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ABSTRACT 
 

Small and medium enterprises, which are often referred to as SMEs, play a 
significant role in the economic growth and employment rate. This role is 
categorized as a strategic role in national economic development. Considering 
the scale of the role, the government has tried to support it by training, 
mentoring, developing, and financing the subject, but the performance of SMEs 
in reality did not meet the expectation. It is believed that the spirit of 
entrepreneurship is a big factor in the success of SMEs. The purpose of this 
research is to determine the factors that shape the spirit of entrepreneurship. 
The sample of this research consists of 48 respondents who own small and 
medium enterprises. Factor analysis is used as a means of data analysis in this 
study. The result of the study suggests that the dimensions of entrepreneurship 
spirit, which consist of market sensitivity, risk taker, and creativity and 
innovation, provide a massive contribution to the creation of entrepreneurship 
spirit. 
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INTRODUCTION 
 
Small and medium enterprises play a significant role in economic growth and 
employment rate. This role is also considered as a strategic role in national economic 
growth. SMEs are better equipped to survive economical crisis compared to large scale 
enterprises.  
Considering the scale of the role, the government has tried to support it by training, 
mentoring, developing, and financing the subject, but the performance of SMEs in 
reality did not meet the expectation (Partomo, 2002). Several researchers attempt to 
explain the reasons behind this condition; Pambudi and Rabanni (1995) in Nurhayati 
(2004) mention about how the interaction of several contributing factors such as 
marketing, financial, management, technical, location, human resources, and financial 
structures affects the performance of small enterprises.  Meanwhile, Idrus (1990) and 
Scarborough & Zimmerer (1993) suggest that management incapability, weak decision 

mailto:tina.melinda@ciputra.ac.id
mailto:mediahna@ciputra.ac.id

