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CHAPTER 1 

INTRODUCTION 

1.1 Background 

A brand is a particular name of companies used for their manufactured products 

or services. With many companies in the world that offer similar products or services, 

a brand has become a differentiator between a company’s products or services with 

other companies’ products or services. A brand has become a symbol that could 

associate a product or service with different social status, such as low, middle, or high 

class (Aimé et al., 2018). 

There are many products that could be branded such as shoes, hand phones, 

cars, and clothes. One brand may have other features that could differentiate them from 

other brands. However, there are some products which are difficult to brand and these 

usually come from products of agricultural businesses, such as fruits, meats, and eggs. 

This is why they are called commodities. Commodities are primary agricultural 

products or raw material that can be bought and sold (Nevins & Peluso, 2018:5). 

A brand could create additional value through offering solutions to consumers’ 

problems or challenges, to entice consumers with the product, and to enrich consumers 

through their belief (Kotler & Keller, 2016:388). Entrepreneurship is a study of 

designing, creating, and organizing a business, while setting up your own business to 

generate profit. After graduating from the university, the researcher is going to build a 
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chicken farm that produces eggs. This research was conducted to know the right 

strategy to implement in selling eggs to be able to create value for the personal brand 

later. 

Chicken eggs are goods that are categorized as commodities and chicken eggs 

is one of the staple foods and is a good source of protein, minerals and is relatively 

cheap. Chicken eggs are consumed daily all around the world, including in Indonesia. 

In Indonesia, 125 chicken eggs are consumed per capita per year (Tribunnews, 

11-7-2018. Accessed on January 28th, 2019). This consumption of chicken eggs per 

capita per year is relatively low compared to neighboring countries such as Malaysia 

that consumes 340 chicken eggs per capita per year, but this didn’t stop chicken eggs 

from being a staple food in Indonesia. There are different types of chicken eggs in 

Indonesia, such as Kampong chicken eggs/ free-range eggs, Negeri chicken eggs/ 

battery-eggs, Kate chicken eggs, vegetarian chicken eggs, and organic chicken eggs.  

Despite of the different types of chicken eggs in Indonesia, there are usually only 2 

types of chicken eggs that are available in the traditional market or supermarket, which 

are free-range eggs and battery-eggs, because those are the types of egg commonly 

consumed on a daily basis. 

There are some battery-eggs brands that have higher price compared to regular 

battery-eggs. These battery-eggs brands have higher price because the chicken is fed 

foods that are claimed to affect the eggs, such Omega-3 and Omega-6. Even with the 

presence of these battery-eggs brands, there have been no brands that really stand out 
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when it comes to chicken eggs in Indonesia. This is different from the sugar products 

that has a leading brand called “Gulaku”. There are some chicken eggs brands in 

Indonesia, such as SIH, AYYOMI, and Golden Q., and these brands sell chicken eggs 

with higher price compared to unbranded eggs. 

Table 1.1 Price comparison between unbranded eggs and branded eggs 

Unbranded eggs AYYOMI Omega 3 eggs 

Rp. 25,000/kg Rp. 29,400/pack 

1kg = 14 eggs 1 pack = 10 eggs 

1 egg = Rp. 1,786 1 egg = Rp. 2,940 

SIH battery eggs Golden Q battery eggs 

Rp. 24,100/pack Rp. 25,750/pack 

1 pack = 10 eggs 1 pack = 10 eggs 

1 egg = Rp. 2,410 1 egg = 2,575 

SIH Omega 3 eggs Golden Q Omega 3 eggs 

Rp. 30,550/pack Rp. 27,495/pack 

1 pack = 10 eggs 1 pack = 10 eggs 

1 egg = Rp. 3,055 1 egg = Rp. 2750 

Source: (Liputan6, 8-2-2019. Accessed on February 25th 2019) 

This table shows that branding could sell chicken eggs at a higher price. 

Branded chicken eggs are sold per package while unbranded eggs are sold per kg. 

Branding could help chicken eggs escape the commodity status and price war. 

There are a lot of factors that affect consumers when it comes to purchasing 

eggs, such as freshness, the fact that none are cracked, good value for money, use-by 

date, convenience of use, the fact as natural food, animal welfare concerns, packaging 

in good condition, versatility, availability in different sizes, good shell color, and the 
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lion symbol (Fearne & Lavelle, 1996; as cited in Yan Heng et al., 2016). Even though 

there are a lot of factors that affect the purchasing of chicken eggs, freshness, 

appearance, and price are the most important factors when it comes to purchasing 

unbranded chicken eggs (Yan Heng et al., 2016). 

There is a pre survey that the researcher conducted to know the possible factors 

that could affect the purchase of branded eggs. 

Figure 1.1 Reasons why people buy branded egg  

Source: Appendix C 

 

This survey shows that the major reasons people buy branded chicken eggs on 

the supermarket are safety, the expiry date is known, and freshness. This survey helps 

the researcher to determine the affecting factors to be researched further. 
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The status of chicken eggs as a commodity is making it hard for manufacturers 

or suppliers to stand out among the others, while the development of brands was the 

only way to remove oneself from the commodity status and price competition (Yan 

Heng et al., 2016). 

1.2 Problem Statement 

What are the factors affecting purchasing decision in branded eggs? 

1.3 Research Objectives 

To understand the factors affecting purchasing decision in branded eggs. 

1.4 Research Benefits 

1.4.1 Theoretical Benefit 

This research could be used to as an information and reference on matters 

related to branded chicken eggs and provide insights for the readers. 

1.4.2 Practical Benefit 

The researcher may apply the findings of the research as a basic understanding 

in creating a chicken eggs farm business and to help the researcher create his own 

chicken eggs brand later in the future. 

1.5 Research Scope 

The research is being limited to the purchase of branded battery eggs in 

Indonesia and journals/ publication of case studies of branded commodities in United 

States, Ukraine, Slovakia, Britain, and Indonesia. 


