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ABSTRACT 

 
This study aims to determine the effect of price and product quality 

on product purchasing decisions of Shanya. The variable in this 

study is the Product Quality variable (X1) and Price Variable (X2). 
The product quality has seven indicators, namely Performance, 

Feature, Reliability, Conformance, Durability, Aesthetic, and Fit 

and Finish. While the price has the indicator which are an 

affordable price with the purchasing power of customers, the price 
competitiveness of products with competitors of similar products, 

discounted price, and the correspondence between the price and 

quality of products. The population in this study is the population 
of female Moslem in Kotabaru, Driyorejo in Gresik. The sample of 

100 respondents who are a Shanya customers who purchase one 

time or more. 

Based on the analysis that has been done, it is known that the 
variable quality of the product has no effect on product purchasing 

decisions Shanya. This is because customers Shanya located in 

Kotabaru, Driyorejo, does not consider the product quality as their 
choice in buying a product Shanya. While the price variable 

influence on consumer purchasing decisions. Where Shanya‟s 

customers are more likely to focus on the price of a product, 
especially for the price Shanya products that reach the level of 

their income. 
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INTRODUCTION 
Indonesia is a country with a population of Muslims that is quite numerous. The increase in 

population each year, will be followed by the level of needs of the population. Clothing is one 

of three requirements become staples of everyone. Clothing is a necessity for clothing needed 
people in general. Fashion trends are always evolving and updated every day. East Java has 

some counties and cities are quite large in scope. With a population of 38,610,202 inhabitants in 

2014, it is possible to go on a business opportunity in terms of clothing that would be a 

necessity for some of the population in the province. 
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