
Commercial Corridor as a Place for Creating a 

Great Sense of Place: A Literature Review on 

Four Locations of Commercial Corridor

Abstract- Corridor is a place that is often found in commercial built 

environment. The presence of corridors with retail is common in 

contemporary life. Regarding its function that colours everyday life, 

it is important to examine how a commercial corridor can create a 

sense of place. This paper is a literature study which reviews four 

related studies, by comparing important factors for the existence of 

the corridor in relation to creating a good sense of place for its 

users.  
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I. INTRODUCTION

It is common nowadays to discuss about a sense of place. 

A place, even the most contemporary one, has its own 

character and thus its own uniqueness. This paper discusses 

the commercial area as the object of literary study which is 

limited to the discussion on corridor.  

The commercial environment,  in connection to the visitors 

and customers, has become the centre of discussion nowadays. 

This topic has been widely Studied and discussed from the 

perspectives of its existence, sociological aspect, architectural 

management and interior aspect, as well as urban studies 

aspect.  

From a sociological perspective, a sense of place and the 

attachment point of social spaces[1] while from a management 

perspective, the relationship of shopping environment and its 

visitors are widely translated in various discussion are, starting 

from the discussion on behaviour customers [2][3][4][5][6]  to 

the discussion on behaviour in foodcourt [7] 

From an architecture and interior perspective, sense of 

place is related to the commercial environment and the 

discussion covers its physical analysis [8] and its influence on 

interior, special physical conditions in the atrium [9], 

corridors, thematic corridors [10], and shop or cafe outlets 

[11]. 

From urban studies and sociology perspective, the 

discussion centers on the behavior at the corridor of 

traditional market [12], corridor of subway space[13] , both on 

its physical [14] and social factors [15].  

This study focuses on corridors of commercial 

environment in particular, by attempting to identify important 

factors of commercial corridors which have been discussed in 

the past Studies. Therefore, this study aims to summarize and 

become a reference about the creation of sense of place and 

convenient corridors of its users, especially in commercial 

areas. 

II. LITERATURE REVIEW

A. Sense of Place of a Shopping Centre Corridor

A place creates a relationship as a stimulus for its

occupant. This stimulus will be caught by humans as the room 

occupant through their senses, since human senses function as 

information channels for the stimulus to stimulate an act. 

A stimulus, if perceived positive, will  not stimulate any 

action, resulting comfortable feeling for the humans to stay 

and even build deeper connection with the place as a centre of 

activity. However, a stimulus, if perceived negative, will 

stimulate humans to leave the place.  

Similarly, corridors of retail area must pay attention to the 

factors that are important to create such relationship or its 

sense of place. The success of a retail area is 

actually determined by a single factor, yet that single factor is 

a blend of various factors. Several variables that determine the 

success of shopping centres [16] are location, visibility, ease 

of access, width, space planning and design, main tenant, 

tenant balance, image-building strategy, marketing and 

management, and customer-oriented mindset. The details are 

described furthermore in the preceding paragraphs.  

1) Location

The ideal location for shopping centre is near public

transportation, with endless traffic flow, surrounded by a

sufficient population, where the existence of hotels or

other related public places in relation to tourism program

and facilities is the added value.

2) Visibility

Shopping centres must be visible from the traffic flow and

pedestrians. Clear and unobstructed signage will help the

visitors to enter.

3) Easy access

A shopping centre near a highway is important to consider,

especially its position regarding the heavy traffic flow.

4) Width

The width of shopping centre generally refers to its gross

floor area. Gross floor area is the total amount of floor area

built in the building.

5) Space planning and design

Based on the initial layout from the architect and interior

processing from the interior designer, which are already

agreed by the developer, as well as on the planning

parameters that can be applied to the shopping centre, the
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