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ABSTRACT 

In the era of communication technology which is getting faster and more eager to adapt, this change the 
pattern of human life. The increasing use of smart phones has also changed the way human seek information. 
YouTube is one of the social medias that is now widely used in parts of the world from children to adults. To 
find information on items that you want to buy, now people trust reviews from some active YouTube users. 
According to SocialMediaWeek, 74% of shoppers make buying decisions based on social media. The 
shoppers tend to believe what the Social Influencer has to say. 

Knowing the transition of people's lifestyle that previously if you want to buy goods do not know the quality 
of these items, can now get information from YouTube from several people who review the items you want 
to buy. The seller can also promote goods or services that will be sold through YouTube. Thus, through this 
research the researcher wants to obtain the research data by using the TAM method with additional external 
variables such as customer satisfaction, computer self-efficacy and trust. This research was conducted to 
Surabaya People and surround area. In this study The Customer Satisfaction contribute the Highest factor 
in the desire to use YouTube as a means of selling / buying. 
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1. INTRODUCTION  

In technology development, The Life 
Style has changed the way of life to Indonesian 
people. Many things have changed when 
technology updated constantly and has provided a 
good experience to most consumers. One of them 
is Significant progress in world of the Internet in 
Indonesia. Many providers are increasingly fixing 
both their services and products so that they 
benefit consumers more in choosing the best data 
package. 

The better internet services that are 
evenly distributed throughout Indonesia cause 
people to choose to switch to use smart phones to 
meet their daily activities. The digital marketing 
research agency E-marketer estimates that in 2018 
there will be more than 100 million active smart 
phone users in Indonesia. One of the platforms 

used is in the social media application. The 
YouTube application is one of the choices used to 
meet the needs of daily activities. 

The YouTube application is used not 
only to fulfill social needs such as to build a self-
profile and be followed by many followers 
(Public Figure), but also as a media related to the 
business world. Many users from the YouTube 
Application use their account as a business 
account. Starting from using as a media campaign 
to as a medium to sell online. This trend is also 
carried out by many world companies, even in a 
study conducted by Simply Measured, it was 
revealed that 54 percent of companies with world-
renowned brands now using YouTube [1] 

Business people claim it is easier to 
market their products through YouTube  because 
the first target is the person who is closest to him, 


