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Abstract 
 

As the part of creative industry, media is the most powerful and effective way in influencing young generation. 
Television drama, reality show, movie, music, and social media become the part of teenager daily activities. 
In Indonesia, teenagers were prone to various entertainment programs from Western, Japan, and Korea. 
Teenagers not only admire the celebrities, but they also learn about values, lifestyle, and behaviors from 
media which expose the celebrities as perfect figures. Actually, achieving self-identity is the developmental 
task for adolescents. In this identity crisis, they need someone to be the role model in order to find out their 
own identity and celebrities seem to be the right role model for them. They can admire, even imitate 
resembling the favorite celebrity. In the positive side, this phenomenon can stimulate innovation in 
Indonesian creative industry by the emergence of boy-band, dance, and various franchised Western TV 
program. In the other side, many researchers found that this behavior can lead to poor self-esteem and lower 
identity achievement. This research is aimed to describe teenager behaviors in idolizing celebrity. The 
subjects are 16-18 years old teenagers in Surabaya. The results and suggestion will be discussed in this 
article. 
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1. Introduction (background, problems, 

and aims) 
Media is the one of inseparable thing in 
teenager life. As the part of creative industry, 
television drama, infotainment, music, reality 
show, and movie have already attracted 
teenagers’ daily life. Arnett (as cited in 
Santrock, 2003) explained that teenagers use 
media for entertaining themselves, finding 
information which can’t be found from other 
sources, looking for sensation and excitement, 
coping to problems, giving gender role model, 
and supplying connected feeling in order to 
achieve self-identity. 
Indonesian teenagers were experiencing 
various waves of media. From Western wave, 
it is so obvious that Hollywood movies and 
celebrity, American singers, and many 
franchised American reality show are very 
popular for our teenagers. Justin Bieber, one of 
teenager idol, has the biggest fans on social 

media (Dwi, 2010). Another example of 
Western celebrity, Katy Perry, an American 
singer held concert in Jakarta and got many 
enthusiastic fans (MetroTVNews, 2012). Japan 
also spread its culture through anime, Japanese 
drama, pop singers, J-rock (Japanese rock 
genre), harajuku, and Japanese food. From 
Taiwan, they also very popular in Indonesia 
with boyband, serial drama, even at that time 
one of Taiwanese boyband (F4) hold music 
concert in Indonesia. In 2000, Indonesian 
teenagers get Meteor Garden-fever, then many 
Taiwanese dramas in turns fulfill the TV prime 
time (Rayendra, 2012). Some latest years, 
Indonesian teenagers are experiencing Korean 
wave. From Korean drama, K-pop music 
through boyband and girlband, hair and fashion 
style, even Korean foods become the 
teenagers’ favorite choice. There are 3,3 
millions of Korean wave around the world 
(KBS, 2011). Compared to Western culture, 



Korean culture which tends to emphasize 
relief, emotional attraction, tenderness, and 
community-oriented was taking different 
attention of people.  Actually from those 
media, teenager learns about lifestyle, value, 
and behavior from the celebrities. Although 
media took part during childhood, but its 
impact becomes more provocative in 
adolescence. During this period, teenagers are 
developing their self-identity and inevitably 
media give much contribution to support their 
need (Giles, 2003). 
The flood of Western, Japanese, and Korean 
wave in Indonesian teenagers can be beneficial 
for our creative industries. There are many 
resources by integrating popularity of those 
waves and local uniqueness of Indonesia. 
Those waves bring innovation for Indonesian 
music and film industries by the raising of with 
boyband, girlband, and good quality of 
Indonesian film. The process of role modeling 
by admiration and behavior imitation from 
teenager to celebrities can be understood as the 
part of identity crisis.  
Suryanah (2010) found that there is positive 
correlation between the frequency of watching 
Korean drama and imitating behavior among 
senior high school students. However if those 
behaviors lead to worship celebrities, there will 
be some negative impacts. Cheung and Yue (as 
cited in Sheridan, Nolt, Malby, & Gillett, 
2007) found that celebrity worship is 
associated with poor academic and works 
achievement, lower self-esteem, and lower 
identity achievement. Moreover, celebrity 
worshipper has lower psychological well-being 
than non-worshippper (Maltby, McCutcheon, 
Ashe, & Houran; Maltby et al., as cited in 
Sheridan, Nolt, Malby, & Gillett, 2007). 
Therefore the aim of this research is describing 
teenager behaviors which related to idolize 
celebrity. This research will be the preliminary 
study for the research related with K-pop lover 
teenagers’ life style. 

