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CHAPTER I  

INTRODUCTION 

 

1.1  Background   

There are many industries in Indonesia that have grown excellently. Based 

on the data published by Badan Pusat Statistik (BPS), the growth of Indonesian 

economy reached 5.17% in 2018, which was higher than the 5.07% growth in 

2017. The structure of Indonesian economy in 2018 was dominated by several 

provinces in the island of Java and Sumatera. The data shows that Java gave the 

biggest contribution to Indonesian GDP with the percentage of 58.48%, followed 

by Sumatera with 21.58% and Kalimantan with 8.20%. This growth was 

supported by the advancement in several factors, one of those is the food and 

beverage or the culinary sector. The culinary sector made up a big portion in 

supporting the Indonesian economic growth.  

  Source: Bekraf (2018)  
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The index of the culinary sector is growing annually and has the biggest 

contribution compared to other sectors, which is proven by the data given by 

Badan Ekonomi Kreatif (Bekraf) as seen in Figure 1.1. The indicator for the 

culinary business can be seen in the current number of culinary businesses or 

companies’ growth in recent year. This shows that the culinary business has a 

great opportunity to develop and a great market sector. Based on the Bekraf 

website, the culinary industry is the most impactful industry for Indonesia’s GDP. 

The data provides the number of creative economy businesses in Indonesia, in 

which the culinary industry is leading with 67.66%, followed by craft (14.56%), 

fashion (15.01%), and other industries (2.77%). 

According to Sachin Prasad (2019), the president director of PT. Mondelez 

Indonesia in ekonomi.bisnis.com, snacks industry is going up this year. The 

reason for the statement is because they positively believe that the snacks industry 

is a large and developing industry. Sachin Prasad also mentioned the high 

consumption level of snacks for Indonesian people. Based on the statement above, 

it is confirmed that the snack industry offers profitable possibilities for business 

creators. This has led to a strong foundation for Galted Egg to innovate its 

products and create Galted Chips. 

Salted egg is one of the most famous traditional ingredients in Chinese 

cooking, since it can be used for lots of culinary creations. In early 2016, salted 

egg as an ingredient in cooking had become a trend in various countries in the 

world, especially in Asia. This can be proven with the number of restaurants that 
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dishes. In Indonesia, the famous menus of salted egg are rice bowl with salted egg 

sauce, salted egg mantao, and salted egg potato chips. This is also the background 

of how Galted Egg started its business. 

Galted Egg is a business project in the food and beverage business. This 

business was established in 2017 in Surabaya. The main product of this business 

is a chicken rice bowl with salted egg sauce as the topping. In 2019, Galted Egg 

decided to develop its business by creating salted egg chips named Galted Chips. 

After Galted Egg launched Galted Chips, the owner decided to put the business 

into vacuum to increase the quality and sales. 

Before Galted Egg launched Galted Chips, several big competitors also 

use salted eggs as their main ingredients. Each brand from the competitors has a 

different target market as shown from their price (Table 1.1). Galted Egg’s target 

market is middle class customers.  

Table 1.1 Comparison to Competitor Price 

Brand 
Weight 

(gr) 

Price (Rp) 

/ Unit 

Galted Chips 100 35,000 

Chipslah by Eatlah 

(Middle) 

280 38,000 

IRVINS Potato Chips 

(High) 

105 115,000 

Source: Internal Data (2020) 

Table 1.1 shows that the competitors’ market prices are quite diverse. It 

outlines every brand with each price of the product. Chipslah has the cheapest 
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price regarding the quantity of the product compared to Irvins and Galted Egg, in 

which Irvins is the most expensive. Even though Irvins has the highest price, but it 

doesn’t hamper their sales. Based on the pre-survey that has been conducted by 

the researcher, the brand of Chipslah has a better percentage (52.17%) compared 

to Irvins (47.83%). 

 

 

 

 

 

 

                    Source: Internal Data (2020) 

Instead, the brand is quite famous and is successful in winning customers’ 

heart. The brand is not only familiar to the people in its country, but also overseas. 

The data is gathered from the answers of the online pre-survey with 20 

respondents. The data shows insignificant differences between both brands, 12 

respondents chose Chipslah and 11 respondents chose Irvins (Figure 1.2). This 

result would help the researcher in further research to complete this study. 

