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ABSTRACT 

EFFECTIVENESS OF INSTAGRAM AS PROMOTION TOOLS FOR 

CHEESE TART USING LEMON PEEL POWDER AT BITE A BIT 

The purpose of this research is to find out whether the lemon peel waste can be used 

as a thickening agent in making cheese tart and using Instagram as a promotion 

tool has been effectively carried out by the Bite a Bit business. Organoleptic tests 

were carried out by researchers with same 30 panelists on three repetitions to find 

out which sample was the best. Data collection in the organoleptic test was carried 

out by distributing a questionnaire using a Likert scale. Then the researchers 

conducted an analysis using ANOVA to find out which sample the panelists liked 

the most. Based on ANOVA, panelists preferred cheese tart with a blender 

treatment and a composition of 5%. So that the sample was selected and sold by 

Bite a Bit. Based on the market interest test conducted by distributing online 

questionnaires, the appropriate price is Rp. 18,000 by using a thin cardboard box 

as packaging. The online sales medium is mostly chosen by respondents. Social 

media as online media can be used as a promotion tool by a business. One of the 

social media that is often used is Instagram. Bite a Bit sells its products through 

Instagram. Therefore it is necessary to measure the level of effectiveness of 

Instagram as a promotion tool. Measurement using the Attention, Interest, Desire, 

and Action concept in this study resulted in the use of Instagram by Bite a Bit as a 

promotion tool that was said to be effective. The results showed, (1) Consumers pay 

attention to the contents of Bite a Bit’s Instagram, (2) Consumers are interested in 

looking for deeper information, (3) Consumers have a desire for cheese tart 

products, and (4) Consumers take an action to purchase Bite a Bit’s products. 
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