
Chapter 3  

RESEARCH METHODOLOGY 

	

3.1 Research Description 

Based on the formulation of the researcher’s problem, the research method 

conducted was descriptive qualitative which requires the researcher to conduct 

advanced activities in order to understand and describe the problems that were 

focused on this research. Based in the theory of Corbin and Strauss (2013) a 

methodology that described as qualitative is a form of research in which the 

author interprets data and make the researcher involved in a part of research 

process as the parties and the data they provide. Since the type of approach used 

in this research was descriptive, the researcher could explained the problem 

solving based on interview. 

	 	  

3.2	Research	Object	and	Subject	

Purposive sampling is a sampling technique with a certain considerations 

of data sources. Certain considerations, such as the person understand most of the 

knowledgeable about what they expect, or maybe the person involved is a 

conqueror that will allow researchers to explore objects or social situations under 

investigation and the subject was chosen for specific reasons (Sugiyono, 2013). 

Researcher used purposive sampling method because researcher would like to 

learn more about consumer’s want and needs and to get exact data for research. In 

this research, the object used are consumers who frequently purchased Soseji’s 



product as in regular customers, the researcher would like to interview one current 

customer of Soseji and two experts. 

Table 3.1 Informants Requirements 

Categories Requirements 

Current Customer - Have tried both old and new 
products of Soseji. 

- Have purchased Soseji’s product 
minimum three times. 

- Domiciled in Surabaya. 

Regular Customer - Have tried both old and new 
products of Soseji. 

- Have purchased Soseji’s product 
minimum eight times. 

- Domiciled in Surabaya. 
- Have visited Soseji’s bazaar 

minimum twice. 

Expert - Have tried both old and new 
products of Soseji. 

- Have purchased Soseji’s product 
minimum five times. 

- Domiciled in Surabaya. 
- Owning / handling firms in food 

industry. 

Source: Data Processed 

3.3 Data Collection 

3.3.1 Interview   

 According to Alsaawi (2014), there are many different types of interview 

that can be considered in social research. Each type has its own different objective 

and focus. These types are structured as follows: structured interview, 

unstructured interview, semi-structured interview, and focus group interview. 

Researcher used the type of semi-structured interview. Semi-structured interview 

is, where the questions are pre-planned prior to the interview but the interviewer 



gives the interviewee the chance to elaborate and explain particular issues through 

the use of open-ended questions (Blandford, 2013). Researcher would like to use 

semi-structured interviews because questions can be prepared ahead of time. This 

allows the interviewer to be prepared and appear competent during the interview.  

 This interviews is appropriate to researchers who have a picture in their 

mind of their topic so that they can ask questions openly. Therefore, it has been 

recommended that these open-ended questions be piloted in advance. Such format 

is an easy method to keep the conversation tightly focused on the target topic 

(Alsaawi, 2014). Hence, this type of interview is suitable for researchers who 

understand exactly what kind of information they are looking for. 

 

3.3.2 Observation 

  Observation from Soseji had been conducted since 2014. The 

observation’s objects for this research were the top two competitors of Soseji, 

they are Nugget Licious and Wei Xiao. The researcher would like to observe how 

do the competitors keep their customers satisfied as well as their product and 

service quality given to their customers. Nugget Licious existence is always 

crowded in every bazaar they attended and every time they started to do the 

productions, plenty of buyers queued to get their nuggets ready even though they 

have to wait for approximately 2-3 days just for normal salmon and chicken 

nugget. By observing the product quality from nugget licious, researcher take note 

of how they cook their product, where and how long do they store their product, 

and the taste of the product after cooked.The taste of the salmon and chicken 



nugget can taste for six hours after cooked. If it exceeds more than six hours, the 

taste of the nugget feels different. Overall, Soseji still have a better product 

durability and cheaper price compared with nugget licious  

  Wei Xiao’s restaurant were first originated in UC-walk and another 

benchmark is coming in ‘loop’ beside graha fairground. Wei Xiao sells mostly 

home-cooked and snacks including sausage rolls and egg-sausage. Soseji 

observed more on their snacks food, specially on how do they make their sausage 

roll. They bought the sausage from supplier and simply cook with additional 

cheese sauce. Their method of cooking the sausage is similar with Soseji, but 

since they are using normal sausage instead of bratwurst, the taste feels much 

different compare with Soseji’s sausage. 

  Researcher conducted observation from Nugget Licious and Wei Xiao 

because researcher would like to explore more on the key to success of how do 

they make the consumers more than satisfied and keep coming and ordering foods 

from them. 

 

3.4 Validity and Reliability 

Based on the theory from (Zohrabi, 2013) the principles of qualitative 

research are based on the fact that validity provides trust, utility and dependability 

that the evaluator put into it. Instrument that valid means a measurement tool is 

available to be used to measure of what should be calculated. Validity is 

concerned with whether researcher is trustworthy and whether it is elaborating 

what it is supposed or meant to elaborate. Therefore, the quality of validity is very 



crucial because the summary that the researchers pictured are based on the 

information obtained using these instruments.  

Reliability is an instrument that is good enough to be trusted to use as a 

tool to submit data because those instruments are already valid. The method used 

by researcher to check qualitative data is triangulation of source. Researcher is 

gathering information obtained through observation before the interview with the 

result. Hence, this case is resulted so that conclusion that was made from the data 

will be accurate and truly valid. 

 

3.5 Data Analysis Method 

Qualitative research conducted by the researcher focused to determine the 

satisfaction of customers through the improvement of product quality. The 

analysis method were as follows: 

1. Make questions for the interviews 

2. Select the interviewee to be interviewed 

3. Create documentation from the interview 

4. Summarize and Reduce the data which is unnecessary for the 

documentation. 

5. Analyze the information from the interview, test the truth through 

expert’s opinion, food entrepreneur, study literature, etc. 

6. Make evaluation for the right decision to improve the performance. 

 
	


