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CHAPTER I	

INTRODUCTION 

1.1 Background   

IMF (International Monetary Foundation) in 2016 stated that Indonesia’s 

economic position was in the 8th rank with a total GDP (Gross Domestic Product) 

of US$ 3,028 billion. Another research by PwC (PricewaterhouseCoopers) in 2018 

predicts that Indonesia can be the new “superpower” country, which can climb its 

ranking to the 5th in 2030, and 4th in 2050, by utilizing high economic growth and 

demographic bonus. BEKRAF (2018:16) stated that Indonesia, a country with one 

of the strongest economics in Southeast Asia, will be able to emerge as a big market. 

Indonesia also has a big potential in creative economy sector that is currently 

developing and growing in its contribution to the national economics (BEKRAF 

2018:16). 

As stated by Howkins (2001), in BEKRAF (2018:12), creative economy is 

a form of ideas and money that works as an economic system. Creative economy is 

the first form of activities where imaginations and originality affect what people 

going to do or create. It is a unique economic activity that relies on ideas and 

creativity of an individual, instead of using machines to create products (BEKRAF 

2018:12). Creative economy has a primary source which is creativity; this means 

that the activity should consist of a good quality of invention and a creation of new 

ways of thinking that can be transformed into a unique product that gives benefits 

to the society (BEKRAF 2018:12).   
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BPS (Badan Pusat Statistik) and BEKRAF (Badan Ekonomi Kreatif) has 

published a report about the contribution of creative economy to Indonesian GDP. 

The following figure shows how the creative economy contributes to Indonesian 

GDP. The data is provided by BPS (Badan Pusat Statistik) and BEKRAF (Badan 

Ekonomi Kreatif): 

 
Figure 1.1 Creative Economy Contribution to Indonesian GDP 
Source: (Badan Ekonomi Kreatif. 2019) 

Based on the information showed in Figure 1.1, the creative conomy 

contributes Rp.922,59 trillions in 2016. From the, the amont of contribution keeps 

growing in 2017 and 2018 as it reaches Rp.1105 trillions in 2018. According to the 

latest published report by BEKRAF in 2018, creative economy is projected to 

contributes as much as Rp. 1211 trillion to Indonesian GDP in 2019.  

BEKRAF (2018:54) defines fashion as aligned to lifestyle and appearance 

aspects that includes a representation of an identity of individuals or groups. In 

2016, the fashions sub-sector has big contribution in creative economy with 18.01% 

towards the Indonesian GDP (BEKRAF 2018:54). Therefore, fashion industries in 

Indonesia has a large contribution towards Indonesian economics. With this 
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information, this research will take studies about watch packaging, as watch 

industries is part of fashion industries. 

Packaging is defined as “all products made of any materials of any nature 

to be used for containment, protection, handling, delivery and preservation of goods 

from the producer to the user or consumer” (Abdullah et al. 2013 in Salem 2018). 

However, the role of packaging has gone way beyond its definition. Pilditch (1957), 

in Salem (2018) stated that packaging is a “silent salesman” because its role is as a 

product representation. This theory is supported by Lewis (1991) in Salem (2018) 

who stated that “packaging goes more than a salesman; it is a flag of recognition 

and symbol of values.” Despite the definitions stated above, many people still 

ignore its crucial role in promotional aspects (Nilson and Ostrom 2005, in Salem 

2018). 

Packaging is also something that people get when purchasing a watch. 

Watch packagings comes in various kinds of materials, such as paper box, woods, 

metal, or plastic. Packaging helps to attract the consumer to a certain product, 

supports the brand value, represent images, and influence the consumer’s 

perception about the product itself (Rundh 2005, in Salem 2018).  To design a watch 

packaging, it does not only focus on the client’s standpoint of representing the brand 

itself, but also to look on its fundamental ability that is seen from the consumer’s 

perspectives. Consumer’s perspectives are important to set the main idea to design 

a packaging. Failing to understand what the consumer wants will result in revision 

of the packaging production from the client. Any mistake will cost the packaging 
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company time and money because they need to re-do the Research and 

Development (R&D) process. 

Watch industry plays a part in the creative economy. However, the 

packaging itself is related to manufacturing industry because it involves mass 

production activities. This research will study on a company that produces watch 

packagings using wood material. Based on a data provided by BPS (Badan Pusat 

Statistik) 2020, companies that manufactures products using wooden material are 

included in wood and styrofoam (not including furnitures, bamboo, rattan, and 

others) manufacturing industry. Therefore, data about the production growth of 

wood manufacturing industry is necessary to be looked at. The following figure 

shoos the annual production growth of the manufacturing industry in Indonesia 

provided by BPS (Badan Pusat Statistik): 

Figure 1.2 Annual Production Growth of Micro and Small Wood, Products Made of Woods, 
Styrofoam (Not Including Furnitures, Bamboo, Rattan, and So Forth), Manufacturing Industry in 
Indonesia 2019) 
Source: (Badan Pusat Statistik. 2020) 

Based on the information shown in Figure 1.2, the industry slowed down in 

2017 and drops to 1,76%. However, it continues to grow to 3,10% in 2018 and by 

2019, it escalated and reached 5,80%. It means that the wood manufacturing 
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industry in Indonesia grows significantly, which makes companies that works in 

this industry has the opportunity to improve further. 

