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ABSTRACT 

 

Haresret Art is a company based on creative industries. The objectives of this 

research are the factors that shape consumer purchase decisions on Haresret 

Art. Samples taken in this study were 76 respondents from the population of 

consumers who ever bought a product Haresret Art by simple random 

sampling technique Variables used in this study are the cultural factors, 

social factors, personal factors, psychological factors, and situational factors. 

Data analysis method used in this research is the confirmatory factor 

analysis second order (CFA-Second Order) by using PLS (Partial Least 

Square). 

CFA analysis results with PLS stated that cultural factors, social factors, 

personal factors, psychological factors, and situational factors forms 

consumer purchasing decisions on Haresret Art with personal factors as the 

most influential factor in formed consumer purchasing decisions. 
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INTRODUCTION 

Creative industry still remains as a potential to be managed, and Indonesia possesses wide 

variety of culture and tradition, as well as huge potential to be a source of creativity. In addition, 

the development of the lifestyle of the people who have a more modern lifestyle support the 

development of creative industries. The contribution of the sub-sectors of the creative economy 

is dominated by Fashion and Handcraft with 43.02% and 25.12% respectively, followed by 

Advertising (7.18%), Music (5.30%) and Publishing and Printing (4.86%). 

Haresret Art is a company that manufactures scrapbooks with unique design and high quality. 

Scrapbook itself is an art of attaching photos or images on a paper as a medium and 

scrapbooking activity has become a lifestyle in the United States about 20 years ago. Meanwhile, 

in Asia, scrapbooking has developed in the last six years and became a trend for one to gift for 

special moments among young people, especially high school students and private universities 

in Surabaya. The price of scrapbook Haresret Art is cheaper compared to competitors. But with 

the price offered, the numbers of sales remains fluctuate, hence unable to achieve the sales 

target. Give away promotional discounts vouchers were distributed also do not show any impact 

of sales. Therefore, Haresret try to endorse and optimize social media in order to increase sales. 

Sales then declined in June. In suspicion toe to lack of promotion, Haresret tried to give a 10% 


