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ABSTRACT 

THE MARKETING MIX APPLICATION TOWARDS PURCHASE 

DECISION OF CHEWY COOKIES PRODUCT WITH ADDITIONAL INNER 

DURIAN SKIN FLOUR (ALBEDO) IN YOGYAKARTA 

The main objective of this study was to utilize durian skin, which is unused waste. 

The durian skin that is used is the inside (albedo). Utilization of the inner durian 

skin (albedo) can also increase the value of the durian skin, one of which can be 

processed into chewy cookies. The inner durian skin (albedo) is processed into 

flour and then used as an addition to wheat flour in making chewy cookies. This 

research is also useful for knowing the application of the marketing mix on 

purchasing decisions for the product of chewy cookies, inner durian skin flour 

(albedo) in Yogyakarta. The researcher conducted an organoleptic test on 30 

panelists with three repetitions with a total of 90 panelists by distributing 

questionnaires and using a Likert scale. After the data was collected, the 

researcher then processed the data using ANOVA to find out which composition 

the panelists liked the most. Based on the ANOVA test, the panelist's most 

preferred composition was chewy cookies with the addition of 10 grams of inner 

durian skin flour (albedo). Researchers also conducted a market interest test 

which aims to determine consumer interest in the product of chewy cookies, inner 

durian skin flour (albedo). Based on the results of the market interest test which 

was followed by 91 respondents, as many as 84 respondents were interested in 

buying chewy cookies products, inner durian skin flour (albedo), 77 respondents 

chose the price of Rp. 6,000 for the product of chewy cookies, inner durian skin 

flour (albedo), and 77 respondents. respondents chose Instagram as a sales 

platform for chewy cookies, inner durian skin flour (albedo). Researchers want to 

know the purchasing decisions of chewy cookies products in Yogyakarta by 

connecting indicators, one of which is the marketing mix. Researchers conducted 

interviews with three informants with indicators of purchasing decisions, 

marketing strategies, marketing mix, product attributes, price attributes, 

promotion mix, and sensory characteristics of food. The results of the analysis 

show, (1) Factors such as product quality, price, and promotion determine 

purchasing decisions (2) Texture, color, aroma and taste greatly affect product 

quality (3) Marketing strategies such as online promotion are important in selling 

products ( 4) Product attributes are a major factor in product sales (5) Price 

attributes are an important factor in product sales (6) Promotion mix is very 

important to increase product sales 
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