2. Literature Review  

2.1 Lifestyle 
Lifestyle can be defined as the way of 
someone’s life which is expressed through 
activity (how someone uses his/her time), 
interest, and opinion (Kotler, 1989). 
For understanding life style, there are some 
aspects which are identified: 

a. Demographics (age, education, 
income, occupation, family structure, 
ethnic background, gender, and 
geographic location). 

b. Attitudes, evaluative statements about 
other people, places, ideas, product, 
and so forth. 

c. Activities and interests, non-
occupational behaviors to which 
someone devotes time and effort, such 
hobbies, sports, public service, and 
church. 

d. Values, widely held beliefs about what 
is acceptable or desirable. 

e. Media patterns, the specific media the 
consumers utilize. 

f. Usage rates, measurements of 
consumption within a specified 
product category; often consumers are 
categorized as heavy, medium, or light 
users or as nonusers. 

One’s lifestyle will influence all aspects of 
consumption behavior. Because individuals’ 
desired lifestyles influence their needs and 
desire and thus their purchase and use 
behavior.  

2.2 Celebrity 
Celebrity is the famous people from 
entertainment field, medicine, science, politics, 
religion, sports or close association with other 
celebrities (Boorstin as cited in McCutcheon, 
Lange, Houran , 2002). 
In psychology, other studies have addressed 
how celebrity affects public attitudes such as 
consumer behavior (Till & Shimp, 1998;Tripp, 
Jensen,&Carlson, 1994 as cited in 
McCutcheon, Lange, Houran, 2002). If 
celebrity use or promote several things, like 



make-up, hair style, clothes, habits, the fans 
tend to follow by buying the products or 
service in order to show the fans’ interest of 
celebrity. Unsurprisingly, media use celebrity 
as the more effective way to influence people’s 
lifestyle, included teenagers. Media expose 
celebrity daily life, discuss them with 
infotainment program, and investigate the 
celebrity private life.  
Another issue is the term of celebrity worship 
syndrome. It will describe the obsessive-
addictive level when someone becomes more 
involved with detailed life journey of the 
celebrity. When media supply continuous 
information of celebrity, the celebrity 
worshippers are spoilt to fulfill their needs, by 
following the news, watching all of the TV 
program or movie, joining the social media 
(FB/Twitter) of the celebrity. 

2.3 Teenager 
Someone is categorized as teenager, when 
he/she is in the developmental stage that lies 
between childhood and adulthood. Teenagers 
experience significant changes on the 
biological, cognitive, personality, and social 
levels, because of puberty, abstract and 
reflective thinking, the task for achieving 
identity, and the increasing of peer conformity.  

Related with those changes, teenagers develop 
understanding of who they are. They look at 
the self from a psychological perspective, 
viewing traits not as concrete entities but as 
abstractions (Adams, Montemayor, & Gullotta, 
as cited in Feldman 2008). For example, 
teenagers are more likely than younger 
children to describe themselves in terms of 
their ideology than in term of physical 
characteristics.  
In the journey to find who they are, teenagers 
often choose celebrity as their role model. 
Attachment to their celebrity make them easily 
to learn even imitate the beliefs, value, attitude, 
and behavior. The gap between ideal self and 
real self may lead to adjustment problems for 
teenagers (Santrock, 2003). Celebrity worship 
syndrome, which is expressed through the life 

style, can be the part of teenagers’ way to 
adjust between celebrity and their own identity. 
Teenagers often revere celebrities usually 
decreases in intensity with age (McCutcheon, 
Lange, Houran, 2002). 
 
3. Result and Discussion 
Population of this research is 16-18 years 
teenagers in Surabaya. By purposive sampling 
method, the researchers obtained 62 subjects. 
In this preliminary research, subjects are given 
open questionnaires related with their activity, 
knowledge, and life style preference regarding 
to idolize the celebrity. The researchers will 
describe the result with several tables below. 

Table 1. Gender 
 

Gender Frequency % 
Boys 15 24.2% 
Girls 47 75.8% 
Total 62 100% 

 
From 62 subjects in this research, most of them 
are girls.  Then the researchers categorize the 
origin country of subjects’ favorite celebrity, 
which is described at Table 2 below. 
 

Table 2. Origin Country of Celebrity 

 
First rank of their favorite celebrities comes 
from Western celebrity from USA or UK. 

Origin 
country of 
celebrity 

 Frequency % 

Korea 18 29 % 
Indonesia 11 17.8% 
USA, UK 29 46.8 % 
China & 
Hongkong 

1  1.6% 

Others 1 1.6% 
Korea & 
Indonesia 

1  1.6% 

Korea & 
Western 

1 1.6% 

Total 62 100% 



Almost half of subjects choose celebrity from 
Western as their favorite idol. Next position 
goes to Korean celebrity with 46.8% subjects. 
Third rank is Indonesia celebrity with 17.8% 
subjects.  
 

