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ABSTRACT 

PURCHASE DECISION OF CASTELLA CAKE PRODUCT COCONUT 

PULP POWDER IN YOGYAKARTA 

The purpose of this study was to utilize coconut pulp which are still limited in use, 

namely as animal feed. Utilization of coconut pulp can also increase the value of 

coconut pulp, one of which can be processed into castella cake. The coconut pulp 

are processed into powder and then used as an addition to flour in making 

castella cakes. This research is also useful to determine the purchase decision of 

coconut pulp powder castella cake in Yogyakarta. Researchers conducted 

organoleptic tests on 30 panelists with three repetitions so that a total of 90 

panelists were distributed by distributing questionnaires and using the hedonic 

scale. After the data was collected, the researchers processed the data using 

ANOVA to find out which sample the panelists liked the most. Based on the 

ANOVA test, the most preferred sample of panelists was castella cake with the 

addition of 15 grams of coconut pulp powder with roasting treatment. Based on 

the results of the market interest test which was followed by 94 respondents, 46 

respondents chose the price of Rp 15.000 for castella cake products that have a 

size of 10x5x5 cm, 54 respondents chose kraft box packaging, and 79 respondents 

chose the sales media namely Instagram. Researchers want to know the 

purchasing decision of castella cake products in Yogyakarta by connecting 

indicators, one of which is the marketing mix. Researchers conducted interviews 

with three informants with indicators of purchase decisions, sensory 

characteristics of food, marketing strategies, marketing mix, product attributes, 

and promotion mix. The results showed, (1) Factors such as product quality, 

price, packaging determine the purchase decision (2) Texture, color, aroma and 

taste affect product quality (3) Important marketing strategies are carried out in 

selling products (4) Product attributes are support in product sales (5) Promotion 

mix is important to increase sales 
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