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 CHAPTER III   

CONCEPTUAL FRAMEWORK OF RESEARCH 

3.1.  Conceptual Framework 

Background of the problems 
The obesity level in the UAE is one among the highest in the world.  The UAE is ranked fifth in 
the world in terms of the number of obese people due to the rich Arabic diet that has high 
sugar and fat content and poor eating habits has been a major public concern. Consumers 
have become more interested in purchasing food that will improve their health and research 
shows the connection between diet and health is increasing the purchase intentions of healthy 
foods. This research is aimed at testing and analyzing factors influencing purchase intention 
of coconut sugar towards product quality, price and packaging in UAE market. 
 
Formulation of the problems 
1.Does Product quality have influences to customer purchase intention on coconut sugar in 
UAE? 
2.Does Price have influences to customer purchase intention on coconut sugar in UAE? 
3.Does Packaging have influences to customer purchase intention on coconut sugar in UAE? 

 

 
 
 
 
 
 
 
      
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 

 
Picture 3.1 Conceptual Framework 
 

Theoritical Review: 
1. Product Quality: is the totally of features 
and characteristics of a product or service 
that bear on its ability to satisfy stated or 
implied needs. (Kottler and Keller 2016). 
2. Price: is the one element of the 
marketing mix that produces revenue, the 
other elements produce costs. (Kottler and 
Keller 2016). 
3. Packaging; as all the activities of 
designing and producing the container for 
a product. Packaging is important because 
it is the buyer’s first encounter with the 
product. (Kottler and Keller 2016). 
4. According to Schiffman and Kanuk 
(2004: 25) in Firman (2016: 33), some 
factors which are identified as consumer 
purchase intention indicators are as 
follows: interested in finding information 
about products, consideration for buying, 
interested in trying, want to know the 
product, want to have the product. 
 
 

Previous Research: 
1. Sulasih (2017) with the research with the title of 
price perception, packaging and service quality 
toward consumer’s interest in purchasing special 
product of Bumi Ayu, Cenral Java. 
2. Amizah, Sri. (2014), with the research about the 
effects of Quality, Price and Packaging on Interest 
in Buying Spinach Chips in the sub-district of IV 
Jurai in the regency of South Coast 
3. Bilal (2013), in the research about factors 
influencing consumers purchase intentions 
towards Private Brands 
4. Kar (2018) in the research of factors influencing 
consumers purchase intention towards Organic 
and cloned animal food products 
5. Bueno (2018) in the research about Factors 
Influencing the Purchase Intention of Potential 
Consumers Towards Products of Chicken 
AllWays. 
6. Hawa (2015), in the research about consumer 
purchase intention towards ready-to-eat food in 
Ahmedabad 
 

Reseach Hypothesis 

Multiple Liniear Regresion bySPSS 

Conclusion 
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3.2.  Analysis Model 

 In this case, conceptual framework the main foundation in which the project 

of the study is fully addressed, where this is a system of relationships amongst 

the variables that are logically explained and developed from the formulation of 

problems that have been identified through interviews, observations and literature 

surveys, (Sugiyono, 2010:44). 
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Picture 3.2 Analysis Model 
Source: the writer (2018)  

      
It is therefore proposed if there is a positive and significant linkage from 

product quality, price, and packaging on customer purchase intention.  

3.3   Hypothesis 

 Hypothesis is an unproven proposition or possible solution to a problem or 

in other words, a proposition that is empirically testable. In simplest form, a 

hypothesis is a guess.  
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 With all above explanation mentioned, the researcher would like to point out 

the following hypothesis whether: 

H1:  Product quality has significant influences to customer purchase  

intention on coconut sugar in UAE 

H2: Price has significant influences to customer purchase intention on  

coconut sugar in UAE 

H3:  Packaging has significant influences to customer purchase  

intention on coconut sugar in UAE 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


