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ABSTRACT 

“DESIGNING BRAND CAMPAIGNS AND PROMOTIONAL MEDIA FOR 

GALERICCIA” 

In the era of 2020, information technology is developing very rapidly. Social 

media is commonly used by humans to interact and exchange information. We are currently 

facing a Covid-19 pandemic situation in 2020. As a result of this pandemic, people cannot 

carry out activities outside the home. This situation makes people spend more time at home. 
Galericcia is a business that is engaged in buying and selling ornamental plants with the 

concept of home greenery so that it makes the home environment more comfortable which 

was founded in 2020 until now. This business started as a hobby and to fill your spare time 

during the Covid-19 period. Galericcia also provides information about plants and how to 

care for plants that are suitable for the home environment. Because it is still relatively new, 

Galericcia faces the problem of low brand awareness. From the above problems, it is 

obtained from the formulation of the problem of this research, namely how the campaign 

strategy and promotional media are right to increase Galericcia brand awareness. This 

research uses literature study methods, qualitative and quantitative research conducted 

through surveys and interviews with extreme and expert users. Qualitative research 

methods include direct and online interviews with resource persons who understand the 

same field (expert users) or users of similar products (extreme users) to gain insight into 

Galericcia's business. Quantitative research method by distributing questionnaires via 

Google Form aims to determine the desires and habits of Galericcia customers so that they 

are more interested in the content provided by Galericcia. The results of this research 

conducted show that the design of the Galericcia brand campaign through the hashtag 

#ayomenanam can attract the enthusiasm of potential customers and also get visual 

development and strategies that can be implemented into the Galericcia brand, to increase 

brand awareness for Galericcia. 
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