The research takes place in the reseracher’s company called CV. Satria 

Karya Utama. CV. Satria Karya Utama is a manufacturing company in Sidoarjo, 

East Java, Indonesia. It is established in 2017 as a manufacturing company focusing 

in producing wooden materials for watch packaging. However, the company has 

limited market reach while having lots of potentials to grow. In result, a research is 

conducted to determine which aspects should be improved to gain advantage and 

grow. 

To determine the variables, a pre-survey is conducted with 18 respondents 

completed the form. The pre-survey was distributed online via Google Forms. The 

questions are related to attributes that contribute to buying decision. The result of 

the pre-survey is provided in the figure below: 

 

Figure 1.3 Watch packaging attributes contributing to buying decision pre-survey result 
Source: (Processed Data. 2020) 

Based on the pre-survey, packaging innovation has the biggest contribution 

towards buying decision by 66,7%, followed by visual packaging design at 22,2%, 
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and material at 5,6%. The pre-survey indicates that packaging innovation is more 

appealing to consumers than just pursuing packaging visual appeals and material 

choice. CV. Satria Karya Utama needs directions to grow because it only produces 

wooden materials and it has limited market reach. In order to grow and gain more 

competitive advantage, CV. Satria Karya Utama needs to emphasize those three 

aspects in order to achieve optimal quality for watch packagings. 

Visual packaging design has great importance due to its influence on the 

target market’s emotions (Salem, 2018). CV. Satria Karya Utama designs the watch 

packaging in order to satisfy the client’s requirements while also putting consumer 

perception in mind. Representing a brand with a suitable visual packaging design 

will attracts the consumers to take a look at the product; hence may increase product 

and packaging sales simultaneously.  

Packaging material is made to protect the products inside, while also to 

maintain the brand identity (Chavadi et al., 2018). Watch packaging materials are 

commonly made from woods, paper boxes, or plastics. CV. Satria Karya Utama 

only produces products from wooden materials, therefore they still have a lot of 

opportunities to explore other materials. 

When packaging innvoation meets the consumer demands and brand 

identity, it will increase the value of goods. Innovative packaging itself will make 

the product more acceptable to the consumer (as stated by Silayoi & Speece 2004, 

in Imiru 2017). CV. Satria Karya Utama needs to consider innovation as one of the 

top priorities to compete because only depending on one kind of products would be 
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not enough in the future. To experiment with the colors, design, or packaging 

mechanism is a must. 

The variables of this research are determined based on the background 

discussed above and pre-survey results. The variables will then be discussed and 

explore deeper to find the most significant attributes of watch packagings which 

affects the consumer product purchasing decision. The variables are background 

image, materials, and innovation of the watch packaging. Therefore, this research 

is titled “The Effects of Watch Visual Packaging Design, Material, and Innovation 

toward Consumer Buying Decision in CV. Satria Karya Utama”. 

1.2 Problem Statement 

 Based on the background information discussed, the research problem lays 

on the influence of watch packaging attributes by CV. Satria Karya Utama towards 

consumer’s buying decision, the research problems are addressed as follows: 

1. Does visual packaging design influences consumer’s buying decision? 

2. Does packaging material influences consumer’s buying decision? 

3. Does packaging innovation influences consumer’s buying decision? 

1.3 Research Objectives 

	 Based on stated problems, the objective of this research are as follows: 

1. To find out whether watch visual packaging design have a significant 

impact towards consumer buying decision in CV. Satria Karya Utama 

products. 

2. To know whether watch packaging material have a significant impact 

towards consumer buying decision in CV. Satria Karya Utama products. 
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3. To find out whether watch packaging innovation have a significant impact 

towards consumer buying decision in CV. Satria Karya Utama products. 

1.4 Research Benefits 

1.4.1 Theoretical Benefit 

The research can be beneficial for future research by providing information 

about packaging industries in Indonesia. It gives insight about which 

packaging quality has more significant effect towards consumer buying 

decision. Past researches about packaging commonly comes in food 

packaging, thus research in the context of watch packaging is one of the few 

studies about non-food and beverage packagings. 

1.4.2 Practical Benefit 

This research serves as market research about qualities of watch packaging 

that impact on consumer’s buying decision. This research also provides 

information to conduct future development and investment planning for 

business owners. The research identifies factors that have significant impact 

towards consumer buying decision to fulfill the market demands. 

1.5 Research Scope 

	 This research will be conducted using online questionnaires that are 

distributed to respondents in Surabaya. The variables of this research are limited to 

watch visual packaging design, packaging material, and packaging innovation. The 

research will focus on respondents who bought and use watches. 


