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Abstract 

Entrepreneurship education is necessary in order to improve the quality and competitive edge of university 

graduates, which include graduates from non-business majors. Ciputra University has infused the 

entrepreneurial spirit through the curricula of various study majors, including non-business programs. This 

research aims to delve further into the entrepreneurship intention of students in the Interior Architecture 

department. Primary data sampling was done in 100 students and was analyzed using statistic descriptive 

method. The research finds that the ongoing entrepreneurship education has made an impact in the intention and 

desire for venture creation, knowledge of venture creation, desire for taking entrepreneurship education, 

confidence in venture creation and intention of overseas venture creation with teamwork. 

    

Keywords: entrepreneurship education; non-business students; entrepreneurship intention  

 

1. Introduction 

The Importance of Entrepreneurship Education in Welcoming the ASEAN Economic 

Communities  

 

One of the preparations for the ASEAN Economic Community 2015 requires Indonesia to have a 

strong economic endurance in order to establish a healthy competition with other nations. One of the 

ways to boost the economic growth of a country is by creating job opportunities. Papanek (2014) 
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states that in order to be a competitive force in the world market, one of the means is the creation of 

job opportunities. In fact, if we want to make an effort, three million job vacancies can be created, 

both directly and indirectly. 

This solution should be examined further by really creating job opportunities, which is 

inescapable from the intensive creation of entrepreneurs. One of the ways to create entrepreneurs is 

by giving young people an integrated education in the subject.  

The study of entrepreneurship has recently become one of the main focuses of the Indonesian 

education system. Various parties have made several approaches to ensure the emergence of young 

entrepreneurs who will guarantee the success of the Indonesian economic world.  

2. The Concept of Entrepreneurship Education in Ciputra University 

Ciputra University incorporates the concept of Entrepreneurship through several factors. The first 

is through the core curriculum level of the university, core curriculum of the departments and several 

subjects, as well as through other supportive factors such as the availability of entrepreneurship 

trainings, seminars, business incubators and competitions, along with helps to get easy funding from 

the banks.  

In the core curriculum of Ciputra University, Entrepreneurship is split into 5 subjects spread over 

5 semesters, which are compulsory for students from various majors. Its multi-disciplinary and 

integrated nature makes this the foundation to take the Entrepreneurship subject in each department 

level. This subject is done by problem-based learning and project-based learning.  

In the department curriculum, Entrepreneurship becomes part of the core curriculum in these 

subjects: studio design (Entrepreneurial INA Studio, several supporting main subjects such as 

furniture design, building science and structure, and entrepreneurship for non-business, pro-id and 

start up business). These subjects are taught by direct lecturing, problem-based learning and project-

based learning. The entrepreneurship infusion process is simultaneously done from the first until the 

last semester. 

The profile aimed after completing the learning process in the Department of Interior 

Architecture is to create an Interior Architecture consultant, to run a business in interior products, 

and to run a business with the advantage of having an Interior Architecture education.  

This concept is the underlying idea of the question that this research wants to answer: What are 

the students’ entrepreneurship intentions after acquiring various connected programs designed to be 

embedded in the university curriculum level and department level? Therefore the aim of this 

research is to observe the entrepreneurship intentions of the students of Ciputra University’s Interior 

Architecture department.  

3. Theoretical Background on Entrepreneurship Education 

According to Morris (2005) and Lee, et al (2005), an entrepreneur is someone who is intelligent 

and analytical, an effective risk master and worker with strong morality in social and business ethics, 

with trader instinct and someone who has the wish to become a lifelong learner. This profile is a 

profile defined for the knowledge era.  

Entrepreneurs can be trained and they are not hereditary. Various factors are attributed to the 

success and realization of an entrepreneur. Gartner (1998) states that work satisfaction, work 

experience, parents who are entrepreneurs, age, as well as entrepreneurship education are the factors 

that influence one’s decision to become an entrepreneur.  

Therefore, entrepreneurship education becomes a significant element in creating an entrepreneur. 

Gorman (1997) believes that entrepreneurship can be taught or encouraged by entrepreneurship 

education. In support of this notion, Kuratko (2005) and Anselm (1993) state that entrepreneurship is 
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trainable. Entrepreneurship education is usually done in proactive ways, beginning with lectures, 

case studies, along with project-based and problem-based learning (Solomon, 2002).    

Furthermore, this type of education is mostly related to business schools (Solomon, 2002) 

although in reality future entrepreneurs do not only come from graduates of entrepreneurship-based 

business schools. However, Chaney and Libecap (2000) state that graduates with a background of 

entrepreneurship education have three times better chance to become entrepreneurs compared to 

graduates from non-entrepreneurship-based programs.  

