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ABSTRACT  

 

This study was conducted in CV Login Store Surabaya and Lumajang. It 

was aimed to determine the right 4P marketing strategy for Login Store 

Company. The researchers used qualitative approach with in-depth 

interview method. The numbers of informants in this study were 6 persons 

with details: Login Store’s customers who buy products at least 3 times a 

week, Login Store’s customers who buy products at least once a week and 

Login Store’s market target. Whereas, the data were analyzed by using 

descriptive technique which uses more details from interview result and 

documentation study. The results of this study were in the form of marketing 

strategy, such as (1) In the aspect of products, Login Store should produce 

additional products which will be sold to make the products more complete 

(2) In the aspect of price, customers of Login store said that the offered 

price was more expensive and Login Store should always be consistent in 

giving cheap price to ingratiate customers (3) In the aspect of place, Login 

Store had very strategic locations and easy to be found by customers (4) In 

the aspect of promotion, Login Store was considered to a company which 

did less promotion compared to the competitors and less active in creating 

new strategies.  
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INTRODUCTION  

In this modern era, we cannot be avoided from all digitalized technology. Technology 

development is getting forward day by day and indirectly forces human to keep adapting with 

the development. In fact, human is social creature which means every person needs another one 

to communicate, interact, and do another activity. The development of technology makes every 

person is possible to communicate with another one although they are in different places. 

Various technologies began to facilitate human needs; one of them is a hand phone.  

Hand phone is a primary need which can be said as a must-have thing to every individual; either 

they come from the top or lower classes. Nowadays, human cannot be separated from this small 

thing to communicate since Indonesians have high level of dependency toward this thing. The 

dependency rate is almost every individual has more than one hand phone to himself. It was 

proven by various conducted surveys which showed that the numbers of distributed hand 

phones in Indonesia is more than the numbers of Indonesian population itself. Below is the 

survey result on March 2015. 
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