
 63 

Daftar Pustaka 

Akram, U., Hui, P., Khan, M. K., Tanveer, Y., Mehmood, K., & Ahmad, W. 

(2018). How Website Quality Affects Online Impulse Buying: Moderating 

Effects of Sales Promotion and Credit Card Use. Retrieved from 

https://www.emerald.com/insight/content/doi/10.1108/APJML-04-2017-

0073/full/html 

Anindita, M., & Riyanti, M. T. (2016). TREN FLAT DESIGN DALAM DESAIN 

KOMUNIKASI VISUAL, 1. Retrieved from 

https://trijurnal.lemlit.trisakti.ac.id/seni/article/view/1816/1574 

Bene, M. (2016). Go Viral on the Facebook! Interactions between 

Candidates and Followers on Facebook during the Hungarian General 

Election Campaign of 2014, 513–529. doi: 

https://doi.org/10.1080/1369118X.2016.1198411 

Coleman, S., & Freelon, D. (n.d.). Handbook of Digital Politics. Adward 

Elgar Publishing.inc. Retrieved from 

https://books.google.co.id/books?hl=id&lr=&id=eN4WCQAAQBAJ&oi=fnd

&pg=PR1&dq=Handbook of Digital Politics&ots=R2l-

vt2F79&sig=6y1WdPDmLFcsklAL_iFZIrYhQ1E&redir_esc=y#v=onepage&

q=Handbook of Digital Politics&f=false 

Chandler, R. W. (2019). War Of Ideas The U.s. Propaganda Campaign In 

Vietnam. New York: Routledge. Retrieved from 

https://www.taylorfrancis.com/books/9780429267321 

Dee, O. (2019). The Anti-Abortion Campaign in England, 1966-1989. New 

York: Routledge. Retrieved from 

https://www.taylorfrancis.com/books/9780429320866 

https://www.emerald.com/insight/content/doi/10.1108/APJML-04-2017-0073/full/html
https://www.emerald.com/insight/content/doi/10.1108/APJML-04-2017-0073/full/html
https://trijurnal.lemlit.trisakti.ac.id/seni/article/view/1816/1574
https://doi.org/10.1080/1369118X.2016.1198411
https://www.taylorfrancis.com/books/9780429320866


 

 

 64 

Designing Brand Identity: An Essential Guide for the Whole Branding Team. 

(n.d.). Retrieved from 

https://books.google.co.id/books?hl=id&lr=&id=VLg6DwAAQBAJ&oi=fnd&

pg=PA1&dq=Designing Brand Identity: An Essential Guide fot The Whole 

Branding Team&ots=N-

4zU0mfur&sig=jNuQF4F_QUjEWX20o2N77GlzP1o&redir_esc=y#v=onep

age&q=Designing Brand Identity: An Essential Guide fot The Whole 

Branding Team&f=false 

 

Gongne, M. I., & Nyström, A. G. (2018). Introduction: An Overview of the Current 

State of B2B Branding Research. Retrieved from 

https://www.emerald.com/insight/content/doi/10.1108/978-1-78756-275-

220181001/full/html?skipTracking=true 

 

King, Sean. 2015. Building Blocks of Brand. London: J Walter Thompson 

 

knudttzen, C. F. (2016). Brand Management Research, theory and practice. 

New York: Routledge. 

 

kim, H.-K. (n.d.). Brand Equity of a Tourist Destination. 

 

Lendel, V., Hittmár, Š., & Siantová, E. (2015). Management of Innovation 

Processes in Company, 861–866. Retrieved from 

https://www.researchgate.net/profile/Viliam_Lendel/publication/280017723

_Management_of_Innovation_Processes_in_Company/links/55a3d7ea08a

e72349bbd0568/Management-of-Innovation-Processes-in-Company.pdf 

 

(2016). MARKETING COMMUNICATION STRATEGY THROUGH SOCIAL 

MEDIA TO INCREASE CHILDREN BOOK SALES, 17, 77–168. Retrieved 

from https://dspace.uc.ac.id/bitstream/handle/123456789/1133/Cover, 

ToC, Full Paper.pdf?sequence=2&isAllowed=y 

https://www.emerald.com/insight/content/doi/10.1108/978-1-78756-275-220181001/full/html?skipTracking=true
https://www.emerald.com/insight/content/doi/10.1108/978-1-78756-275-220181001/full/html?skipTracking=true
https://www.researchgate.net/profile/Viliam_Lendel/publication/280017723_Management_of_Innovation_Processes_in_Company/links/55a3d7ea08ae72349bbd0568/Management-of-Innovation-Processes-in-Company.pdf
https://www.researchgate.net/profile/Viliam_Lendel/publication/280017723_Management_of_Innovation_Processes_in_Company/links/55a3d7ea08ae72349bbd0568/Management-of-Innovation-Processes-in-Company.pdf
https://www.researchgate.net/profile/Viliam_Lendel/publication/280017723_Management_of_Innovation_Processes_in_Company/links/55a3d7ea08ae72349bbd0568/Management-of-Innovation-Processes-in-Company.pdf


