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1. Introduction 

It is obvious that entrepreneurship is the key to boost the economic development in Indonesia. It provides 

job, generates income and develops the region. However, for many years, entrepreneurship has been 

under valued by most of Indonesian. It had been considered to be the area that only belongs to a certain 

ethnic group in the country. Therefore, it was rarely discussed in public or academic environment. The 

discussion on the entrepreneurship development in Indonesia was only limited to established companies, 

there are few discussion addressing the start up business. However, in the past 10 years, the idea about 

entrepreneurship has started to be discussed among bigger audience, in public or academic area. In this 

case, some big companies or private sectors start to give real action of support toward entrepreneurship. 

Moreover, the action had been taken seriously by Ciputra, one of the Indonesian Tycoons. Using his 

business network, he set up educational institution from elementary to higher education that focuses on 

entrepreneurship. Then, he was also actively spread entrepreneurship through the media, seminars and 

the national government (UCEC 2009). The idea about developing entrepreneurship in Indonesia has 

started to appear in public discussion. The effort of making it as the big concern in Indonesian economics 

started to enter in many public discussions. 

It is the fact that Indonesia needs more new entrepreneurs in order to be a developed country. As stated 

by Schramm (2006), entrepreneurs are the competitive advantage of the country, it what make USA and 

other countries to be developed nations. The new entrepreneurs will generate job and incomes as well as 

increasing the number of tax payers. Moreover, the quality of life in Indonesia will be better as people 

become more prosper. The start up business is relatively related to SME (Small Medium Enterprises). The 

condition of SME in Indonesia is actually quite promising. The growth of SME is increasing every year. 

BICG (2009) mentions that the economy of Indonesia is basically characterized by the SME, which has 

almost more than 90 percent of the total number of Indonesian enterprises. The recent development in 

Indonesia has shown that there are many stakeholders concern on the development of entrepreneurship. 

The government had started to see the importance of it and published the scheme of financial support 

for the people. As reported by the Incubator Technology (2009), the Minister of Cooperatives and UKM 

will be channeled funding up to Rp.20 trillion per year. Moreover, many educational institutions 

especially the higher education start to include entrepreneurship in their courses. The awareness about 

the importance of entrepreneurship in Indonesia has increased rapidly. However, the supporting system 

and environment of entrepreneurship in Indonesia still very limited compared to the neighboring 
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