In addition, Cho (1998) says that entrepreneurship education will improve the intention to 

establish one’s own business because entrepreneurship-related knowledge will encourage students’ 

motivation, which in turn increases the entrepreneurship intention. Entrepreneurship intention, 

according to Lee, et al (2005), can be operationally defined as the intention of venture creation and 

the confidence in it, knowledge and ability for venture creation, intention of overseas venture 

creation with teamwork and recognition of the importance of entrepreneurship education.    

4. Research Methodology 

The research was done in an explorative method with an analysis based on statistic descriptive 

process. The research variables taken into account here point to the opinion of Lee, et al (2005) with 

an adaptation process through a focus group to ensure the following indicators:  

 

(a) Intention and desire for venture creation 

This variable has three indicators: wanting to launch a business before graduating, having 

more interest in creating a business in addition to getting a job, measuring success from the 

ability to create a business, having the will to dedicate one’s life to establish one’s own 

business despite the challenges and the willingness to accept failure and move on.  

(b) Knowledge of venture creation  

This variable has two indicators: having the knowledge about entrepreneurship and having 

the capability to run a business.  

(c) Desire for taking entrepreneurship education 

The variable has three indicators: the willingness to take entrepreneurship subjects, the 

opinion that entrepreneurship should be taught in educational levels before university and 

the acknowledgement that entrepreneurship classes are very helpful in establishing a 

business 

(d) Confidence in venture creation 

This variable has three indicators: the ability to look for funding supports and other 

resources, the belief of being able to achieve success in creating a business, and the ability 

to select potential business when establishing one’s own company.  

(e) Intention of overseas venture creation with team work 

This variable has three indicators: the intention to build a business with teamwork, the 

intention to define the operational area, the intention to expand the business abroad.  

 

The indicators mentioned above were rated using the likert scale from 1 to 5, scale1 being totally 

disagree and scale 5 being totally agree. 

The research objects were 121 students from Interior Architecture major who have studied for at 

least one semester in Ciputra University. The participation in this research was free and voluntary. 
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5. Analysis and Discussion 

In order to see the response of the respondents for each statement in the questionnaire, an 

analysis with frequency distribution approach and percentage is conducted. To find out about 

respondents’ assessment for each variable and the overall indicators, we can calculate the percentage 

of the ideal score, which is the result of the actual score (the score obtained from adding up 

respondents’ answers) divided by the ideal score (the highest score that could be achieved). The 

figures showing the percentage criteria of the respondents’ response towards the ideal score in the 

table below can be used to simplify the interpretation of the respondents’ result:  

 
Table 1. Percentage Criteria of Respondents’ Response towards the Ideal Score  

No. % Number of Score Criteria 

1. 20.00 – 36.00 Poor  

2. 36.01 – 52.00 Not Good  

3. 52.01 – 68.00  Average  

4. 68.01 – 84.00 Good  

5. 84.01 – 100 Very Good  

Source: Umi Narimawati (2008) 

 

5.1 Respondents’ Response towards Intention and Desire Dimension 

Below is the response score of the respondents regarding the five statements that create intention 

and desire dimension.  

 
Table 2. Respondents’ Response towards Intention and Desire Dimension 

Statement TA A N D TD 
Actual 

Score 

Ideal 

Score 
% 

I want to start a business before 
graduating 

54 22 23 4 6 441 545 80.9 

I prefer starting a business to 
working for another company  

60 28 12 5 4 462 545 84.8 

I think becoming an entrepreneur 
is a way to be successful  

52 33 13 6 5 448 545 82.2 

I will dedicate my life to my 
business although my parents are 
against it  

19 24 43 13 10 356 545 65.3 

Although there is a chance that I 
don’t succeed, I will continue to 
become an entrepreneur  

31 48 22 3 5 424 545 77.8 

Intention and Desire 2131 2725 78.2 

(TA=Totally Agree, A=Agree, N=Neutral, D= Disagree, TD=Totally Disagree) 

 

The above table gives information on the response score of the respondents regarding the five 

statements that create the intention and desire dimension. It shows that the actual score for the 

intention and desire dimension is 2131 while the ideal score is stated at 2725 and the percentage 

value obtained from the two numbers is 78.2%, which belongs to the ‘good’ category with the 

interval of 68.01 – 84.00. Therefore it can be concluded that the respondents’ response towards the 
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five statements that form the intention and desire dimension belongs in the ‘good’ category.  

5.2 Respondents’ Response towards Knowledge of Value Creation Dimension  

The following is the respondents’ response about the two statements that create the knowledge of 

value creation dimension.  
Tabel 3. Respondents’ Response towards Knowledge of Value Creation Dimension 

Statement TA A N D TD 
Actual 

Score 

Ideal 

Score 
% 

I already have the knowledge set 
regarding how to build a business  

15 47 31 12 4 384 545 70.5 

I can and know how to manage a 
company  

12 24 48 18 7 343 545 62.9 

Knowledge of Value Creation 727 1090 66.7 

(TA=Totally Agree, A=Agree, N=Neutral, D= Disagree, TD=Totally Disagree) 

 

The table informs us about respondents’ response score regarding the two statements that create 

the knowledge of value creation dimension. It shows that the actual score for the knowledge of value 

creation dimension is 727 while the ideal score is calculated at 1090 and the percentage value 

obtained from the two numbers is 66.7%, which belongs to the ‘average’ category with the interval 

of 52.01 – 68.00. Therefore it can be concluded that the respondents’ response towards the two 

statements that form the knowledge of value creation dimension belongs in the ‘average’ category.   