Table 3. Celebrity Names and Their Origin 
Country 

 
Origin 
Country of 
Celebrity 

Celebrity Name Total 

Korea B2ST, JGS, CN 
Blue, Big Bang, 
DBSK, SUJU,  
2PM, SNSD, 
Hero Jae Jong, 
Rain, 4 
MINUTE, Hyun 
Bin, 2NE1, Lee 
Min Ho, Kim So 
Hyun, Kim Bum 

16 
celebrities 

Indonesia Agnes Monica, 
Ben Joshua, 
Sammy 
Simorangkir, 
Endank 
Soekamti, Sidney 
Mohede, Ungu 

6 
celebrities 

USA Simple Plan, 
Robert Downey 
Jr., Daniel Craig, 
Taylor Swift, 
Paramore, Lady 
Gaga, Nicholas 
Cage, Britney 
Spears, Michael 
Bubble, Megan 
Fox, Matt 
Stefani, Beyonce, 
Bryan McKnight, 
Angelina Jolie, 
Sabrina 

15 
celebrities 

China & 
Hongkong 

Donnie Yen 1 
celebrity 

Japan Arashi 1 
celebrity 

UK Jamie Cullum, 4 

Westlife, 
Coldplay, Shane 
Ward 

celebrity 

Dutch Within 
Temptation 

1 
celebrity 

 
 
From Table 5. Celebrity Name, the researchers 
get detailed information about the name of 
subject’s favorite celebrities.  From Korea, 
there are 16 celebrities which are mentioned by 
subjects. They are singers, boybands, Korean 
drama actors and actress.  From Indonesia, 
there are 6 celebrities, only 2 musical bands, 1 
actor, 2 singers, 1actress & singer. From USA, 
there are more various celebrities, from 
singers, movie actor, movie actress, musical 
group with total 15 celebrities.. 
From China and Hongkong, it’s only just one 
movie actor. From Japan, just only 1 boyband. 
From UK, singers, boyband, and musical group 
are the favorite of the subjects. From Dutch, 
there is only 1 underground musical band.  
 

Table 4. Favorite Songs 
 
Favorite 
Songs 

Frequency % 

Indonesian 
songs 

8 12.9 

Korean songs 12 19.4 
Mandarin 
songs 

3 4.8 

Western 
songs 

35 56.5 

Korean, 
Mandarin, 
Western 
songs 

1 1.6 

Korean, 
Western 
songs 

3 4.8 

Total 62 100 
 
The researchers also ask what kind of favorite 
music from subjects. Consistently with the 
origin country of celebrity, Western songs are 
the most favorite among the subjects.  Then 



Korean songs and Indonesian songs are in the 
next position. 
 
Not only the songs, but researchers also want 
to know the subjects’ favorite program. There 
are 34 subjects who choose Hollywood movie 
as their favorite program that they watch. This 
number represents more than half of the 
subjects. Korean drama, which is also quite 
popular now, has fans about 17 subjects. The 
rest of subjects are the fans of Indonesian soap 
opera and Chinese martial arts.  
Detail data is described in Table 5. below. 
 

Table 5. Favorite Program 

 
Followed by fashion style, because celebrity 
impact to what teenager watch, listen, and also 
how they dress up. Here is the Table 6 with the 
data of fashion style trendsetter for the 
subjects. 

Table 6. Fashion Style Trendsetter 
 
Fashion Style 
Trendsetter 

Frequency % 

Korean style 19 30.6 
Japanese style 4 6.5 
Hollywood style 21 33.9 
Indonesian style 14 22.6 
Japanese, Hollywood, 
Indonesian styles 

1 1.6 

Korean, Indonesian 1 1.6 

styles 
No style preference 2 3.2 
Total 62 100 
 
 In fashion trend which are followed by 
teenagers, Hollywood celebrities still in the 
first rank, with 21 followers. Closely to 
Hollywood style, Korean style in the second 
rank has 19 followers.  
 

Table 7. Hair Style Trendsetter 
 
Hair Style 
Trendsetter 

Frequency % 

Korean style 19 30.7 
Japanese style 10 16.1 
Hollywood style 17 27.4 
Indonesian style 13 21 
Korean, Japanese 
style 

1 1.6 

No style preference 2 3.2 
Total 62 100 
  
Interestingly, for the choice of hair style, the 
subjects choose Korean style rather than 
Hollywood style. There are 30.6% subjects for 
Korean style, 27.4% subjects who choose 
Hollywood style, and 22.6% subjects prefer to 
follow Indonesian style.  
 
After music, program, fashion style, hair style, 
the researchers continue to identify the 
subjects’ activities in order to idolize to the 
celebrity.  
 
The subjects can choose more than one 
activities that they do to idolize their 
celebrities. Therefore the total response here is 
more than the total of the subjects.  
 
