanding (Emzir, 2010). The following were the steps 

involved in the analysis process in this research: 

1. Collecting data by doing in-depth interview on the respondents. The 

researcher will ask the respondents about the experience of using social 

media and how it influences their perception about the brand. 

2. Observing condition of sample products in the market using social media. 

The researcher will observe what factors affect people’s view and visit on 

social media of other brands. 
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3. Compiling the data from in-depth interview, observation, and 

documentation. 

4. Selected the data based on Researcher needs, based on the Brand, Brand 

Awareness and Integrated Marketing Communication strategy. 

5. Merging the data from the compiled data with the literature review.  

6. Determine the brand awareness strategy for Adamar customer 

7. Describe the implementation of the strategy in Adamar. 

 

3.6 PRESENTATION OF DATA 

Results from this study will be presentedin the form ofa narrativethat isa 

description of formulating brand awareness strategy on Adamar to enhance 

purchase intention. 
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