5.3 Respondents’ Response towards Desire for Taking Entrepreneurship Education 

Below is the respondents’ response regarding the three statements that create the desire for taking 

entrepreneurhip education dimension.  

 
Table 4. Respondents’ Response towards Desire for Taking Entrepreneurship Education 

Statement TA A N D TD 
Actual 

Score 

Ideal 

Score 
% 

I find entrepreneurship subject and its 
projects fascinating  

14 35 34 20 6 358 545 65.7 

The knowledge about entrepreneurship 
should begin before university level, namely 
in Junior High School or Senior High 
School 

31 35 31 8 4 408 545 74.9 

I find entrepreneurship education 
contributes a lot towards the desire and 
ability to start a business 

30 44 23 9 3 416 545 76.3 

Desire for Taking Entrepreneurship Education 1182 1635 72.3 

(TA=Totally Agree, A=Agree, N=Neutral, D= Disagree, TD=Totally Disagree) 

 

The table above shows the respondents’ response score regarding the three statements that create 

the desire for taking entrepreneurship education dimension. It shows that the actual score for desire 

for taking entrepreneurship education dimension is 1182 whereas the ideal score is calculated at 

1635. The percentage value obtained from the two numbers is 72.3%, which belongs to the ‘good’ 

category with the interval of 68.01 – 84.00. Therefore it can be concluded that the respondents’ 

response towards the three statements that create desire for taking entrepreneurship education 

dimension belongs in the ‘good’ category. 
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5.4 Respondents’ Response towards Confidence in Venture Creation Dimension 

The following data presents the respondents’ response regarding the three statements that create 

the confidence in venture creation dimension.  

 
Table 5. Respondents’ Response towards Confidence in Venture Creation Dimension 

Statement TA A N D TD 
Actual 

Score 

Ideal 

Score 
% 

When I start my business, I can 
find the funds and arrange the 
resources myself  

25 29 29 20 6 374 545 68.6 

I believe I will find success in 
conducting my business 

35 42 22 6 4 425 545 78.0 

I am confident that I can correctly 
choose the field of business with 
all my potential  

29 41 29 6 4 412 545 75.6 

Confidence in Venture Creation 1211 1635 74.1 

 

The table above gives the information about the response score of the respondents towards the 

three statements that create the confidence in venture creation dimension. It indicates that the actual 

score for confidence in venture creation dimension is 1211 whereas the ideal score is determined at 

1635. The percentage value obtained from the two numbers is 74.1%, which belongs to the ‘good’ 

category with the interval of 68.01 – 84.00. Therefore it can be concluded that the respondents’ 

response towards the three statements that create confidence in venture creation dimension belongs 

in the ‘good’ category. 

5.5 Respondents’ Response towards Confidence of Overseas Venture Creation with Teamwork 

Dimension  

The following is the respondents’ response regarding the three statements that create the 

confidence of overseas venture creation with teamwork dimension.  

 
Table 6. Respondents’ Response towards Confidence of Overseas Venture Creation with Teamwork Dimension 

Statement TA A N D TD 
Actual 

Score 

Ideal 

Score 
% 

A business should be built 
individually because of the many 
risks found in partnership  

14 30 43 16 6 357 545 65.5 

If I own a business, I will limit its 
operation in Indonesia only  

6 17 41 30 15 296 545 54.3 

If I own a business, I will try to 
make some expansions to other 
countries outside Asia  

43 35 19 10 2 434 545 79.6 

Confidence of Overseas Venture Creation with Teamwork 1087 1635 66.5 

 

The table illustrates the respondents’ response score towards the three statements that create the 

confidence of overseas venture creation with teamwork dimension. It shows that the actual score for 

confidence of overseas venture creation with teamwork dimension is 1087 while the ideal score is set 

at 1635 with the value obtained from the two numbers totaling to 66.5%, which belongs to the 

‘average’ category with the interval of 52.01 – 68.00. Therefore it can be concluded that the 

respondents’ response towards the three statements that form the confidence of overseas venture 
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creation with teamwork dimension belongs in the ‘average’ category.   

6. Summary  

From the research, it can be concluded that the learning process in Ciputra University can 

generally be categorized as good. The dimensions that belong in the good category are the 

confidence in venture creation, desire for taking entrepreneurship education, as well as intention and 

desire to be entrepreneurs. On the other hand, the dimensions that fall in the average category, and 

therefore might be improved, are confidence of overseas venture and knowledge of value creation.  
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