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ABSTRACT 
 

In Indonesia, the development of social media is very fast. This can be seen from the number 
of active users using social media such as Instagram and other social media. Therefore, this 
research aims to investigate the visual communication attracting the followers to school 
Instagram account MSCS. This research used Visual Communication, Image Composition, 
Aesthetics, Visual Literature and Interest theories. The theories were used to assess whether 
photos uploaded in MSCS Instagram were effective to communicate visual messages. The 
method used in this research was a descriptive qualitative method. For selecting the samples 
of the present study, the authors employed a purposive sampling technique. Data collection 
techniques included interviews, observation and documentation. This study found the desired 
visual communication was the photos that were capable of showing either students or 
teachers during the teaching and learning activities. They had to be equipped with clear 
captions, color photos and standardized layout/templates. Moreover, the photos uploaded 
had to be able to display photos with stories while touching the emotions or feelings of the 
followers. In so doing, these strategies could bring messages or school values to attract more 
followers. 
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INTRODUCTION 
The world nowadays is getting fuller and fuller with a great amount of information, whether it is from 
television, newspapers or online media. According to Forman and Argenti (2005), this change in the 
world of information technology makes schools or educational organizations shift from printed media 
to online social media. It is because they are capable of reaching more people regardless of place, 
distance and time and with more cost effective. Through the advancement of online social media 
information, a school is also able to present information through various visual forms more 
attractively. 
 
Benwell (2014) said that social media is an alternative for expensive and time consuming marketing 
campaigns small businesses have utilized it well. Tuten 
(2008) also said that social media is a very effective technique in tracking consumer behaviour, which 
helps to identify new marketing strategies. Along with building brand awareness social media gives 
the brands more credibility as it enhances brand image. The most essential benefit of using social 
media is creating a communication bridge between the brands of school and the customers (parents 
and students). The benefit is usually reflected in the new student admission. 
 
Then, why Instagram is chosen as an effective marketing tool than other social media. Based on Jason 

 Instagram Power: Build Your Brand and Reach More Customers with the 
Power of Pictures , Miles emphases that Instagram is an effective tool to reach the consumers. Today 
more than 5 million photos are shared on Instagram on a daily basis. Nowadays 50% of the top brands 
use Instagram as a marketing channel. Instagram has an easy to use platform with minimal 
conversation. Also, it 


	6fcde274-c48e-11e9-81bc-000d3aa02732(1)