In Table 8, the researchers explore more about 
teenager activities regarding to their idolatry to 
their celebrity. There are 23 subjects who 
choose to follow the celebrity’s news, life 
events, and infotainment. Although this 
activity is quite common among people, but the 
motivation still need to be identified further, 
whether it can be categorized in what level in 

Favorite Program  Frequency % 
Indonesian soap 
opera 

5 8.1% 

Hollywood movie 34 54.9% 
Chinese martial 
arts 

3 4.8 % 

Korean dramas 17 27.4% 
Hollywood movie,  
Chinese martial 
arts,  Korean 
dramas 

2 3.2% 

Hollywood movie,  
Chinese martial 
arts 

1 1.6% 

Total 62 100% 



Celebrity Worship Syndrome. Then, 9 subjects 
tend to tell via social media or direct 
conversation with their families and friends to 
show how they really love the celebrities. 
Third rank is given to collection activity, for 
example collecting poster, photo, accessories, 
film/clip from Youtube or DVD, and other 
stuffs (signature, quote, iconic things) of the 
celebrity. Category “others” includes activities 
like listening to the music, collecting and 
memorizing the song lyrics, feeling lively the 
songs, pursuing biography, watching his/her 
movies, etc.). 
 

Table 8. Activities for Idolizing Celebrities 
 

Activities for Idolizing 
Celebrities 

Frequency % 

Following celebrity’s 
news, life events, 
infotainment 

23 28.8 

Collecting poster, 
photo, accessories, 
film/clip, stuff of the 
celebrity 

8 10 

Trying to meet and 
greet with the celebrity 

7 8.8 

Imitating the talking, 
walking, hair, fashion 
style of the celebrity 

1 1.25 

Telling to FB status, 
friends & family about 
the celebrity and my 
preference to him/her 

9 11.2 

Looking for mate like 
my favorite celebrity 

3 3.75 

Dreaming or wishing 
to dream the celebrity  

1 1.25 

Imitating all style of 
the celebrity 

2 2.5 

Influenced music style 
by the celebrity 

1 1.25 

Others 16 20 
No activities 9 11.2 
Total 80 100 
 
Those activities need to be explored more 
whether they indicate the celebrity worship 

syndrome. So far those activities can predict 
the lifestyle of teenagers who idolize celebrity. 
 
Then the researchers try to make comparison 
among top three of culture where the celebrity, 
song, program, fashion style, and hair style 
becomes the reference of teenagers.  
 

Table 9. Comparison among Life Styles 
 

 Western Korean Indonesian 
Origin 
country 

46.8% 29% 17.8% 

Songs 56.5% 19.4% 12.9% 
Program 54.9% 27.4 8.1% 
Fashion 
Style 

33.9% 30.6% 22.6% 

Hair style 27.4% 30.7% 21% 
 
First, Western songs attract many teenagers for 
their songs. Western program, such as 
Hollywood movie, take place in second rank. 
From its percentage, the celebrity idolized by 
teenagers comes from Western countries.  
Then Korean wave give more impact to hair 
style for the teenagers rather than Western hair 
style. It’s interesting that although they idolize 
certain celebrity, but they can imitate by 
mixing different style. 
Teenagers still prefer Western songs to Korean 
songs. It can be seen from Table 9 that Western 
songs get highest percentage compared to 
program, fashion, hairstyle, celebrity, but 
Korean songs get lowest percentage. 
If it is compared to other aspects, Indonesia 
style gets highest percentage for fashion style 
followed by teenagers. However the lowest 
percentage of Indonesian style chosen by 
teenager is the program, Indonesian soap 
opera.  
Celebrity style, include hair, fashion, even 
lipstick color, can give impact to teenager, 
simply by watching TV or movie which play 
favorite celebrity (Read, 2010). Therefore in 
this preliminary study, it was found that 
teenagers’ fashion style and hair style also 
follow the trends from the celebrity style.  



Another possibility is the lack of attention and 
attendance of family, friends, and teachers give 
opportunity to teenagers for finding 
community or figure on media as role model 
(UPX, n.y.).    
At a glance, the popularity of J-pop (term for 
Japanese pop) and Chinese (Hongkong or 
Taiwanese) style seems to be decreased along 
with the sustainability of Western style and the 
rise of Korean wave. 
 

 
4. Chapter 4 (Conclusion) 
Media still play important roles as resources of 
teenagers to find entertainment and learning. 
The exposure of celebrity on media gives 
several impacts. Like the result of this 
preliminary research, many subjects have so 
much interest to Western and Korean celebrity 
rather than Indonesian one. It can be 
understood as learning to different cultures. 
However it also can be a warning that most of 
subjects idolize, imitate, and follow Western 
program, song, celebrity, fashion style and 
Korean hairstyle. These finding will be 
analyzed more by personality type, values, 
attitude, life style, and celebrity worship 
syndrome level of the subjects, especially for 
K-pop lovers.  
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