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ABSTRACT 

MARKET ACCEPTANCE OF CHICKEN WONTON PRODUCTS 

UTILIZATION OF CHICKEN BONE POWDER 

The purpose of this research is to determine whether chicken bone powder can be 

utilized as an adhesive substitution material to replace tapioca flour in the 

manufacture of chicken wonton and whether the processed chicken wonton 

product utilization chicken bone powder is acceptable to the market. This study 

focuses on the development of product creations using organoleptic test and 

market interest test to collect data. Researchers bring off organoleptic test on 90 

different panelists to determine which sample was the best and preferred by the 

panelists. To collect organoleptic test data, the researcher distributed a 

questionnaire using a hedonic scale. Then the researchers conducted an analysis 

using ANOVA to find out which sample the panelists liked the most. Based on the 

ANOVA test, the chicken wonton product using the most preferred chicken bone 

powder uses the oven-dried bone treatment with a substitution 25% of the total 

tapioca flour. Then the preferred sample is selected for sale. Based on the market 

interest test conducted by distributing a questionnaire, this product is marketable 

according to the informan at a price Rp. 15.000 by using Chinese box packaging 

for fried wonton and vacuum pack for frozen wonton. The media for selling 

product, the informan prefer to use online media such as Instagram and 

Whatsapp. Based on the interviews checked using triangulation chicken wonton 

product utilization chicken bone powder has received a good response. The result 

showed (1) Consumers buy chicken wonton because of curiosity about the used 

chicken bone powder, (2) Consumers buy products by considering several factors 

for food selection including health factors, convenience factors, sensory appeal 

factors, natural content factors, price factors, familiarity factors, packaging 

ethical concern factors, and risk perception factors. 
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