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ABSTRACT 
 

This research is reviewing about some factors which form customer’s 

decisions in selecting contractor (XXX company case research). The 

purpose of this research is to analyze whether social factor form customer’s 

decisions in selecting contractor, to analyze whether psychological form 

customer’s decisions in selecting contractor, to analyze whether cost form 

customer’s decisions in selecting contractor, to analyze whether product 

quality form customer’s decisions in selecting contractor, and to analyze 

whether quality of service form customer’s decisions in selecting contractor. 

This research has a sample pool of 60 person that satisfied the criteria that 

they are customers of XXX Company who have repeat order. The technic of 

analysis which is used in this research is confirmatory factor analysis using 

PLS 2.0 program. 

The result of this research shows that social factor (X1) form customer’s 

decisions in selecting contractor, psychological factor (X2) form customer’s 

decisions in selecting contractor, cost (X3) form customer’s decisions in 

selecting contractor, product quality (X4) form customer’s decisions in 

selecting contractor, quality of service (X5) form customer’s decisions in 

selecting contractor. 
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INTRODUCTION 

Indonesia is a highly populated country. Based on the data of Statistics Indonesia, it has been 

projected that the rate of population of Indonesia will increase yearly. In addition to that, the 

growth of economy of Indonesia is considered as stable. Due to the yearly increase of 

population in Indonesia and the increased growth of its economy, the purchasing power of 

Indonesian people grows higher, and one of the impacts of this higher purchasing power is the 

increased needs of housing in every year. Thus, it of course affects the increased development 

of business property in Indonesia.  