Figure 1.3 Competitors' Customer Purchase Decision Factor 

Figure 1.2 Competitors' Brand Awareness 

CHIPSLAH by 
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COMPETITORS' BRAND AWARENESS 
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       Source: Internal Data (2020) 

The researcher had also conducted a pre-survey to find the factors that 

influence competitors’ customer purchase decisions. It was aimed to be a 

comparison and reference to researchers in determining the factors contributing to 

customer purchase decision. The result of the pre-survey (Figure 1.3) shows that 

there are several factors that influence the customers’ purchase decisions of salted 

egg potato chips. The researcher took the top 5 factors for becoming the factor 

that researcher would explore in this research study, which are price, product 

quality, promotion, packaging design, and product innovation. Those factors got 

more than 30% votes to become the reasons for customers’ purchase decision of 

salted egg potato chips among the other factors.   

Galted Egg was selling its product through an open PO (Pre Order) system 

on Instagram and Line@, and also through a booth in some bazaar events. The 

regular price for one pack of Galted Chips is Rp 35,000, which is a competitive 

price compared to other brands. The reason why Galted Egg could not press the 
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production cost was because the limited amount of production equipment that 

influenced the capacity of production. 

Galted chips made using high quality ingredients also gave the best and 

freshest product, because the product was only made by pre-order or before 

Galted Egg opened a booth in bazaar events. Galted Chips have never used any 

food preservatives and any kind of artificial flavoring. For the salted egg flavor, 

Galted Egg uses fresh salted egg yolk in the production process. On the other side, 

there were several feedbacks stating that the product of Galted Chips was still 

thicker than that of competitors’.   

While participating in a bazaar, Galted Egg created several promotions for 

its customers. To advertise their product and to build brand awareness, Galted Egg 

used Instagram as their promotion platform. They offer free beverage to everyone 

who had purchased Galted Egg products, follow its Instagram account, and upload 

the product that the customer had bought to their social media.  

Galted Chips used zipper pouch for the packaging. The packaging was 

sealed so that the air would not damage quality of the chips. The zipper helps 

customers maintain product freshness right after the sealed opened. For the 

product information, Galted egg used sticker to show the Galted Egg name, the 

quantity of the product, and Galted Egg’s social media.  

Galted Egg represents salted egg with a new form and new experience for 

the customer. Instead of consuming the whole salted egg, Galted Egg processed 

the salted egg and transform it into the sauce and salted egg powder.  
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To improve the business, Galted egg is currently in vacuum to research the 

factors that create the customers' purchase decision. After doing a pre-survey, the 

researcher got the information regarding what factors that might contribute in 

competitors’ customer purchase decision of salted egg potato chips, which are: 

price, product quality, promotion, packaging design, and product innovation. It is 

hoped that with this research Galted Egg can discover their best strategy to 

improve and increase it sales. Based on the management dilemma that is stated 

above, the author will conduct a research with the title “DECISION FACTORS 

FOR PURCHASING SALTED EGG POTATO CHIPS” 

1.2  Problem Statement 

Based on the background described above, it can be concluded that the 

research problem is as follows:  

“What are the factors contributing customers purchase decision toward salted egg 

potato chips?”  

 1.3  Research Objectives 

 The objective of this research is: 

“To find the factors contributing customer’s purchase decision toward salted egg 

potato chips”  

1.4  Research Benefits 

1.4.1  Theoretical Benefit 

This study provides data for further researches in food and beverage start-

up business related to factors affect customer’s purchase decision toward salted 
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egg potato chips.  It can be used as a reference for future researches related to this 

topic 

1.4.2  Practical Benefit 

This research provides knowledge and information about price, product 

quality, promotion, packaging design, and product innovation that can be used as 

an evaluation tool for Galted Egg and other businesses to improve the business. It 

is hoped that the result of this research can be used as an additional insight for 

future researches. 

1.5  Research Scope 

The focus of this study is to determine the factors that influence customer 

purchase decision of salted egg potato chips. The research scope is Galted Egg’s 

buyers or people who have experience of buying salted egg potato chips in 

general. It will cover the effect of price, product quality, promotion, packaging 

design, and product innovation on salted egg potato chips purchase decision. 


