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Abstract: This study aims to find out what factors are hampering the BEST APKLI (Asosisasi Pedagang
Kaki Lima Indonesia/Indonesian Food and Drink Street Vendors Association) partnership concept
for street food vendors category A in Gubeng Regency Surabaya, Indonesia, The study is classified
as a case study. The street vendors were selected based on purposive sampling with related selection
based on the accessibility between researchers and the source. The study found that business capital
is not an inhibiting factor in the development of MSMEs (micro, small, and medium enterprise).
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INTRODUCTION

The Indonesian economic condition con-

tinues to grow, one of which is influenced by

the growth of MSMEs (micro, small and me-

dium enterprise) which are the economic fun-

damentals in Indonesia. This is proven by the

data shown by DEKOP (Departemen Koperasi)

(2015–2016), that 53,3% of Indonesia’s GDP

(Gross Domestic Product) in 2015–2016 came

from MSMEs. In the same year, MSME also

shows an increase up to 57%.

The development of MSME and Street

Vendors (PKL) is one of the main economic

drivers in Indonesia. In addition, MSMSEs also

play a role as a solution in Indonesia’s eco-

nomic and social problems, such as: the amount

of unemployment, poverty rates, uneven devel-

opment, economic inequality, etc. (Agustina,

2015). Food vendors itself is a part of MSME.

In 2015, Surabaya had over 59,000 MSMEs, of

which more than 39,000 of them are street

vendors.

Street vendors in Indonesia suffer several

challenges in developing their businesses. Some

basic problems that they face includes market-

ing, business capital, business development and

business competitiveness, and business location

(Kuncoro, 2010). In reality, a well-organized

street vendor can contribute to tourism, as a

culinary tour. A similar statement was also

conveyed by Alma (2011) that culinary is an

important factor in various types of tourism

because food is human basic needs. According

to Agustina (2015), there are several types of

MSME partnership patterns, namely: capital

profit sharing/leasing- land, premises, adoptive

companies, franchises, branches, supply chains,

upstream-downstream buying other businesses,

developing businesses, and organization entre-

preneurship.

METHOD

The study is based on case study, which

aims to describe the condition of the object or