 

 

 65 

 

Nazir, A. K., Zafar, I., Shaheen, A., Maqbool, B., & Qamar, U. 

(2018). Intelligent Computing: Proceedings of the 2018 Computing 

Conference, Volume 2 (Vol. 2). Retrieved from 

https://books.google.co.id/books?hl=id&lr=&id=ae11DwAAQBAJ&oi=fnd&

pg=PA426&dq=website 

purpose&ots=J0ucbIf3Ik&sig=0WtpFH1MUU1UNxX3q3MKCysPxjQ&redir

_esc=y#v=onepage&q=website purpose&f=false 

 

Pamungkas, B. A., & Zuhroh, S. (2016). Pengaruh Promosi Di Media Sosial 

Dan Word of Mouth Terhadap Keputusan Pembelian (Studi Kasus Pada 

Kedai Bontacos, Jombang). 

 

Pessala, I. (2016). Retrieved from 

https://www.theseus.fi/bitstream/handle/10024/116805/Pessala_Irene.pdf 

 

Powell, L., & Cowart, J. (2016). Political Campaign Communication Inside 

and Out. New York: Routledge. 

 

Primanita, S., Sulhan, M., Yuwono, A. I., & Sadasari, L. M. 

(2017). Pemanfaatan Media Baru Oleh Yayasan Bumi Sehat Dalam 

Kampanye Sosial 'Gentle Birth' Di Indonesia Melalui Website, Facebook, 

Dan Twitter. Retrieved from 

http://etd.repository.ugm.ac.id/home/detail_pencarian/110807 

(2018). Visual Media as Assisting Instrument to Improve Students' Listening 

Ability, 3. Retrieved from 

https://journal.uc.ac.id/index.php/VCD/article/view/797 

 

Putri, S. D., & Fithrah, D. S. (2017). PENGARUH ONLINE MARKETING 

CAMPAIGN #SAMYANGCHALLENGE TERHADAP CONSUMER 

https://www.theseus.fi/bitstream/handle/10024/116805/Pessala_Irene.pdf
https://journal.uc.ac.id/index.php/VCD/article/view/797


 

 

 66 

BEHAVIOR DIGITAL NATIVES PENGGUNA YOUTUBE INDONESIA, 1. 

Retrieved from http://jurnal.unpad.ac.id/profesi-humas/article/view/11460 

 

Reuver, M. de, & Basole, R. C. (n.d.). The Digital Platform: A Research 

Agenda (Vol. 33). Retrieved from 

https://journals.sagepub.com/doi/abs/10.1057/s41265-016-0033-3 

 

 Šehović, M., Duduković, M., & Mladenović, J. (2014). THE 

EFFECTIVENESS OF ATL AND BTL ADVERTISING TECHNIQUES, 

1134–1139. Retrieved from 

http://symorg.fon.bg.ac.rs/proceedings/papers/16 - MARKETING 

MANAGEMENT.pdf#page=57 

 

Siemieniako, D., & Gębarowski, M. (n.d.). B2B Relationship Marketing 

Management in Trade Fair Activity. Retrieved from 

https://books.google.co.id/books?hl=id&lr=&id=con6DAAAQBAJ&oi=fnd&p

g=PP6&dq=B2B Relationship Marketing Management in Trade Fair 

Activity&ots=asiaIbx61c&sig=iXwazqb2c0uCCvcyF5YDXugei1M&redir_es

c=y#v=onepage&q=B2B Relationship Marketing Management in Trade Fair 

Activity&f=false 

 

Wijaya, V. K. (2019). Pengaruh Media Sosial Terhadap Keputusan 

Pembelian Pelanggan Bisnis JAS Wraps. 

 
 
 
 
 
 
 
 
 
 

 

http://jurnal.unpad.ac.id/profesi-humas/article/view/11460
https://journals.sagepub.com/doi/abs/10.1057/s41265-016-0033-3

