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Abstract
The purpose of this research was to examine the influence of e-trust, risk perception
and company reputation on purchasing decisions. This was quantitative research,
using the SEM data analysis method assisted by AMOS software. Data collection was
done by distributing an e-questionnaire (a google form); 270 responses were obtained.
Participants were consumers who had already purchased electrical equipment online in
Denpasar and Surabaya. E-trust, risk perception and company reputation significantly
influenced purchasing decisions.
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1. Introduction

The industrial development of metal goods, especially electrical equipment, experi-
enced decline from 2016 to 2018 to be -0.61% (Perindustrian, 2019).Theweakening of the
industrial economy in Indonesia was caused by changes in the people’s consumption
patterns, with the growth of the technology, the e-commerce industry is growing very
rapidly and have a major impact on the Indonesian economy. In addition, 95% of retail
companies have transformed their businesses online (Aprindo, 2019).The development
of technology causes the shifting of consumer behavior. Where consumer shopping
behavior initially through physical stores (offline) has now shifted to become through
online platform. This requires that small, medium and large companies must compete
in satisfying the needs of their consumers so that business competition will be tighter.
If the company is unable to innovate, it will be inferior to competitors who have used
technology in running their business.

Based on a survey conducted by We Are Social (2017), in 2016 the percentage of
Indonesians who bought goods and services online was 26% and increased in 2017
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