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Abstract 
 
Recent study states that social networking eats up 3+ hours 

per day for the average American users. American social net-

working users aged 18-64 averagely spend around 3.2 hours 

daily on Facebook. However, this surprising study result does 

not stop here; Indonesian is the longest time spender on so-

cial networking. Those users usually spend around 5.1 hours 

on social networking daily. 
 
Back to early 90’s many higher education in developed coun-

tries have already started to implement information system 

as a mean to improve their student’s study. However in In-

donesia, we still find it exclusive and limited to those with 

su_cient facilities. The era of online social networking in 

Indonesia started around early 2000’s with the growth of 

Friendster user. Since that, the numbers of users have been 

rapidly growing. 
 
In the global world 21st century, social networking or some 

may say social media, has very deep impact among the users 

in Indonesia. One of the most famous social media, which 

bloomed in mid 2006, is Facebook.As well as a social commu-

nication tool, it can be used for education purpose. The sim-

plicity of the interface, packed with tons of facilities turnsout 

to be appealing for educating students. Therefore, some other 

web-based applications were born, for example is Edmodo. 

Filled with capabilities and features specially designed for 

education means, it is indeed a very effective way of collabo-

rating information technology and higher education. Using 

personal observation, writer is try to find out how students 

percieve Edmodo. 
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I. INTRODUCTION 
 

There are many changes that happen around us every day, 

every minute, every second. Some are noticeable, some are not. 

The one of the greatest changes that we can see nowadays is 

the improvement of technology, how technology involves and 

changes everyone‟s life. Social media is just one of the greatest 

technologies that were firstly introduced to the public on 

1994 by Beverly Hills Internet (BHI) which started Geocities; 

allowing users to create their own websites, there were up to 38 

million users before it was shut down in United States in 2009. 
 

Trusov, Bucklin and Pauwels (2009) reviewed that the 

phenomena of social network is quite simple to understand, it is 

a web based facility which allows individuals to build a profile 

identity and generate subjective associations and connections 

among themselves and communicate them at a central location. 

According to Cain (2009) social network websites provide ease 

of connecting people to one another; free of cost and after 

connecting one can post news, informative material and other 

things including videos and pictures etc. This free of cost factor 

fascinate students for communication and data sharing.Social 

Networking Sites can be defined as web-based services that 

allow individuals to construct a public or semi-public profile 

within a bounded system, articulate a list of other users with 

whom they share a connection, and view and traverse their list of 

connections and thosemade by others within the system (Boyd 

& Ellyson, 2007). Social media generally refer to media used 

to enable social interaction. The term social media technology 

(SMT) refers to web-based and mobile applications that allow 

individuals and organizations to create, engage, and share new 

user generated or existing content, in digital environments 

through multi-way communication. 
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