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CHAPTER III 

RESEARCH METHOD 

 

3.1. Research Approach 

The research being conducted is analyzed using descriptive qualitative 

analysis. Descriptive qualitative is performed in the form of case study based on 

real data and some assumptions that is focused on a certain unit (production cost) 

from various phenomena happening inside the company (Bungin, 2010). 

Qualitative analysis according to Moleong (2010:4) refers to a research procedure 

that will result in descriptive data in the forms of written data or spoken data from 

people or from behaviors that are being analyzed. Qualitative analysis is 

conducted by examining company’s options using relevant cost concept and is 

further expanded by providing weighted scoring on the combination of financial 

and non-financial factors that influence decisions under managerial point of view. 

Descriptive method is aimed to give better understanding on the subject or object 

of scientific research by systematically analyzing and providing data (Sanusi, 

2011:15). Descriptive method is aimed to give complete explanation on how the 

analysis is conducted and how the conclusion is picked. 

 

3.2. Research Object 

In this research, research object is emphasized on the Cost of Goods Sold 

(COGS) of cashew nut snacks from House of Mente’s packaging and cashew nut 
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suppliers. Research object is taken from various sources such as suppliers that is 

having cooperation with House of Mente or going to be the supplier of House of 

Mente during the time period of January 2013 to August 2013. Financial report of 

House of Mente during the same period is used to measure fixed cost and variable 

cost as well as sales forecast in order to determine and measure relevant cost. 

 

3.3. Data Collection Method 

Research object that is used for this research is picked using non-

probability, purposive sampling, indicated by different chance for data to be 

picked as object of research especially those that can serve the purpose of 

research. (Sugiyono, 2008). The objects collected are also intended to acquire the 

most information that will be used as the base of the conceptual framework 

process and considerations on theoretical conclusion that may appear.  

Data used in this research can be classified as qualitative data and 

quantitative data. Qualitative data emphasizes on company’s profile and record 

such as sales record, purchasing record, suppliers record, and other records that 

can help in decision making process. Quantitative data in the other hand, will be 

closely related to relevant cost concept such as production and operational cost, 

cost of goods sold, variable cost, and other financial related data. These data is 

taken from both primary source, such as from House of Mente data, and 

secondary source from acknowledged sources like BPS (Badan Pusat Statistik) 

and governmental or private institution. 

Data is collected using various methods such as: 
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1. Fieldwork Research 

Done by doing some interviews as a way to collect data by giving 

questions to the data source or person in charge for the data to collect 

supporting materials that are needed to complete the research. In this case, 

interview is done to suppliers and cashew nuts providers to obtain 

information related to pricing and cost.  

2. Observation 

Observation data can be taken from any kind of sources, and in this 

research, data collection method is done by collecting samples directly 

from the field for equipment cost and other variable cost, as well as to 

collect documents related to House of Mente purchasing, cost structure, 

and sales forecast data. 

3. Documentation 

Documentation is done by collecting information from printed and online 

literature as well as quoting from the theory of experts to gain any 

supporting information for the relevant cost subject. Documentation is 

expected to give better understanding in analyzing the problem stated. 

Documentation is also conducted by collecting data from previous 

researches related to the research being prepared. 

 

3.4. Data Validity and Reliability 

Data that is gathered during a research can not be directly processed and analyzed 

further without going through a series of data validity process. Validity refers to 
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the degree of accuracy on what happens to the data from object of research 

compared to data reported by researchers (Sugiyono, 2008), data is considered 

valid if there is no difference on both aspects. Data reliability, in the other hand, 

refers to the degree of data credibility in a research. There are many ways to 

conduct data validity and reliability test, one of them is by using data triangulation 

method. According to Moleong (2010), triangulation is a technique to analyze the 

validity of data by comparing external sources such as second party and third 

party sources to check or to compare the gathered data. The methods used in this 

research are (1) comparing between observation data and interview data and (2) 

comparing research result and conclusion to previous research regarding the topic 

of relevant cost concept. The result of the comparison is expected to be in the 

form of similarity or the reason of why differences happened. 

 

3.5. Data Analysis Technique 

Data analysis is a process to find and to systematically arrange data 

obtained from interview, fieldwork research, and documentation (Sugiyono, 

2008). The main purpose of tactical decision making in relation to relevant cost is 

to find the best possible solution which is effective and efficient especially seen 

from cost perspective. To come to the expected result for the research, the data 

will be analyzed by: 

1. Identifying problems that need to be analyzed. 

2. Determining the possible solution or alternatives to the problem. 




