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 __________________________________________________________________________________________ 

 

Abstract: This study aims to examine the important role of knowledge sharing activities and 

intergeneration solutions in order to create family business sustainability. This research also 

examines the moderating impact of intergeneration relationship quality. Respondents in this 

study were 213 business owners of Batik SMEs in Central Java. Respondents are from 

generation 2-4 of the family business. Data were analysed using SEM-PLS. The results of this 

study indicate that knowledge sharing activities and intergeneration conflict solutions are able 

to create family business sustainability. This research also found that a quality relationship 

between parent and child is able to moderate the influence of knowledge sharing activity and 

intergeneration conflict solution. This study contributes to theoretical and managerial 

contributions regarding sustaining family businesses. 
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Introduction 

Business often starts from a family business on a micro scale. The family is an important part 

of building a family business (Olson et al., 2003). The founder will work with family members 

at the start of the business. The founders and family of business owners will try to grow the 

business to become a tycoon. After the business becomes large, the founder invites other family 

members to develop the business. The founder places family members at the managerial level. 

Carsrud (1994) called it an "emotional family group" which explained the ownership of a 

family-controlled business. Family business people do not want business to be controlled by 

people who are not family. In a family business, the family has full control to manage the 

business (Morris et al., 1997). 

 


